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Nobody  Delivers 
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Proof  Positive.  The  1987  Scarborough  Report  declares  that  The  Detroit  News 
delivers  more  upscale  readers  than  the  Free  Press.  68%  of  white  collar 
newspaper  readers,  69%  of  readers  with  homes  valued  at  $100,000  +  ,  and 
78%  of  readers  with  $75,000+  household  incomes. 

In  fact,  in  all  the  significant  demographic  categories.  The  Detroit  News  is 
the  dominant  newspaper  in  the  Detroit  Metropolitan  Market. 

No  wonder  you’ll  find  The  News  on  the  best  doorsteps  in  town. 

Source:  1987  Scaitxxough  Report  Detroit  Metropolitan  Area  daily  audience. 

The  Detroit  News 

NOBOin  IlUVERS  UKE  THE  NEWS. 


You  don't  have  to  citoose 
between  paging  and  color.  Not 
anymore.  The  75,000  cph  Goss'" 
Colorliner’’  provides  both  with 
-  its  stacked  unitarrangements. 
Plus  optimum  print  quality 
from  short  couple-to-couple 
web  leads,  three-form-roller 
inking  and  direct-to-plate 
dampening.  ^ 

And  you  can  expand  color 


economically  by  adding  couples 
or  stacked  units  when  require¬ 
ments  change — without  sacri¬ 
ficing  paging. 

The  menu-driven,  touch- 
entry  Advanced  Press  Control 
System  (APCS  ’ )  accelerates 
makeready  and  improves  i 
on-the-run  productivity.  And 
microprocessor-based  informa¬ 
tion  systems  monjto.r  and  log 


operations  for  management 
evaluation. 

Paging  and  color  flexibility. 
It's  not  either/or  anymore  With 
the  Goss  Colorliner  press. 

Formore  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100  , 
South  Central  Avenue,  Chicago, 
IL60650.  312/656-8600. 


Rockwell  International 


.where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /.A-B  Industrial  Automation 
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A  QUARTERLY  REPORT  TO  NEWSPAPERS 


AD 

STATUS 


4TH  QUARTER  1987 


The  AD/SAT  network  now  has 
109  newspapers  on  line. 


On  October  15,  a  test  facsimile  transmis¬ 
sion  to  The  Sarasota  HeraldTribune, 
The  Spartanburg  Herald-Journal  and 
The  New  York  Daily  News  is  scheduled 
to  complete  the  installation  of  the  entire 
AD/SAT  network  for  1987. 

On  that  date,  109  newspapers,  repre¬ 
senting  43%  of  the  nation’s  daily  and 
60%  of  the  Sunday  circulation,  will  be 
able  to  receive  ads  transmitted  from 
AD/SAT’s  New  York  uplink. 

With  the  network  in  place,  the  next— 
and  vital— step  is  the  transmission  of 
advertising  material  to  network  news¬ 
papers.  Traffic  volume  will  begin  slowly 
and  should  show  a  steady  increase  as 
agencies  and  advertisers  become  fami¬ 
liar  with  the  advantages  of  satellite 
transmission. 

Newspapers  wishing  to  join  the  net¬ 
work,  or  seeking  more  information, 
should  contact  AD/SAT  at  the  address 
below.  Network  affiliations  signed  dur¬ 
ing  the  balance  of  1987  will  have  instal¬ 
lations  by  next  summer.  Because  of  the 
long  lead  times  involved  in  equipment 
manufacture,  newspapers  are  urged  to 
join  as  quickly  as  possible. 

AD/SAT  “reigns” 
in  Chicago 

Remember  the  blizzard 
of  January  22,  1987, 
which  closed  airports 
throughout  the  eastern 
seaboard  and  brought 
ground  transportation 
to  a  halt? 

AD/SAT  came  to  the  rescue  for  The 
Boston  Globe,  Washington  Post  and 
Chicago  Tribune  on  that  eventful  day. 
More  than  $200,000  in  advertising  was 
saved  for  the  three  newspapers. 

On  Thursday,  August  13,  there  were 


no  blizzards  to  worry  about.  What  Chi¬ 
cago  got,  however,  was  a  “hundred  year” 
rain,  as  over  nine  inches  fell  in  24 
hours.  O’Hare  Airport  became  an  island 
for  several  days.  It  was  seemingly 
impossible  to  get  advertising  material 
into  the  city. 

Undaunted  by  the  forces  of  nature, 
AD/SAT  routinely  transmitted  ads  for 
Lord  &  Taylor  and  Bonwit  Teller  to  The 
Chicago  Tribune  as  the  rains  prevented 
ordinary  delivery  methods. 

So  far  in  AD/SAT’s  yoimg  life,  neither 
snow  nor  rain . . . 

Selling  advertisers 
and  their  agencies. 

One  of  the  most  frequently  asked  ques¬ 
tions  about  the  AD/SAT  network  is  how 
the  company  is  marketing  itself  to  agen¬ 
cies  and  advertisers. 

AD/SAT  has  two  executives  directly 
responsible  for  sales  and  marketing: 
Dave  Farren,  Director  of  Marketing;  and 
Dick  Evans,  National  Sales  Manager. 

Additionally,  AD/SAT  presently 

AD/SAT  Numbers  Update 

109  Na  of  US.  daily  newspapers  in  AD/SAT 

network. 

106  Na  of  AD/SAT  Message  System  Ter¬ 

minals  in  use. 

2,486  Na  of  live  ads  transmitted  to  10  sites  Oan- 
Aug,  1987) 


works  through  seven  exclusive  sales 
agents:  Advertising  Technologies  in 
Atlanta,  The  Collier/Wright  Company 
in  Boston,  Ad  Systems  in  Chicago, 
Collier  Colortype  in  Detroit,  Gore 
Graphics  in  Los  Angeles,  Potomac 
Graphic  Industries  in  New  York 
and  Star  Graphics  in  Palo  Alto  (San 
Francisco).  These  sales  agents  are 
leading  pre-press  and  graphics  com¬ 
panies  in  their  respective  cities. 
Together,  they  employ  63  sales  people, 
all  fully  familiar  with  the  AD/SAT 
network. 

To  promote  these  efforts,  AD/SAT 
publishes  a  monthly  newspaper, 
“ORBIT,”  which  goes  to  approximately 
4,000  people  at  agencies,  advertisers 
and  newspapers,  and  creates  further 
awareness  of  the  AD/SAT  network. 


AD/SAT  also  employs  a  New  York 
public  relations  firm.  Saga  Communica¬ 
tions,  to  exploit  exposure  opportunities 
among  advertising  decision-makers. 

AD/SAT’s  advertising  effort  to  agen¬ 
cies  and  their  clients  is  created  by 
Horlick  Levin  Advertising,  Los  Angeles. 
The  media  schedule  presently  includes: 
Advertising  Age,  Adweek,  Marketing  & 
Media  Decisions,  Inside  Print  and  Chain 
Store  Age  Executive. 


Mfli  nmwtpapmr 

adsatttf  $find  of  Sght. 


AD/SAT.  INC.  •  527  WEST  34TH  STREET,  NEW  YORK,  NEW  YORK  10001  •TELEPHONE  212/330-0678  •  FAX  212/330-0660 
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OCTOBER 

7-9— New  England  Newspaper  Association,  Fall  Convention,  Hilton  Hotel, 
Mystic,  Conn. 

7-9 — Pacific  Northwest  Newspaper  Advertising  Executives  Association/ 
Allied  Daily  Newspapers,  Combined  Meeting,  Stouffer-Madison 
Hotel,  Seattle. 

8- 10 — Illinois  Press  Association,  Annual  Fall  Convention  and  Trade  Show, 

Hotel  Pere  Marquette,  Peoria. 

9 — South  Dakota  Press  Association,  Advertising  Conference,  Cross¬ 
road  Hotel,  Huron. 

9- 10— Wisconsin  Newspaper  Association,  Fall  Conference,  Madison. 

9-11 — Legal  Issues  Conference  for  Journalists,  Cosponsored  by  the 

Foundation  for  American  Communications  and  the  Gannett  Founda¬ 
tion,  Scanticon  Princeton,  Princeton,  N.J.. 

10-13 — Inter-State  Circulation  Managers  Assocation,  Fall  Conference,  Hil¬ 
ton  Hotel  at  Lackawanna  Station,  Scranton,  Pa. 

10- 14 — Mid-Atlantic  Circulation  Managers  Association,  Annual  Sales  Con¬ 

ference,  Greenville,  S.C. 

11- 13— International  Newspaper  Marketing  Association:  Central  Region, 

Hyatt  on  Capitol  Square  Hotel,  Columbus,  Ohio. 

11-14 — Southern  Newspaper  Publishers  Association,  The  Greenbrier,  White 
Sulphur  Springs,  W.Va. 

14- 18— Advertising  Media  Credit  Executives  International  Annual  Credit 

Conference,  Marriott  Copley  Place,  Boston. 

15- 17 — Catholic  Press  Association,  Western/Northwest  Regional  Confer¬ 

ence,  Woodlake  Resort,  Sacramento. 

15-17 — New  Mexico  Press  Association,  Annual  Convention,  Pyramid  Plaza 
Journal  Center,  Albuquerque. 

15- 17 — Society  of  Newspaper  Design,  Annual  Meeting  and  Workshop,  Mar¬ 

riott  at  the  Capitol,  Austin,  Texas. 

16- 21 — Northeast  Classified  Advertising  Managers  Association,  Seminar 

and  Conference,  Sonesta  Hotel,  Portland,  Maine. 

17- 24 — National  Press  Photographers  Association,  Annual  Flying  Short 

Course:  Oct.  17,  Adam's  Mark  Hotel,  Philadelphia;  Oct.  18,  Hyatt 
Regency,  Cincinnati;  Oct.  20,  Holiday  Inn  Crowne  Plaza,  New 
Orleans;  Oct.  22,  Stouffer's  Concourse,  Denver;  Oct.  24,  Oakland 
Airport  Hilton,  Bay  Area/Oakland,  Calif. 

18- 21 — National  Research  Council,  General  Conference,  Keystone  Resort, 

Keystone,  Colo. 

25-27 — Inland  Daily  Press  Association,  Westin  Hotel,  Chicago. 

25- 28— International  Newspaper  Financial  Executives,  Fall  Meeting,  Westin 

Hotel,  Seattle. 

26- 28 — American  Association  of  Independenf  News  Distributors,  Fall  Con¬ 

vention,  Sheraton  Westport  Inn,  St.  Louis. 

29-30 — New  England  Newspaper  Advertising  Executives  Association,  Fall 
Sales  Meeting,  Sheraton  Inn  and  Conference  Center,  South  Port¬ 
land,  Maine. 

NOVEMBER 

3— Gannett  Center  for  Media  Center,  Sports  and  The  Media,  National 
Conference,  Columbia  University,  New  York  City. 

6-9 — National  Association  of  Advertising  Publishers,  Fall  Conference,  The 
Waverly,  Atlanta. 

11-13— Audit  Bureau  of  Circulations,Conference  and  Annual  Meeting,  Fair¬ 
mont  Hotel,  San  Francisco. 

11-14— Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Chicago  Hilton 
and  Towers,  Chicago. 

Seminars!  WorkshopsIClinics 

OCTOBER 

14-17— National  Research  Council,  Workshop,  Keystone  Resort,  Keystone, 
Colo. 

19- 24 — ANPA  Web  Offest  Newspaper  Press  Operations  Seminar,  The 

Newspaper  Center,  Reston,  Va. 

18-28— American  Press  Institute,  Circulaton  Managers,  Reston,  Va. 

25-28 — SNPA  Foundation,  Seminar,  How  to  Use  Color,  Orlando  Sentinel, 
Orlando,  Fla. 

25-29 — Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar, 
Columbia  University,  New  York,  City. 

29-30 — ANPA  Health  and  Safety  Symposiun,  Marriott/Orlando  Inn,  Orlando, 
Fla. 
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The  4th  Estate 

By  Doug  Borgstedt 


About  Awards 


SNA  journalist  of  the  year.  The  Suburban  Newspapers 
of  America  has  named  Jerry  Kramer,  executive  editor  of 
the  News/Voice  Newspapers,  Highland  Park,  111.,  as  its 
1987  Journalist  of  the  Year. 

SNA  winners.  Top  winners  in  the  Annual  Editorial  Con¬ 
test  of  the  Suburban  Newspapers  of  America  were  the 
Gwinnett  (Ga.)  Daily  News  and  Pioneer  Press,  Inc.,  Wil¬ 
mette,  III.,  with  12  awards  each;  the  Connection  Newspa¬ 
per  Group  of  Reston,  Va. ,  with  nine  awards,  and  Patuxent 
Publishing  Corp.,  Columbia,  Md.,  with  eight  awards. 

SNA’s  community  service  award  went  to  the  Connec¬ 
tion  group;  Southeast  Missourian,  of  Cape  Girardeau;  and 
the  Hendersonville  (Tenn.)  Free  Press. 

APME  honors  USA  Today.  USA  Today  was  awarded  the 
1987  Freedom  of  Information  prize  by  the  Associated 
Press  Managing  Editors.  USA  Today  was  honored  for  its 
use  of  the  federal  Freedom  of  Information  Act  in  preparing 
a  state-by-state  comparison  of  compensation  provided  to 
college  football  and  basketball  coaches,  athletic  directors 
and  presidents. 

Red  O’Donnell  scholars.  Pam  Kiggins,  a  senior  as  South¬ 
ern  High  School  in  Louisville,  and  Terina  Allen,  a  gradu¬ 
ate  of  Maryville  (Tenn.)  High  School,  are  the  first  winners 
of  the  Red  O’Donnell  Scholarships  at  Western  Kentucky 
University  and  the  University  of  Tennessee.  The  scholar¬ 
ships  were  made  possible  through  funds  raised  in  memory 
of  Francis  X.  “Red”  O’Donnell,  a  columnist  and  reporter 
for  the  Nashville  Banner  and  Tennessean. 

Best  of  Gannett.  For  the  second  successive  year,  the 
Reno  (Nev.)  Gazette-Journal  and  the  Des  Moines  Regis¬ 
ter  were  named  top  newspapers  in  the  annual  best  of 
Gannett  competition. 

Cash  prizes  totalling  $123,600  were  awarded  in  22 
categories  of  Judging.  Individuals  and  staffs  from  38  Gan¬ 
nett  newspapers  share  in  those  prizes. 
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A  Word  in  Your  Ear... 

UPI  combines  the  very  best  photo  talent  with  the  image 
technology  that  has  come  of  age.  A  digital  delivery  system  that 
supports  both  graphics  and  picture  images,  provides  the  option 
of  black-and-white  or  full  color,  and  serves  the  needs  of  both 
print  and  broadcast  news  media.  Before  you  commit  to  anything 
less,  experience  PYXYS.  And  Believe  it. 


For  more  information,  call  Jim  Hood, 
202  /  898  8205 


UNITH)  R^ESS  ItfTBVJAnONAL 

1400  Eye  Street.  NW 
..  Washington,  DC  20005 
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Editorial  workshop 


By  Roy  H.  Copperud 


It  Was  a  Beaut  No.  652 

In  a  column  that  appeared  May  7, 1  cavalierly  criticized 
the  frequent  use  of  celibacy  in  the  press  to  mean  sexual 
abstinence,  rather  than  the  unmarried  state  (usually 
observed  under  religious  or  other  vows).  This  aroused  the 
indignation  of  a  reader  who  wrote  a  letter  to  the  editor 
pointing  out  that  the  newest  Webster’s  Collegiate  Dictio¬ 
nary  gives  both  definitions. 

1  had  relied  on  my  own  strong  conviction  about  celibacy 
and  did  not  go  far  enough  to  corroborate  it,  but  further 
research  has  shown  that  I  can  join  Fiorello  H.  La  Guardia, 
the  late  mayor  of  New  York  City,  in  his  famous  rational¬ 
ization,  “When  I  make  a  mistake,  it’s  a  beaut!” 

The  fact  is  that  although  the  definition  unmarried  state 
is  given  by  the  American  College,  Concise  Oxford,  Stan¬ 
dard  College,  and  Oxford  English  Dictionaries,  both 
definitions  —  unmarried  state  and  sexual  abstinence  — 
are  given  by  the  Merriam-Websters,  including  the 
unabridged  Webster  III,  as  well  as  by  American  Heritage 
and  Random  House. 

Suspecting  that  the  sexual  definition  might  be  new,  I 
sought  enlightement  from  the  editors  of  Webster  HI, 
whose  files  of  citations  contain  millions  of  examples. 
Stephen  J.  Perrault  of  the  Merriam- Webster  staff  con¬ 
firmed  my  suspicion,  informing  me  that  the  “sexual  absti¬ 
nence”  definition  developed  during  the  present  century. 
The  first  unequivocal  use  of  celibacy  to  mean  sexual 
abstinence  appeared  in  a  book  review  by  Leland  Stone  in 
the  New  York  Herald  Tribune  in  1946,  although  an  ambi¬ 
guous  example  —  the  first  —  dates  back  to  1936. 

Mr.  Perrault  went  on  to  report  that  current  evidence 
indicates  sexual  abstinence  is  now  the  more  common 
sense  of  the  word.  So  much  for  the  advice  in  Editorial 
Workshop. 

“Celibacy,”  Mr  Perralt  continued,  “has  always 
strongly  implied  sexual  continence,  even  though  it  hasn’t 
always  denoted  it.  A  priest’s  vow  of  celibacy  may  be, 
strictly  speaking  a  vow  not  to  marry,  but  it’s  also  very 
much  a  vow  not  to  engage  in  sexual  intercourse,  and  a 
person  who  has  vowed  not  to  marry  but  who  leads  an 
active  sex  life  could  not  reasonably  be  described  as  celi¬ 
bate.” 

*  *  * 

“The  only  other  writer  on  usage  that  we  know  who  has 
considered  this  subject  is  the  British  commentator  Bill 
Bryson,  who  treats  the  sexual  continence  sense  as  an  error 
in  Troublesome  Words  (1984).”  Like  me. 

Chances  are  that  the  dictionaries  I  cited  as  giving  only 
the  older  definition  {unmarried  state)  will  include  both 
meanings  in  newer  editions.  At  first,  in  pondering  the 
present  state  of  affairs,  1  thought  it  regrettable  that  celi¬ 
bacy  has  acquired  a  second  meaning  that  might  well  cause 
confusion,  especially  in  this  day  of  AIDS,  the  connection 
in  which  the  word  is  frequently  used. 

Then  in  watching  for  examples  of  possible  confusion,  I 
came  across  in  Newsweek,  “But  the  one  way  to  reduce 
[exposure  to  women]  to  zero  (apart  from  celibacy)  is  to  use 
the  AIDS  antibody  test  ...”  and,  in  a  story  about  a  gay 
AIDS  victim,  “He  said  he’d  been  celibate  and  planned  to 
remain  that  way.”  Obviously  the  context  decisevely  pre¬ 
vents  any  misunderstanding;  in  both  these  instances  the 
inescapable  meaning  is  sexual  abstinence. 


About  Awards 


Football  writers’  award.  Jerry  Magee,  who  has  covered 
pro  football  for  the  San  Diego  (Calif.)  Union  for  26  years, 
recently  received  the  McCann  Award  from  the  Profes¬ 
sional  Football  Writers  of  America  for  his  work. 

The  award  was  presented  at  the  Canton,  Ohio,  Hall  of 
Fame  exhibition  game  between  the  San  Francisco  49ers 
and  the  Kansas  City  Chiefs.  Magee  has  been  a  Union 
staffer  for  32  years. 

Hispanic  winner.  Arturo  Villar,  publisher  of  Vista,  was 
named  the  winner  of  the  first  annual  Hispanic  Professional 
Print  Media  Award.  He  received  his  award  in  a  special 
White  House  ceremony  presided  over  by  Vice  President 
George  Bush.  Villar,  and  the  other  four  honorees  —  in 
television,  motion  pictures,  radio  and  music,  were 
selected  through  a  national  Hispanic  media  poll  sponsored 
by  Hallmark  Cards. 

San  Diego’s  finest.  Top  print  honors  in  the  annual  San 
Diego  Press  Club  Journalism  Awards  Program  went  to 
Jane  Clifford,  San  Diego  Tribune,  best  of  show/print, 
circulation  over  100,000;  Janie  Adkins,  The  Daily  Califor¬ 
nian,,  best  of  show/print,  circulation  under  100,000;  and 
Joe  Holly,  the  Tribune,  best  of  show/photography. 

World  Media  ethics  winner.  Reed  Irvine  of  Accuracy  in 
Media,  and  Guillermo  Cano,  the  murdered  editor  of  El 
Espectador  of  Bogota,  Colombia,  were  named  the  1987 
winners  of  the  World  Media  Association  Ethics  Award  for 
Journalism. 

Fla.  Fol  winner.  John  Wicklein,  a  professor  of  journal¬ 
ism  at  Ohio  State  University,  has  won  the  University  of 
Florida’s  second  annual  $3,000  Joseph  L.  Brechner  Free¬ 
dom  of  Information  Award. 

Crime  stopper.  The  Harlingen  (Texas)  Morning  Star 
recently  won  first  prize  in  the  general  news  category  of  the 
Crime  Stoppers  International  Awards  competition. 

AJS  special  merit.  The  American  Judicature  Society 
presented  its  Special  Merit  Citation  to  Eric  Freedman  for 
his  work  as  a  legal  affairs  reporter,  presently  with  the 
Detroit  News  and  formerly  with  the  Knickerbocker  News 
of  Albany,  N.Y. 

Flynn  honored.  Paul  B.  Flynn,  publisher  of  Gannett’s 
Pensacola  (Fla.)  News-Journal,  received  the  Bishop’s 
Civic  Award  for  human  rights  from  the  Episcopal  Bishop 
of  the  Central  Gulf  Coast.  The  award  was  in  recognition 
for  Flynn’s  efforts  to  improve  the  quality  of  life  in  Pensa¬ 
cola. 

Gannett  to  publish  BusCapade  book 

The  adventures  of  the  “Buscateers,”  first  serialized  in 
USA  Today,  will  soon  be  available  in  book  form. 

Gannett  Co.  has  announced  that  BusCapade:  Plain 
Talk  Across  the  USA  —  the  first  book  published  under  the 
USA  Today  Books  imprint  —  will  be  available  in  1,100 
Waldenbooks  stores  by  Thanksgiving. 

The  book  is  based  on  the  columns  that  appeared  in  USA 
Today  during  the  six-month,  50-state  BusCapade  tour 
undertaken  by  Gannett  chairman  Allen  Neuharth. 

The  320-page,  hardbound  book  will  contain  six  pages 
devoted  to  each  state,  Gannett  said,  including  a  reprint  of 
Neuharth’s  column  about  that  state  which  originally 
appeared  in  USA  Today. 
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KNT  I 
DELIVERS 
SPORTS 

KNT's  award-winning  writers  cover  the  pro  and  college  football  beat  like  E 

no  other  service.  This  season,  KNT  subscribers  will  get  game  day  coverage 
of  the  top  20  NCAA  Division  I A  teams,  including  match-ups  from  the 
Big  Ten,  Big  Eight,  Pac  10,  ACC,  SEC,  SWC  and  the  major  independents. . . 

And  the  most  extensive  coverage  of  the  NFL  provided  by  any  service. . . 

Plus  analysis  and  commentary  from  the  top  writers  in  the  game  from 
the  outstanding  newspapers  the  sports  editors  consistently  rank  in  the 
top  10  of  the  Associated  Press  Sports  Editors  Competition. 

...And  top  coverage  for  all  seasons 

Each  week  KNT  subscribers  have  access  to  the  best  coverage  of  sporting 
events  from  around  the  world.  In  all,  more  than  140  tightly  edited  stories 
are  delivered  to  KNT  subscribers  weekly  at  no  additional  charge  to  our 
daily  prize-winning  coverage. 

Put  the  KNT  News  Wire  to  work  for  your  newspaper. 

Call  Walter  Mahoney  at  1-800-322-3068  today. 


KNT 

YOU  CAN  USE  THE  BEST 


Chicago  Tribune  •  The  Boston  Globe  •  The  Miami  Herald  •  The  Orlando  Sentinel  •  The  Dallas  Morning  News  • 

New  York  Daily  News  •  San  Jose  Mercury  News  •  Philadelphia  Daily  News  •  The  Philadelphia  Inquirer  •  Detroit  Free  Press 


Announcing  Writer:  Our  PC-Based  Editorial  Software 

Now,  Atex  puts  the  power  and  flexibility  of  its  industry  standard  text 
editing  software  at  the  fingertips  of  writers  who  work  on  IBM  and  IBM 
compatible  PCs. 

Atex's  new  Writer  provides  users  with  the  freedom  to  work  on  PCs 
while  providing  close  integration  to  the  Atex  system. 

Based  on  the  popular  Xywrite  III  Plus®  software,  Writer  was  devel¬ 
oped  to  meet  demanding  Atex  standards  of  functionality  and  ease  of 
use.  Writer  gives  users  all  the  Atex  tools  they  have  come  to  rely  upon 
including: 

■  Seamless  integration  with  the  Atex  host  system 

■  Atex  file  management  support 

■  The  powerful  Atex  command  language 

Writer  is  the  first  in  the  Atex  PC  Publishing  Series  of  software 
products  designed  for  the  PC— and  the  latest  in  a  long  line  of  quality 
products  from  Kodak. 

Call  for  more  information  at  1-800-235-0053  or  617-276-5678  in 
Massachusetts  and  Canada. 


32  Wiggins  Avenue 
Bedford,  Massachusetts  01730 


The  new  vision  of  Kodak 
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People  serving  people 

The  organizations  promoting  National  Newspaper  Week  starting 
Oct.  4  have  developed  with  rare  insight  a  theme  that  properly  char¬ 
acterizes  the  medium  —  “Your  newspaper:  people  serving  people.” 

An  estimated  400,000  of  them  from  the  newsrooms  to  the  press¬ 
rooms  and  circulation  departments  of  more  than  1,600  dailies  and 
8,000  weeklies  are  doing  that  every  day  in  the  year  —  serving  the 
people.  They  rarely  miss  a  deadline  or  skip  an  edition.  It  is  a  tradition 
older  and  more  revered  among  newspaper  people  than  that  of  the 
theater:  the  show  must  go  on. 

The  public’s  exposure  to  this  is  the  daily  or  weekly  copy  picked  up 
at  the  newsstand  or  delivered  to  the  home.  There  is  nothing  there 
that  tells  the  public  of  the  hard  work  that  has  gone  into  performing 
that  miracle  of  publication  and  distribution  —  at  least  62  million 
copies  a  day,  not  to  mention  additional  millions  of  weeklies. 

National  Newspaper  Week  is  an  opportunity  for  publishers  to  give 
a  bow  to  those  unsung  toilers  behind  the  scenes  of  newspaper  produc¬ 
tion  —  those  pressmen,  paper  handlers,  ad  salesmen,  computer 
operators,  secretaries,  newspeople  —  all  those  who  contribute  so 
much  to  putting  the  paper  out  who  never  get  their  names  in  the 
paper,  but  without  whom  the  job  would  not  get  done. 

Just  as  newspapers  are  important  to  all  the  people  in  a  democracy, 
they  must  rely  on  the  dedication  and  integrity  of  the  thousands  who 
serve  them  in  that  way. 

Publishers  and  J-schools 

Last  spring  Allied  Daily  Newspapers  in  the  Northwest  presented 
a  radical  program  to  evaluate  and  assist  the  14  four-year  colleges  in 
that  area  offering  journalism  majors  (E&P,  May  23,  page  10).  The 
publishers  pledged  more  than  $100,000  in  financial  aid  to  the  schools 
and,  as  one  journalism  educator  put  it,  “encouraged  cooperation 
between  j-schools  and  the  industry.” 

E&P  said  at  the  time,  “This  is  one  of  the  first,  if  not  the  first,  effort 
by  a  group  of  newspaper  publishers  to  participate  in  the  educational 
program  which  supplies  many  of  their  new  employees.  It  is  an  oppor¬ 
tunity  for  journalism  educators  to  get  the  help  and  cooperation  of  the 
employers  who  make  up  the  largest  market  for  their  graduates.” 

The  idea  seems  to  be  spreading. 

The  Long  Beach  (Calif.)  Press-Telegram  recently  invited  three 
faculty  members  of  California  State  University’s  Department  of 
Journalism  to  spend  an  intensive  week  of  orientation  at  the  paper. 
They  had  an  opportunity  to  brush  up  on  newsroom  techniques  and 
also  see  how  all  the  other  newspaper  departments  operated.  The  visit 
was  so  successful  the  paper  is  planning  to  extend  similar  invitations 
to  other  journalism  programs. 

The  Southern  Newspaper  Publishers  Association  is  setting  up 
meetings  between  educators  and  publishers  in  the  area.  SNPA’s 
education  committee  has  already  arranged  for  publishers  to  meet 
with  the  deans  of  every  journalism  school  in  the  South. 

These  programs  don’t  have  to  cost  a  lot  of  money.  They  just  need 
the  commitment  of  a  few  publishers  who  realize  they  must  make  an 
investment  of  time  and  interest  in  journalism  education  for  their  own 
self-interest. 
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Letters  to  the  Editor 

Says  UNESCO  has  long  been  involved  in  combating  iliiteracy 


The  ANPA  Foundation’s  three- 
year  program  to  combat  illiteracy, 
built  around  International  Literacy 
Day  on  Sept.  8,  and  E&P's  editorial 
(Aug.  29)  encouraging  the  drive,  are 
welcome  additions  in  the  struggle 
against  one  of  the  world’s  most  per¬ 
sistent  problems. 

UNESCO  founded  International 
Literacy  Day  22  years  ago,  in  1966, 
and  subsequently  set  up  the  four 
major  prizes  which  are  awarded  for 


outstanding  progress  in  this  field  on 
Literacy  Day  itself.  The  International 
Reading  Association,  based  in  this 
country,  is  the  donor  of  one  of  those 
prizes  and  also  sponsors  the  U.S.A. 
celebration  of  Literacy  Day. 

In  fact,  since  its  founding  in  1946, 
UNESCO  has  been  intensely  con¬ 
cerned  with  the  problem  of  illiteracy. 
During  the  past  four  decades  it  has 
helped  train  more  than  a  million 
schoolteachers,  the  vanguard  of  the 


struggle  to  help  people  to  read  and 
write,  and  is  the  leader  of  the  interna¬ 
tional  effort  in  this  regard. 

With  almost  890,0{)0,()(X)  illiterates 
in  the  world  today,  all  the  help  that 
can  be  gotten  is  welcomed.  The 
ANPA  Foundation  is  indeed  doing 
invaluable  work  in  undertaking  this 
project. 

Joseph  A.  Meh.an 

(Mehan  is  acting  director  UNESCO 
liaison  office  at  the  United  Nations.) 


Defends  astrology  as  a  legitimate  newspaper  feature 


While  1  was  studying  journalism 
and  working  on  the  college  newspa¬ 
per  back  in  1975, 1  came  across  a  book 
that  totally  changed  my  thinking 
about  life. 

The  book.  I’m  not  ashamed  to  say, 
showed  some  of  the  more  serious 
aspects  of,  of  all  things,  astrology. 

In  what  I  considered  the  best  tradi¬ 
tion  of  Woodward  and  Bernstein,  I 
began  tackling  complicated  mathe¬ 
matical  formulas,  rare  and  modern 
texts  and  a  whole  manner  of  other 
knowledge  to  find  out  if  there  were 
really  anything  to  astrology.  Now  in 
the  midst  of  writing  a  book  that  popu¬ 
larizes  some  of  the  more  serious  ideas 
of  astrology.  I’m  thinking  about  what 
got  me  on  this  road  and  wonder  where 
G.  Robert  Boston  (E&P,  Aug.  22)  was 

Phone  numbers 
were  all  listed 

Regarding  the  letter  in  the  Sept.  12 
issue  of  Editor  &  Publisher,  all  of  the 
editors  involved  in  the  Boston  deejay 
flap  are  listed  in  the  phone  book. 

The  deejay  didn’t  want  to  look 
them  up  because  that  would  have 
spoiled  the  fun  of  offering  free  rock 
concert  tickets  to  his  listeners  who 
could  provide  numbers. 

Readers  of  the  Patriot  Ledger  are 
encouraged  to  speak  their  mind  and 
frequently  do.  My  name  and  office 
phone  number  are  published  daily.  So 
is  that  of  our  reader  representative. 
He  also  gets  his  picture  in  the  paper. 
He’s  better-looking  than  I  am. 

William  B.  Ketter 

(Ketter  is  editor  of  the  Patriot  Led¬ 
ger,  Quincy,  Mass.) 


the  day  his  journalism  professors  dis¬ 
cussed  basic  fact  collecting. 

Boston’s  irresponsible  diatribe 
takes  great  pains  to  inform  us  that  his 
journalistic  education  included  dis¬ 
cussions  on  ethics,  libel,  etc.,  but 
excluded  discussions  about  astrology 
columns,  which  Boston  feels  should 
carry  a  disclaimer  since  everybody 
knows  there’s  nothing  to  astrology. 

Had  Boston  done  the  most  basic 
reporting  on  the  issue  —  even  the 
most  average  of  opinion  writers  throw 
a  few  facts  in  —  he  would  have 
learned  that  serious  astrologers  — 
among  them  full-time  counselors 
(psychiatrists  and  other  therapists), 
stockbrokers,  statisticians,  scien¬ 
tists,  as  well  as  this  journalist  — 


eschew  the  columns  and  are  very 
much  displeased  with  the  way  this  50- 
year-old  tradition  has  trivialized  an 
art/science  that  is  as  old  as  man. 

Further  checking  would  have 
shown  Boston  that  there  has  been  no 
study  that  has  fully  refuted  astrologi¬ 
cal  tenets. 

Academic  sabotage,  as  well  as 
ignorance  on  the  part  of  so-called 
journalists,  has  caused  the  growing 
body  of  astrological  research  —  as 
well  as  research  into  more  taboo 
areas  —  to  remain  hidden  from  the 
public. 

As  a  journalist  who  spent  some 
eight  years  on  a  major  metropolitan 
paper  and  who  has  a  better-than-aver- 
(Continued  on  page  41) 


“States  has  given  us  anywhere  from  a  six-hour  to  a  two-day  jump 
over  our  competitors.  States  stories  are  local  in  focus  and  provide 
information  that  a  major  wire  story  wouldn’t.” 

—Jim  Brown,  managing  editor,  Santa  Barbara  News  Press 

For  details  contact  Dan  Barber  at  800-972-3550  or  (212)  645-30(X). 
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Rank  MSA  '  Population  EBI  Total  Retail  Sales 


1  Birmingham  922,100  $9,316,427,000  $4,491,199,000 

2  Mobile  473,800  $4,691,504,000  $2,524,239,000 

3  The  Greater 

Huntsville  Market*  331,300  $3,548,440,000  $1,692,542,000 

4  Montgomery  293,300  $2,943,622,000  $1,506,307,000 

‘Madison,  Limestone  &  Marshall  Counties 
Source:  S&MM  1986  Survey  of  Buying  Power 

HUNTSVILLE... 

Highest  EBI  Per  Household  of 
any  MSA  in  Alabama— $24,485 


Huntsville  Times  &  News 

Represented  by  Newhouse  Newspapers 
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Every  Saturday  since  1884 


Soviet  journalists  assess  glasnost 

At  the  fifth  meeting  with  New  Engiand  Society  of  Newspaper  Editors, 
Russian  editors  aiso  express  their  views  on  journaiism  in  America 


By  Debra  Gersh 

Although  the  inception  of  the 
Soviet  Union’s  policy  of  glasnost,  or 
openness,  brings  with  it  new  free¬ 
doms  for  journalists  there,  it  also  car¬ 
ries  a  great  deal  of  new  responsibili¬ 
ties. 

At  the  fifth  meeting  of  New 
England  Society  of  Newspaper  Edi¬ 
tors  members  and  Soviet  Journalists, 
held  this  year  at  the  Bread  Loaf  cam¬ 
pus  of  Middlebury  (Vt.)  College,  dele¬ 
gates  on  both  sides  agreed  that  this 
was  the  most  productive  •exchange  to 
date,  and  one  that  exhibited  a  great 
deal  of  openness  itself. 

The  meetings  began  in  1982  and 
have  been  alternating  between  the 
U.S.  and  the  U.S.S.R.  Last  year, 
however,  the  conference  planned  for 
the  U.S.  was  canceled  in  protest  over 
the  arrest  American  reporter  Nicho¬ 
las  Daniloff.  The  tensions  over  that 
incident,  however,  seemed  to  have 
abated. 

“I’ve  been  to  all  the  conferences, 
and  1  can  see  and  hear  and  even  feel 
the  difference  [in  this  one],’’  said 
U.S.  delegate  A.  Stephen  Riley,  man¬ 
aging  editor  of  the  Central  Maine  Sen¬ 
tinel  in  Waterville,  Maine,  assessing 
the  conference  at  its  conclusion. 

“The  first  meeting  took  place  dur¬ 
ing  a  time  of  tension,  combined  with 
not  being  familiar  with  each  other.  Six 
years  later,  after  three  meetings  here 
and  two  in  the  Soviet  Union,  the  ten¬ 
tativeness  is  gone.  It’s  interesting  that 
relations  between  our  countries  have 
followed  the  same  path  from  tension 
to  relaxation,”  he  said. 

Other  U.S.  delegates  attending  the 
meeting  were:  Jon  L.  Breen,  presi¬ 
dent  of  NESNE  and  editor  of  the 
Nashua  (N.H.)  Telegraph;  Ted 
Holmberg,  editor  and  publisher  of  the 
Kent  County  Daily  Times  in  West 
Warwick,  R.L,  who  had  to  leave  a 
few  days  early  and  was  replaced  by 


Judy  Brown,  editor  and  publisher  of 
the  Herald  in  New  Britain,  Conn.; 
Elaine  Hooker,  Associated  Press 
bureau  chief  in  Hartford,  Conn.; 
Nicholas  Monsarrat,  managing  editor 
of  the  Rutland  (Vt.)  Herald;  James  A. 
Rosenthal,  associate  managing  editor 
of  the  Providence  (R.L)  Journal-Bul¬ 
letin;  Norman  Runnion,  managing 
editor  of  the  Brattlehoro  (Vt.) 
Reformer;  Donald  W.  Sharpe,  retired 
editor  and  vice  president  of  the  Jack- 
son  Newspapers  in  New  Haven, 
Conn.;  and  Richard  H.  Stewart, 
senior  writer  at  the  Boston  Globe. 


vices  in  New  York,  and  one-time  AP 
Moscow  bureau  chief  —  Burmis- 
tenko  noted  that  in  an  age  of  satellite 
capabilities  and  negotiations  for  spot 
inspections  of  military  sights,  many 
travel  restrictions  for  correspondents 
“seem  ridiculous.” 

Burmistenko  explained  that  as 
Washington  correspondent  for  Trud, 
the  newspaper  of  the  Soviet  labor  fed¬ 
eration,  he  is  restricted  to  an  area 
encompassing  a  25-mile  radius 
around  the  District  of  Columbia  and 
the  Washington  Monument. 

Any  movement  outside  that  area 


“You  have  to  put  yourself  in  the  skin  of  a  Soviet 
reporter  in  Washington  to  see  what  we  go  through,” 
he  added,  noting  that  there  is  “a  long  list  of  examples 
where  I  failed  to  complete  my  assignments”  because 
people  would  not  consent  to  an  interview. 


Conference  chairman  was  Frank 
Grundstrom  of  the  Boston  Globe  and 
conference  coordinator  was  Cynthia 
Dickstein  from  the  Organization  for 
American  Soviet  Exchanges 
(OASES)  in  Boston.  A  number  of 
OASES  personnel  from  Boston  and 
Washington,  D.C.,  served  as  inter¬ 
preters,  as  did  volunteer  Russian- 
speaking  students  from  Middlebury 
College. 

A  major  point  of  the  conference 
was  a  call  for  the  easing  of  press 
restrictions  on  both  sides,  made  by 
Alexi  Burmistenko,  Washington  cor¬ 
respondent  for  Trud  newspaper,  one 
of  the  Soviet  delegates. 

At  a  luncheon  speech  discussing 
the  frustrations  and  rewards  of  a 
Soviet  journalist  covering  Washing¬ 
ton  and  an  American  journalist  cov¬ 
ering  Moscow  —  represented  by 
Thomas  J.R.  Kent,  now  news  editor 
for  the  Associated  Press  World  Ser¬ 


requires  that  a  detailed  itinerary  be 
submitted  to  the  State  Department  at 
least  two  full  working  days  in 
advance,  so  by  the  time  he  may  get 
approval  for  a  trip,  it  may  be  pointless 
in  terms  of  news  value. 

In  addition,  Burmistenko  said  that 
a  series  of  new  restrictions  have 
recently  been  imposed  by  the  State 
Department,  including  a  denial  of 
press  passes  to  that  department,  and 
all  travel  arrangements  are  now  made 
by  the  Office  of  Missions  in  the  State 
Department  —  which  often  means 
travel  becomes  two  or  three  times 
more  expensive. 

Burmistenko  also  noted  that  getting 
through  to  people  for  interviews  is 
often  difficult. 

“You  have  to  put  yourself  in  the 
skin  of  a  Soviet  reporter  in  Washing¬ 
ton  to  see  what  we  go  through,”  he 
added,  noting  that  there  is  “a  long  list 
(Continued  on  page  12) 
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and  socialists  fought  for  glasnost  in 
the  Russian  Empire,”  he  said.  “Glas¬ 
nost  was  established  by  law  in  the 
Revolution.” 

But  during  World  War  11  those  prin¬ 
ciples  were  put  aside,  Shishkin  con¬ 
tinued.  “What  we  have  now  is  a 
revival  of  what  already  had  been 
achieved  through  that  struggle.” 

“The  main  thing  1  would  like  to 
stress  is  that  the  limit  comes  from 
responsibility,”  said  Gennady 
Musaelian,  chief  of  the  International 
Department  of  the  Union  of  Soviet 
Journalists  in  Moscow,  speaking 
through  an  interpreter.  “Because  the 
theme  of  what  you  can  write  about 
has  been  opened  up,  you  can  write 
about  anything  critical  from  members 
of  the  Central  Committee  on  down.” 

The  Soviet  journalists  agreed  that 
not  everyone  in  the  U.S.S.R.  is  in 
favor  of  glasnost.  They  explained  that 
some  bureaucrats  are  happier  when 
there  is  no  criticism  and  that  some 
people  are  wary  of  the  policy  because 
they  now  have  to  think  and  make 
choices,  information  is  no  longer 
simply  handed  to  them. 

Shishkin  further  noted  with  a  laugh 
that  “Certainly  you  don’t  criticize 
[Joseph]  Stalin.  If  you  do,  you  won't 
do  it  for  a  very  long  time.  You  can 
criticize  perestroika,  but  for  some 
reason  we  don’t.  Maybe  we  criticize 
individual  aspects,  but  nobody  says 
we  shouldn’t  change.  It’s  too  obvious 
now  that  we  need  perestroika.” 
Burmistenko  added  that  “People 
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has  been  an  amazing  expansion  of  the 
horizons  ...  of  what  is  available  in 
Soviet  journalism,”  he  continued, 
likening  the  process  to  testing  hot 
water  —  you  turn  up  the  hot  water 
until  it’s  too  hot  and  then  you  pull 
your  hand  back  and  turn  it  down. 

In  a  meeting  between  General  Sec¬ 
retary  Mikhail  Gorbachev  and  Soviet 
journalists,  Burmistenko  said  the 
question  was  raised  by  the  journal¬ 
ists,  “How  far  can  we  go?”  in  terms 
of  the  level  of  criticism  and  new  areas 
of  criticism  never  before  paid  atten¬ 
tion  to,  such  as  crime  statistics,  nar¬ 
cotics  and  prostitution. 


of  examples  where  I  failed  to  com¬ 
plete  my  assignments”  because  peo¬ 
ple  would  not  consent  to  an  interview. 
“It  puts  you  at  a  great  disadvantage 
when  you  try  to  get  information  for 
your  own  story. 

“I  appeal  to  NESNE  and  the  Union 
of  Soviet  Journalists  to  work  hard  for 
the  elimination  of  such  restrictions 
and  put  [the  issue]  on  the  agenda  for 
future  meetings,”  Burmistenko  said. 
“Hopefully,  in  the  period  of  new 
detente  .  .  .  the  general  climate  will 
contribute  to  easing  those  tensions 
and  eliminating  those  frustrations.” 

In  a  question-and-answer  session 
following  the  discussions,  Burmis¬ 
tenko  noted  that  “the  most  realistic 
thing  to  do  is  prevent  further  restric¬ 
tions.  I  raise  this  issue:  It  is  worth¬ 
while  to  explore  what  is  the  ground 
base  for  this  restrictive  regulation  and 
work  to  eliminate  it.” 

In  breakout  group  discussions, 
Burmistenko  explained  glasnost  and 
perestroika,  the  policy  of  restructur¬ 
ing,  the  two  of  which  are  not  the 
same. 

Perestroika  deals  more  with  the 
restructuring  of  the  economy  than  of 
the  mass  media  and  other  psychologi¬ 
cal  progress,  he  said.  Glasnost  actu¬ 
ally  translates  into  voice-ness  —  glas 
is  voice,  nost  is  ness  —  and  is  pere¬ 
stroika  in  terms  of  human  conscious¬ 
ness. 

“In  the  last  couple  of  years  there 


“Certainly  you  don’t 
criticize  [Joseph]  Stalin. 
If  you  do,  you  won’t  do  it 
for  a  very  long  time.” 


“Gorbachev  told  the  editors  that 
nothing  is  forbidden,  there  should  be 
no  more  forbidden  subjects,”  Bur¬ 
mistenko  said.  “He  cautioned  them  in 
their  ability  for  limitless 
opportunities  ...  to  be  ultimately 
constructive  in  their  criticism.  It 
should  serve  to  improve  the  society, 
not  serve  to  destroy  the  society.” 

Gennady  Shishkin,  first  deputy  of 
Tass  and  general  director  of  the  news 
agency  in  Moscow,  added  that  glas¬ 
nost  is  not  Gorbachev’s  invention. 

“A  whole  generation  of  democrats 
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don’t  criticize  perestroika,  they 
debate  perestroika.” 

Burmistenko  also  observed  that 
Soviet  newspapers  do  not  get  into  the 
personal  side  of  Gorbachev’s  life,  as 
American  journalists  do  with  Presi¬ 
dent  Reagan,  for  example  reporting 
on  his  personal  family  relations  and 
his  colon  problems. 

“This  is  not  in  the  tradition  of 
Soviet  journalists,”  he  said.  “Even 
with  all  the  glasnost  and  perestroika,  I 
cannot  imagine  a  Soviet  reporter  ask¬ 
ing  a  candidate,  ‘Did  you  ever  commit 
adultery?’  We  don’t  ask  because  peo¬ 
ple  are  more  modest.  Those  details  of 
private  life  are  left  alone.” 

Fyodor  Ignatov,  editor-in-chief  of 
Kazakhstanskaya  Pravda  newspaper 
in  Alma  Alta,  who  also  spoke  through 
an  interpreter,  said  there  are  five 
major  themes  his  newspaper 
covers  —  housing,  food,  construc¬ 
tion,  services  and  road  construction. 
The  paper  also  covers  foreign  affairs 
and  political  education,  but  those  are 
secondary. 

One  frustration  he  voiced  is  that 
whenever  there  is  an  important  event, 
such  as  a  major  speech,  his  newspa¬ 
per  covers  it  and  prints  the  speech  in 
its  entirety.  The  national  newspapers, 
however,  do  the  same  thing,  but  peo¬ 
ple  read  the  national  newspapers. 

Ignatov  said  he  has  raised  the  issue 
with  both  Tass  and  the  Party  to  pre¬ 
sent  the  information  in  condensed 
form,  but  so  far  has  stuck  to  the  same 
routine. 

In  addition,  he  explained  that 
whereas  he  used  to  write  a  lot  about 
sports  and  industry,  articles  now 


focus  on  people  and  how  issues  affect 
the  people. 

In  an  informal  conversation,  Igna¬ 
tov  commented  that  the  function  of 
newspapers  in  the  Soviet  Union  is  to 
inform  people  rather  than  make 
money.  There  are  limits  on  the 
amount  of  advertising  newspapers 
can  accept,  but  since  they  are  state- 
owned  and  most  of  the  advertising 
comes  from  the  state  it  is  like  putting 
money  from  one  pocket  into  the 
other,  he  noted. 

Nikolai  Shibik,  editor-in-chief  of 
Rahochaya  Gazeta  newspaper  and 
chairman  of  the  board  of  the  Ukranian 
Union  of  Journalists  in  Kiev, 
explained  through  an  interpreter  how 
letters  to  the  editor  are  handled. 

Not  only  are  the  letters  published, 
but  some  are  conveyed  to  the  appro¬ 
priate  governmental  offices  for  action 
and  the  newspapers  often  follow  up 
what  is  being  done  in  terms  of 
resolving  the  problems  brought  up  in 
the  letters. 
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cal  analyst  for  Izvestia  newspaper  in 
Moscow.  “1  am  convinced  there 
really  is  a  great  deal  of  attention  paid 
here  to  the  new  tendencies  in  the 
Soviet  Union.  Glasnost  brings  us 
closer.” 

Nikolai  Kurdjumov,  political  ana¬ 
lyst  for  Pravda  newspaper  in  Mos¬ 
cow,  said  through  an  interpreter. 


“Even  with  all  the  glasnost  and  perestroika,  I  cannot 
imagine  a  Soviet  reporter  asking  a  candidate,  ‘Did  you 
ever  commit  adultery?’  ’’ 


A  lot  of  Shibik’s  time  is  also  spent 
personally  answering  letters,  and  arti¬ 
cles  are  often  published  discussing 
problems  raised  by  readers. 

As  Shibik  noted,  “A  sense  of 
responsibility  is  necessary  not  only  to 
criticize.  Responsibility  is  required 
when  you  write  about  something  posi¬ 
tive  also.  You  have  to  analyze  and 
carefully  interpret. 

“It  has  become  much  harder  to 
work,  mainly  because  it  has  become 
much  more  interesting  to  work.  You 
feel  you  can  help  more  than  before,” 
Shibik  continued.  “Do  we  write 
about  everything?  I  feel  we  do  not. 
There  is  a  sense  of  responsibility  and 
internal  control.” 

At  the  end  of  the  weeklong  meet¬ 
ing,  the  U.S.  and  U.S.S.R.  journalists 
were  asked  to  sum  up  their  impress¬ 
ions  of  the  conference. 

“It  seems  to  me  it  was  useful,” 
noted  Stanislav  Kondrashov,  politi- 


“One  thing  is  clear  .  .  .  [this 
conference]  has  gone  by  in  a  very 
healthy,  warm  and  friendly  atmo¬ 
sphere.  Frankly,  1  did  not  believe  it 
would  be  otherwise.  A  meeting  like 
this  in  a  confrontative  atmosphere  is 
not  very  healthy.  I  think  this  conven¬ 
tion  came  under  an  atmosphere  of 
improving  contacts  and  relations. 
These  contacts  are  a  small  bridge,  but 
start  of  the  task  of  improving  relations 
between  our  two  countries.” 

While  lead  bonds  metals  and  glue 
bonds  wood,  only  trust  can  bond  peo¬ 
ple,  said  Nikolai  Nesterenko,  editor- 
in-chief  of  Krasnoe  Znamja  newspa¬ 
per  in  Tomsk,  through  an  interpreter. 
“1  call  upon  all  of  you  to  enter  into  a 
war  for  trust,”  he  said. 

A  NESNF  delegation  is  slated  to 
visit  the  Soviet  Union  next  summer, 
and  the  Soviets  have  extended  the 
invitation  to  all  past  presidents  of 
NESNF. 


There  will  be  further  New  England-Soviet  exchanges 


By  Debra  Gersh 

The  apparent  success  of  an 
exchange  set  up  by  the  New  England 
Society  of  Newspaper  Editors  and  the 
Union  of  Soviet  Journalists  that 
allowed  two  American  reporters  to 


work  for  a  Moscow-based  Soviet 
publication  for  three  months,  as  well 
as  the  success  of  a  news  photo  exhibit 
from  each  country  that  continues  to 
tour  the  other,  has  led  NESNE  to 
propose  a  series  of  further  exchanges. 

As  part  of  the  working  journalists 


program,  Linda  Feldmann  Roe  of  the 
Christian  Science  Monitor  and  Alan 
Cooperman  of  the  Berkshire  Ea^le  in 
Pittsfield,  Mass.,  spent  three  months 
in  Moscow  working  as  columnists  for 
the  weekly  Moscow  News.  (For  an 
(Continued  on  pafze  38) 
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AP  series  on  guardianship  leads  to  congressional  hearings 


By  George  Garneau 

Rep.  Claude  Pepper  (D-Fla.) 
lauded  the  Associated  Press  at  con¬ 
gressional  hearings  prompted  in  part 
by  an  AP  series  that  brought  abuses  of 
guardianship  to  national  attention. 

Pepper,  the  87-year-old  chairman 
of  the  subcommittee  on  Health  and 
Long-Term  Care  of  the  House  Select 
Committee  on  Aging,  said  the  AP 
series  showed  "very  commendable 
initiative.” 

"You  were  the  first  ones  to  investi¬ 
gate  this  on  a  national  basis.”  Pepper 
told  AP  managing  editor  William 
Ahearn  and  senior  reporters  Scott 
McCartney  and  Fred  Bayless,  all  of 
whom  testified  on  the  findings  of  the 
one-year  investigative  series  they 
orchestrated. 

Kathy  Gardner  C ravedi .  director  of 
the  subcommittee,  called  the  AP 
series  a  major  impetus  for  the  hear¬ 
ings.  which  were  widely  covered  by 
television. 

"When  they  issued  the  report,  we 
decided  to  go  ahead”  with  the  hear¬ 
ings.  she  said. 

The  hearings  took  place  Friday, 
Sept.  25.  five  days  after  the  AP  series 
of  more  than  .500  stories  began  run¬ 
ning  in  many  newspapers.  Examining 
2.200  randomly  selected  guardianship 
files,  the  series  found  that  the  system 
set  up  to  protect  the  elderly  and  infirm 
was  often  out  of  control  and  subject  to 
abuse. 


LEGAL  BRIEFS 


Associated  Press  managing  editor 
William  Ahearn  (right)  shakes  hands 
with  Rep.  Claude  Pepper  (D-Fla.), 
chairman  of  the  House  Select  Commit¬ 
tee  on  Aging's  Health  Subcommittee. 
Ahearn  was  a  witness  before  the  panel 
which  was  holding  hearings  on  prob¬ 
lems  in  guardianship  procedures. 


What  the  AP  did,  Gardner  Cravedi 
said,  was  for  the  first  time  go  to  every 
state  and  find  files  that  "essentially 
validated”  what  the  subcommittee 
had  been  finding  for  years. 

Witnesses  at  the  hearing,  many  of 
them  included  in  the  AP  reports,  told 
firsthand  horror  stories  of  how  guar¬ 
dianship  systems  allowed  other  peo¬ 


ple  to  take  control  of  their  lives  and 
property  —  often  without  their 
knowledge. 

Pepper  said  he  hoped  the  hearings 
would  attract  attention  —  especially 
by  the  Justice  Department  which,  he 
said,  declined  to  attend  —  to  the 
“critical”  subject  of  guardianship  and 
the  need  for  reform,  perhaps  on  a 
national  level.  Such  programs  are  cur¬ 
rently  controlled  by  the  states  and 
affect  about  500,000  elderly  or  ill. 

One  convict,  a  former  guardian, 
testified  how,  with  almost  no  official 
oversight,  he  easily  embezzles  thou¬ 
sands  of  dollars  from  his  wards’ 
accounts.  An  investigator  testified 
that  in  one  state  he  found  he  could 
take  control  of  someone’s  destiny  and 
property  in  less  than  a  day  and  with¬ 
out  the  person  appearing  in  court. 

Asked  for  recommendations  on 
guardianship  reform,  Ahearn  told 
Pepper,  “With  all  due  respect,  it’s  not 
our  job  to  make  recommendations.” 

The  AP  representatives,  appearing 
somewhat  unaccustomed  to  being  in 
front  of  television  cameras,  pointed 
out  that  recommendations  from 
experts  appeared  in  the  series. 

John  Pickering,  representing  the 
America  Bar  Association’s  commis¬ 
sion  on  legal  problems  of  the  elderly, 
congratulated  the  AP  for  reporting  on 
the  “widespread  abuse”  of  guardi  n- 
ship,  which  he  predicted  would  grow 
as  the  nation’s  population  aged. 


School  owner 
sues  Calif,  paper 
for  $325  million 

The  owner  of  a  private  school  filed 
a  S.525-million  libel  suit  against  the 
l.onfi  Beach  (Calif.)  Press-Telef’iain 
^  despite  the  paper's  front-page  correc¬ 
tion  of  a  story  that  linked  the  plaintiff 
to  a  woman  accused  of  murder. 

Phyllis  McKinney,  operator  of  the 
1  McKinney  School  in  Long  Beach, 

'  charged  in  the  Los  Angeles  Superior 
!  Court  suit  that  the  paper  erred  when  it 
j  stated  that  the  murder  suspect.  Glyn- 
I  nis  McKinney,  was  her  daughter. 

I  worked  at  the  McKinney  School  and 
I  that  one  of  the  victims  —  a  6-year-old 
j  girl  —  was  a  pupil  there. 

1  The  Press-Telegram  said  in  its  cor- 
I  rection  that  the  suspect  was  not 
'  related  to  Phyllis  McKinney,  had 


never  taught  at  the  McKinney  School 
and  the  6-year-old  girl  was  never 
enrolled  there. 

According  to  the  lawsuit,  the  cor¬ 
rection  was  “not  substantially  as  con¬ 
spicuous  as  the  libelous  article.” 

P-T  editor  Larry  Allison  com¬ 
mented  in  a  story  published  about  the 
suit:  “Our  story  contained  unin¬ 
tended  errors  and  we  promptly  pub¬ 
lished  a  front-page  correction  the  next 
day.  We  regret  the  errors  and  apolo¬ 
gize  for  any  distress  it  may  have 
caused.” 

Doctor  who  spoke 
to  reporter 
gets  his  job  back 

A  publicy  funded  Chicago  hospital 
cannot  bar  its  employees  from  talking 
to  reporters,  according  to  a  settle¬ 


ment  of  a  lawsuit  brought  by  the 
American  Civil  Liberties  Union  of 
Illinois. 

Under  the  settlement.  Cook 
County  Hospital  will  circulate  a 
memo  to  all  employees  rescinding  its 
previous  policy  that  all  contact  with 
news  organizations  had  to  be  through 
its  Office  of  Public  Affairs.  The  Illi¬ 
nois  ACLU  had  sued  over  that  policy 
(E&P,  Sept.  19). 

The  memo  may,  however,  make  it 
clear  that  employees  cannot  claim  to 
speak  for  the  institution  officially, 
according  to  the  settlement. 

In  a  related  matter,  the  hospital 
agreed  to  reinstate  Dr.  Renslow  D. 
Sherer  Jr.  as  chairman  of  the  institu¬ 
tion’s  Division  of  Infectious  Disease 
for  a  minimum  of  six  months. 

Dr.  Sherer  was  ousted  from  that 
post  a  day  after  he  was  quoted  in  a 
story  about  the  hospital’s  AIDS  ward 
(Continued  on  page  41 ) 
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A  new  look,  but  old  bitterness  in  Dallas 


By  Mark  Fitzgerald 

A  year  after  its  purchase  by  William 
Dean  Singleton,  the  Dallas  Times 
Herald  has  a  new  look,  morale  that 
has  improved  from  rock  bottom  — 
and  a  continuing  bitter  fight  with  the 
rival  Dallas  Morninff  News. 

The  paper  is  also  benefiting  from 
owner  Singleton’s  recent  buying 
spree.  Times  Herald  publisher  and 
chief  executive  officer  Art  Wible  has 
noted. 

“There’s  a  general  high  around  this 
place,”  he  said  in  a  telephone  inter¬ 
view.  “A  year  ago,  there  were  ques¬ 
tions  about  what  kind  of  company  this 
would  be. 

“Now  we’re  the  hottest  expanding 
media  company  in  the  country.  With 
the  purchases  of  the  Denver  Post, 
Houston  Post  and  a  number  of  others 
that  are  in  the  works,  this  is  going  to 
be  an  organization  with  over  100 
papers  before  its  finished,  and  there 
are  synergies  because  of  that.  We 
have  the  biggest  news  staff  in  Texas, 
and  that  wasn’t  true  a  year  ago,” 
Wible  observed. 

The  Times  Herald  also  claims  it  is 
now  making  a  profit,  although  the 
privately  held  firm  has  not  released 
any  figures. 

For  readers,  the  most  striking 
change  is  probably  the  look  of  the 
Times  Herald.  Under  editor  C.  David 
Burgin,  the  layout  is  sharper  and 
more  modern-looking  than  it  was 
under  Times  Mirror  Co.  ownership. 

Since  May,  too,  the  paper  has  been 
100%  produced  on  offset  presses  from 
the  now-completed  production  plant 
expansion  at  the  Times  Herald  down¬ 
town  building  on  Pacific  Avenue. 

“That’s  a  little  bit  of  a  window  of 
opportunity  for  us,”  Wible  said,  not¬ 
ing  that  the  Morning  News  continues 
to  use  letterpress  for  some  of  its  pro¬ 
duction. 

But  if  some  things  have  changed  in 
the  year  since  Singleton  bought  the 
paper  for  $1 10  million,  one  thing  has 
not  —  the  bitter  feelings  between  the 
Times  Herald  and  A.H.  Belo  Co.’s 
Morning  News. 

In  the  weeks  since  the  two  papers 
agreed  to  let  the  Audit  Bureau  of  Cir¬ 
culations  resume  its  audit,  the  rhet¬ 
oric  has  cooled  somewhat. 

The  lawsuits  and  countersuits 
claiming  circulation  fraud  remain, 
and  both  sides  need  little  prompting  to 
lash  out  at  the  other. 

“There’s  still  the  whole  issue  of 
fraud,”  Wible  said.  “We  didn’t  create 
the  word  —  the  [Texas]  Attorney 


The  Dallas  Times  Herald  sent  out  a 
four-page  brochure  which  dissected 
and  refuted  an  earlier  letter  sent  out 
by  Dallas  Morning  News  president  and 
editor  Burl  Osborne. 

General  did  .  .  .  In  our  opinion,  how¬ 
ever,  there  clearly  is  fraud.” 

The  Times  Herald’s  latest  broad¬ 
side  was  a  widely  distributed  bro¬ 
chure  sent  out  industrywide  that 
reproduced  an  Aug.  6  mailing  from 
Morning  News  president  and  editor 
Burl  Osborne.  The  Times  Herald  bro¬ 
chure  attacked  three  parts  of  the  let¬ 
ter. 


See  related  story  on  page  16. 


It  spent  the  most  time  discussing 
what  the  Times  Herald  says  is  the 
disparity  in  results  between  the 
Morning  News  reported  circulation 
figures,  and  the  1987  readership  stud¬ 
ies  by  Simmons  and  by  Scarborough. 

Both  those  surveys  showed  Morn¬ 
ing  News  with  a  higher  readership 
overall  than  the  Times  Herald. 

According  to  the  Times  Herald 
pamphlet,  the  Simmons  study,  for  ex¬ 
ample,  says  Morning  News  read¬ 
ership  in  Dallas  County  was  slightly 
lower  —  0.02%  —  than  it  was  in  the 
1985  study  over  a  period  when  the 
Morning  News  says  it  had  a  31.2% 
circulation  lead. 

“Whichever  one  you  use,  it’s  a 
contradiction  [compared  with  circula¬ 
tion  reports],”  Times  Herald’s  Wible 
said.  “Our  readership  numbers  are 
either  slightly  down  or  slightly  up,  but 
the  [Morning  News]  circulation  dif¬ 
ferences  have  grown  wildly  in  that 
period.  All  we  can  do  is  pose  the 


question  of,  why?” 

But  Morning  News  executive  vice 
president  and  general  manager 
Jeremy  Halbreich  said  the  disparity 
between  circulation  and  readership 
can  be  explained  in  a  number  of  ways. 

For  one  thing,  he  said,  readership 
surveys  typically  have  variances  that 
can  range  to  4  and  6  percentage 
points;  trying  to  identify  smaller  parts 
of  a  study  —  such  as  the  Dallas  Coun¬ 
ty  area  —  invites  even  wider  dis- 
crepencies. 

People  can  also  be  surveyed  for 
readership  away  from  where  they  buy 
the  newspaper,  Halbreich  said.  A  re¬ 
sident  who  lived  outside  Dallas  Coun¬ 
ty  yet  worked  inside  it,  for  example, 
could  be  counted  as  a  reader  in  his 
home  county,  while  his  copy  would  be 
counted  as  circulation  inside  the 
county. 

And  Halbreich  noted  that  a  1982 
readership  study  showed  the  Times 
Herald  with  a  lower  Dallas  County 
readership  even  though  at  the  time  it 
led  substantialy  in  circulation  there. 

“Why  is  [a  discrepancy]  uncon¬ 
scionable  now,  but  not  then?”  Hal¬ 
breich  said.  “This  has  happened  be¬ 
fore.  It’s  happened  in  Houston,  Chi¬ 
cago  ...” 

The  Times  Herald  piece  also  con¬ 
tinues  the  newspaper’s  long-standing 
contention  that  the  Morning  News 
tried  to  prevent  ABC  from  doing  a 
current  audit  —  and  not  just  com¬ 
pleting  the  scheduled  audit  of  1986 
circulation  figures. 

“Burl’s  letter,  we  feel,  unfortu¬ 
nately,  is  a  bunch  of  half-truths,” 
Wible  said.  “We  were  the  ones  who 
had  to  drag  them  back  to  the  audit 
table.” 

A  current  audit  could  reveal  past 
fraud,  Wible  stated.  He  used  the 
example  of  a  dealer  who  tells  an  audi¬ 
tor  this  year  that  he  is  selling  500 
copies  and  has  the  documents  to 
prove  it.  Last  year,  the  same  dealer 
may  have  claimed  to  be  selling  800 
copies,  but  says  that  documentation 
has  since  been  discarded. 

“The  auditor  can  ask  a  whole  series 
of  intelligent  questions.  Like,  what 
happened  to  the  300  copies  you  said 
you  were  selling  last  year?  The 
Morning  News  didn’t  want  any  part  of 
that.” 

The  Morning  News  declares  the 
audit  was  prevented  only  because  of 
the  Times  Herald’s  suit  against  ABC. 

“ABC  had  correctly  refused  to 
continue  the  audits  while  subject  to 
(Continued  on  page  48) 
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Court  papers  give  an  inside  look  at  Dallas  feud 

Times  Herald  says  Morning  News  worker  should  be  prosecuted 
for  perjury;  Morning  News  calls  the  incident  ‘isolated' 


By  Mark  Fitzgerald 

The  best  way  to  gauge  the  continu¬ 
ing  bitterness  of  the  circulation  fraud 
lawsuit  and  countersuit  between  the 
Dallas  Times  Herald  and  the  Dallas 
Morning  News  is  to  take  a  look  at  the 
most  recent  court  filings. 

In  the  course  of  a  little  more  than  a 
month,  the  Times  Herald  has 
demanded  that  a  Morning  News  cir¬ 
culation  employee  be  prosecuted  for 
perjury  and  that  the  newspaper  be 
cited  for  contempt  of  court. 

Meanwhile,  the  Morning  News  is 
demanding  that  the  lead  attorney  for 
the  Times  Herald  be  thrown  off  the 
case  for  alleged  conflict  of  interest. 

Court  documents  in  case  number 
86C8738  in  the  U.S.  District  Court  in 
Chicago  have  grown  to  the  point  they 
are  now  brought  out  in  a  shipping  box. 

Adding  the  most  bulk  recently  has 
been  an  apparent  perjury  incident 
involving  Jim  Stout,  identified  in 
court  papers  as  being  an  area  manager 
(in  August  1986)  in  the  state  circula¬ 
tion  division  of  the  Morning  News 
circulation  department.  He  super¬ 
vised  eight  to  15  independent  contrac¬ 
tors  working  in  rural  areas  south  of 
Dallas. 

In  his  sworn  deposition  —  one  of 
191  depositions  taken  of  witnesses  as 
of  mid-September  —  Stout  said  that, 
during  a  survey  of  unsold  papers  in 
Waxahacie,  Texas,  he  had  correctly 
filled  out  two  of  his  survey  forms, 
according  to  information  he  was  given 
by  the  two  independent  contractors. 

It  has  since  come  out,  however, 
that  Stout  had  added  his  own  figures 
to  hide  unsold  copies. 

The  falsity  was  revealed  when  the 
Times  Herald  obtained  a  tape  of  a 
phone  conversation  recorded  by  inde¬ 
pendent  contractor  Claude  Campbell . 

According  to  the  court  transcript  of 
the  tape.  Stout  coaches  Campbell  on  a 
false  story  to  tell  ABC  investigators. 

One  example:  “And  then  he'll  [the 
ABC  field  auditor]  ask  if  you  have, 
they’ll  probably  talk  about  laydown 
sheets.  Keep  copies?”  Stout  said. 

Campbell:  “Yeah.” 

Stout:  “Say,  no.  Tell  him  after  I 
gave  them  to  Jim  over  the  phone,  I 
destroyed  them.” 

Campbell:  “OK.” 

Stout  also  asked  Campbell  to  sign  a 
letter  saying  the  independent  carrier 
agreed  with  the  falsified  numbers 


Stout  had  testified  about. 

However,  Campbell  had  appar¬ 
ently  already  decided  that  he  wasn’t 
going  to  do  that  and,  as  he  testified  in 
a  deposition,  he  was  afraid  that  he 
would  be  fired  for  not  falsifying  cir¬ 
culation  figures. 

“I  had  talked  to  [an  immediate 
supervisor  —  not  Stout]  and  basi¬ 
cally  that,  you  know,  I  just  didn’t 
want  to  be  much  involved  and  every¬ 
thing,  because  if  I  went  and  told  the 
truth,  that  I  would,  in  all  likelihood, 
be  fired;  I  told  him,  you  know  the 
handwriting  was  on  the  wall.  And  he 
said,  yes,  that’s  what  they’ve  told  me, 
that  if  you  told  them  that  that  you 
would  be  fired,”  Campbell  testified. 


However,  the  News  answered  that 
it  should  not  be  held  responsible  for 
the  actions  of  a  “relatively  low-level” 
employee. 

“The  News  does  not  condone 
Stout’s  false  testimony.  To  the  con¬ 
trary,  the  News  has  officially  repri¬ 
manded  Stout,”  News  lawyers  wrote 
in  a  Sept.  14  reply. 

News  executive  vice  president 
Jeremy  Halbreich  said  in  a  telephone 
interview  that  Stout  was  “repri¬ 
manded  by  the  highest  levels  in  the 
company,  including  myself.” 

He  vigorously  denied  that  the  Stout 
incident  was  anything  but  an  isolated 
one. 


“I  can  tell  you  what  got  the  starts.  They  called 
niggertown  and  offered  it  free  . . .  Every  single  one  of 
them  said,  ‘It  supposed  to  be  free’ . . .  Ain’t  none  of 
them  paid.  Well,  I  take  that  back,  one  paid,”  Campbell 
told  Stout. 


“I  had  decided,”  Campbell  testi¬ 
fied  later,  “1  was  not  going  to  fill  out  a 
false  form,  and  so  I,  to  protect  myself, 
was  tape-recording  the  conversations 
with  Mr.  Stout.” 

Other  parts  of  the  Stout-Campbell 
tape  seem  to  indicate  that  Campbell 
was  having  problems  collecting  on 
starts  that  were  boosting  his  circula¬ 
tion  totals. 

Campbell  complains  at  one  point, 
for  instance,  that  he  had  delivered 
many  papers  to  residents  in  an  area  he 
calls  “niggertown,”  but  that  he 
couldn’t  get  paid  for  the  copies. 

“I  can  tell  you  what  got  the  starts. 
They  called  niggertown  and  offered  it 
free  .  .  .  Every  single  one  of  them 
said,  ‘It  supposed  to  be 
free’  .  .  .  Ain’t  none  of  them  paid. 
Well.  I  take  that  back,  one  paid,” 
Campbell  told  Stout. 

Times  Herald  attorneys  argue  that 
Stout  should  be  prosecuted  for  per¬ 
jury.  They  also  say  that  the  Morning 
News  should  be  punished  for  the  per¬ 
jury. 

“[T]here  is  an  atmosphere  of 
intimidation  at  DMN  which  encour¬ 
ages  perjury,  and  for  that,  DMN 
should  be  held  in  civil  contempt,”  the 
Times  Herald  argues  in  one  legal 
memorandum. 


“The  Times  Herald  is  trying  to  sug¬ 
gest  this  is  just  one  drop  in  a  large 
bucket,”  Halbreich  said.  “That  is 
simply  false.  ABC  has  already  been 
here  for  four  to  six  weeks  in  their  au¬ 
dit.  They’ve  found  nothing  at  all.” 

The  Times  Herald,  he  added,  has 
tried  to  cloud  the  issues  with  “ex¬ 
traneous”  accusations. 

“We  don’t  always  take  the  steps 
that  they  do  in  terms  of  going  to  the 
newspapers  and  in  terms  of  including 
in  their  filings  all  kinds  of  extraneous 
things,”  he  said. 

News  attorneys  have  also  bored 
through  what  they  say  is  a  conflict  in 
two  roles  played  by  Jonathan  Thack¬ 
eray,  a  partner  at  Cleveland-based 
Baker  &  Hostetler  and  lead  attorney 
for  the  Times  Herald  in  this  case. 

It  was  Baker  &  Hostetler  that 
investigated  for  the  Times  Herald  the 
claims  of  circulation  misrepresenta¬ 
tion  at  the  Morning  News.  The  firm’s 
report  was  used  by  the  Times  Herald 
in  its  complaint  to  ABC. 

News  attorneys  contend  that 
because  Thackeray  is  likely  to  be 
called  to  testify  about  the  report  and 
the  meeting  with  ABC,  he  cannot  also 
function  as  attorney  for  the  Times 
Herald. 


16 


EDITOR  &  PUBLISHER  for  October  3,  1987 


‘Fun  and  games’  ad  leaves  some  red  faces 


By  George  Garneau 

The  ad  copy  said  it  was  “all  fun  and 
games"  under  the  Jones  Falls 
Expressway. 

What  followed  the  revelation  that 
the  full-page  ad  in  the  Baltimore  (Md.) 
Sun  contained  a  sex  scene  was 
serious  business. 

The  fallout  has  embarrassed  the 
city,  left  the  Sun  with  a  red  face,  cost 
an  ad  agency  executive  his  job  and 
threatened  the  agency’s  city  contract. 

The  ad,  depicting  a  fair  beneath  the 
Baltimore  highway  known  as  the 
JFX,  was  printed  in  all  morning  edi¬ 
tions  and  one  afternoon  edition  of  the 
Sun  Sept.  17  —  about  280,000 
copies  —  before  a  call  to  the  news¬ 
room  alerted  the  Sun  to  a  portion  of 
the  ad  that  showed  two  cartoon-like 
characters  having  sex. 

News,  advertising  and  public  rela¬ 
tions  executives  consulted  and  got  the 
ad  agency  to  approve  changing  the  ad 
in  three  late  editions  to  eliminate  what 
appeared  to  be  a  woman  who  was 
having  sex  with  a  man  on  a  carousel. 

“Obviously  we  were  upset  and  cer¬ 
tainly  decided  we  didn't  want  graph¬ 
ics  of  that  sort  run  in  the  newspaper 
and  made  the  changes  as  quickly  as 
possible,”  said  Gerry  Smolinski,  Sun 
spokesman. 

The  scene  held  “objectionable"  by 
the  Sun  was  almost  indiscernable  in  a 
complex  line  drawing  depicting  hun¬ 
dreds  of  figures  packed  into  a  fair¬ 
ground.  The  figures  in  dispute  were 
less  than  an  inch  tall. 


When  word  got  out,  the  city 
promptly  suspended  its  contract  with 
Schnably,  Evans,  McLaughlin  Inc., 
the  firm  responsible  for  it.  The  $  1.2- 
million  contract,  scheduled  to  run 
through  1988,  was  intended  to  advise 
the  public  about  traffic  resulting  from 
the  reconstruction  of  the  JFX. 

The  agency,  after  first  standing  by 
the  ad,  later  relented  and  agreed  the 
illustration  “was  in  fact  lewd  and 
obscene,”  according  to  Stephen 
Kaiser,  spokesman  for  the  firm. 


obscene,"  Kaiser  said  about  Schna¬ 
bly.  “We  didn't  question  his  intent  or 
his  honesty.  We  did  agree  with  the 
public  that  the  ad  was,  in  fact,  lewd 
and  obscene." 

The  agency,  which  expects  $10 
million  in  billings  this  year,  has  agreed 
to  swallow  the  $22,000  cost  of 
producing  and  running  the  ad  in  the 
Sun  papers  and  the  twice-weekly  Bal¬ 
timore  Afro-American. 

Kaiser  said  the  firm  had  apologized 
to  the  city,  the  newspapers  and  the 


“Obviously  we  were  upset  and  certainly  decided  we 
didn’t  want  graphics  of  that  sort  run  in  the  newspaper 
and  made  the  changes  as  quickly  as  possible,”  said 
Gerry  Smolinski,  Sun  spokesman. 


in  efforts  to  maintain  its  reputation, 
the  three-year-old  agency  accepted 
the  resignation  of  its  founder  —  who 
was  also  the  art  director  responsible 
for  the  ad  —  Don  Schnably. 

Schnably  contended  the  scene  in 
question  depicted  a  man  standing 
behind  a  lion,  not  a  man  with  arms 
raised  standing  behind  a  woman  on  all 
fours,  Kaiser  said. 

“I  understand  it’s  supposed  to  be  a 
suggestive  picture  there.  It’s  not,”  he 
told  the  newspaper  in  a  front-page 
story  published  the  day  after  the  ad. 

“His  contention  was  the  drawing 
was  not  intended  to  be  lewd  and 


public  and  would  run  half-page  ads  of 
apology  in  the  newspapers.  It  called  a 
press  conference  the  day  the  ad  ran. 

Leslie  Marqua,  a  spokeswoman  for 
the  city  fair,  told  the  Associated  Press 
she  was  “embarrassed,  angered  and 
mortified”  when  the  drawing  was 
brought  to  her  attention. 

“Don’t  blame  the  city  for  what 
someone  else  did,”  she  asserted. 

Smolinski  said  the  Sun  had  not 
changed  its  policy  on  reviewing 
advertising  to  keep  “objectionable” 
material  out  of  the  paper. 

“We’re  just  concerned  that  we  be 
(Continued  on  page  48) 
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UPl  makes  a  new  move  in  Canada 

The  U.S.-based  wire  service  enters  joint-marketing  agreement  with  Southern; 
each  have  access  to  the  other’s  services  in  their  respective  countries 


By  George  Garneau 

United  Press  International,  seeking 
to  expand  its  Canadian  presence,  has 
entered  a  joint-marketing  agreement 
with  the  Southam  Syndicate  of 
Toronto  affecting  the  sale  and  distri¬ 
bution  of  each  other's  news  services. 

The  one-year  agreement,  with 
options  for  at  least  a  one-year  exten¬ 
sion,  took  effect  Oct.  1. 

The  deal  gives  UPI  the  help  of  one 
of  Canada’s  largest  newspaper 
publishers,  Southam  Inc.,  in  market¬ 
ing  and  distributing  UPl  in  Canada. 
UPI  gets  exclusive  U.S.  distribution 
rights  to  Southam’s  six-day  supple¬ 
mental  news  and  feature  service, 
Southam  News,  and  to  the  service  of 
Southam’s  weekly  Financial  Times- 
of  Canada. 

Similarly,  Southam  gets  exclusive 
Canadian  marketing  rights  to  the  full 
UPl  wire,  plus  UPI’s  U.S.  sales  and 
distribution  network. 

Spokesmen  for  both  companies 
declined  to  reveal  financial  arrange¬ 
ments  of  the  agreement.  Existing 
clients  of  both  services  are  not 
affected. 

The  move  is  the  second  effort  this 
year  aimed  at  making  UPl  a  player  in 
the  Canadian  news  market,  which  is 
currently  dominated  by  Canadian 
Press,  the  news  cooperative  owned 
by  newspapers,  including  Southam’s. 

In  April  UPI  began  a  five-year 
agreement  with  Standard  Broadcast¬ 
ing  Corporation  Ltd.  of  Toronto  to 
help  form  a  broadcast  wire  service.  It 
has  grown  to  include  more  than  60 
subscribers,  according  to  UPI 
spokesman  Chris  Smith. 

UPI’s  renewed  efforts  in  Canada 
follow  the  end  about  two  years  ago  of 
a  news  service  partnership  with  the 
Toronto  San  called  UP-Canada. 

The  UPI-Southam  agreement  fol¬ 
lowed  unsuccessful  talks  between 
Southam  and  the  Cincinnati-based 
Scripps  Howard  news  service. 

A  source  said  that  ajoint-marketing 
agreement  unwound  when  Scripps 
Howard  requested  changes  to  a 
handshake  deal,  opening  the  door  for 
UPI,  which  Southam  earlier  had 
rebuffed. 

The  arrangement  “adds  new 


dimension  and  depth  to  the  Canadian 
and  foreign  news  coverage,’’  UPl 
subscribers  get,  said  Mario  Vazquez 
Rana,  the  president  and  chief  execu¬ 
tive,  who  rescued  UPl  from  bank¬ 
ruptcy  and  has  been  trying  to  make  it 
profitable. 

The  UPl  news  presence  in  Canada 
includes  five  people  in  four  bureaus, 
plus  stringers,  but  only  a  handful  of 
subscribers,  UPl’s  Smith  said. 


Southam  News  is  relatively  new  to 
the  open  market,  according  to  Nick 
Hills,  general  manager  of  Southam 
News  and  Southam  Syndicate,  the 
marketing  arm  of  Southam  Inc. 

After  years  serving  Southam  news¬ 
papers,  it  began  marketing  about  a 
year  ago. 

Hills  said  the  service  was  carried  by 
six  non-Southam  Canadian  papers 
and  by  the  Miami  Herald. 

It  maintains  six  Canadian  and 
seven  foreign  bureaus,  including 


Newsday  is  slowly  converting  its 
after  home  delivery  on  Long  Island  to 
mornings,  said  publisher  Robert 
Johnson. 

The  New  York  Newsday  edition  is 
already  distributed  mornings  for  both 
street  sales  and  home  delivery. 

On  Long  Island,  Newsday  has  been 
distributing  its  street  sales  copies 
during  the  a.m.  cycle,  but  its  home 
delivery  in  Manhattan  and  Suffolk  has 
been  by  carriers  in  the  afternoon. 

Johnson  said  a  pilot  project  involv¬ 
ing  a  few  sample  areas  in  Nassau  and 
Suffolk  counties  showed  switching  to 
morning  home  delivery  produced  an 
increase  in  subscribers  without  hurt¬ 
ing  single-copy  sales. 

The  results  of  the  sampling  pro¬ 
gram  disproved  a  survey  taken  three 


Washington,  D.C.,  Moscow  and  Cen¬ 
tral  America,  taking  news  from  24 
correspondents  and  Southam’s  15 
daily  newspapers,  including  the 
Ottawa  Citizen,  Montreal  Gazette, 
Calftary  Herald  and  Vancouver 
newspapers. 

It  transmits  about  100  stories  a 
week,  including  hard  news,  features, 
analyses  and  columns  offering  “a 
slightly  different  view  of  the  world,” 


Smith  said  UPI  initially  would  provide  Southam 
News  to  U.S.  subscribers  for  free,  but  would  charge 
for  it  at  an  unspecified  later  date. 


Newsday  slowly  going  all-morning 


Hills  said. 

Charles  Hollingsworth,  UPl  vice 
president  of  marketing  and  sales,  said 
the  Southam  service  would  interest  a 
range  of  U.S.  newspapers,  especially 
in  New  England,  the  Pacific  North¬ 
west,  Canadian  border  states  and 
other  U.S.  locations  where  Cana¬ 
dians  play  a  role. 

Smith  said  UPl  initially  would  pro¬ 
vide  Southam  News  to  U.S.  subscrib¬ 
ers  for  free,  but  would  charge  for  it  at 
an  unspecified  later  date. 


years  earlier  that  claimed  going  to 
morning  home  delivery  would  not 
appreciably  increase  subscribers. 

“So  much  for  research,”  Johnson 
remarked. 

Newsday  now  has  about  45,000 
morning  home  delivery  subscribers, 
mostly  in  western  Nassau  County 
bordering  Queens  where  home 
delivery  was  always  in  the  a.m. 

Newsday  plans  to  convert  about 
another  25,000  subscribers  to  morn¬ 
ing  home  delivery  next  year,  Johnson 
said.  “We’re  not  going  further  than 
that.” 

He  remarked  that  switching  News- 
day’s  entire  press  run  to  all  morning 
would  knock  at  least  an  hour  off  its 
production  time  and  necessitate  a 
(Continued  on  pa  fie  41) 
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A.  J.  Finder 

Grinnell  Herald-Register 
Grinnell,  Iowa 


A.J.  Finder  (left)  discusses  operations  of  his  newspaper 
with  a  recent  foreign  visitor,  Yannick  Moreau,  and  her 
U.S.  escort-interpreter  Guy  Jerram  in  the  Grinnell 
Herald-Register  composing  room.  Moreau,  a  senior  civil 
servant  for  France's  Council  of  State,  visited  Grinnell 
under  the  auspices  of  the  International  Visitor  Program  of 
the  U.S.  Information  Agency. 


By  Jim  Lyman 

“My  trip  to  the  United  States  was  a 
tremendous  experience  and  I  enjoyed 
it  very  much,  hat  it  is  not  only  the 
official  program  that  was  very  asefal 
and  interesting.  Even  more,  I  enjoyed 
meeting  people  and  talking  to  them. 

“  Your  contribution  to  all  that,  dear 
Al,  has  been  invaluable.  By  hosting 
me  and  my  colleagues  in  your  char¬ 
ming  way  you  made  us  know  better 
even  ourselves." 

Those  were  the  words  of  a  Yugosla¬ 
vian  university  professor  of  interna¬ 
tional  law  when  he  wrote  to  thank 
Grinnell  (Iowa)  Herald  Register 
publisher  Al  Finder.  The  comments  of 
the  professor  are  typical  of  the  many 
kudos  Finder  has  recieved  from  all 
over  the  world  during  the  past  quarter 
of  a  century. 

During  that  period.  Finder,  his 
family,  and  many  local  people  have 
hosted  nearly  300  foreign  visitors  in 
the  small  Iowa  college  community  of 
Grinnell.  His  foreign  guests  are  on 
tours  of  the  United  States  that  have 
been  arranged  through  the  foreign 
visitor  programs  of  the  U.S.  State 
Department  or  the  United  States 
Information  Agency. 

In  their  own  quiet  way.  Finder,  his 
wife  Dorothy,  and  their  six  children 
have  probably  done  more  to  create 
good  will  for  the  United  States  than 
half  a  regiment  of  Feace  Corps  volun¬ 
teers. 

The  Finders’  involvement  in  the 
foreign  visitor  program  started  with  a 
Chinese  visitor  back  in  1962.  The 
guest  —  publisher  of  the  largest 
newspaper  in  Taipei,  Taiwan  — 
could  not  speak  English  and  was 
accompanied  by  an  interpreter. 

The  Finders  decided  to  invite  their 
guest  to  dinner.  They  did  so  with 
some  trepidation  because  they  were 
concerned  that  their  six  youngsters 
might  be  too  much  for  their  visitor.  At 
that  time,  their  children  ranged  in  age 
from  one  to  1 1  and  the  Finder  hou¬ 
sehold  was  a  lively  place,  especially 
when  they  all  gathered  at  the  dining 
room  table. 


(Lyman  is  a  free-lance  writer.) 


The  children  were  quite  active,  but 
the  meal  went  well.  Toward  the  end  of 
dinner,  the  visitor  said  via  his  inter¬ 
preter  that,  while  he  had  been  in  the 
United  States  for  about  two  months, 
he  felt  that  “this  night  is  the  most 
special  one.” 

Finder  asked  why,  and  the  visitor 
responded,  “this  is  the  first  American 
home  I’ve  ever  been  inside  of." 

“Frankly,  we  were  amazed,"  Fin¬ 
der  recalled.  “We  felt  our  govern¬ 
ment  was  missing  a  golden  opportu¬ 
nity  to  show  our  foreign  guests  what 
Americans  were  really  like.  Since  we 
cannot  truly  demonstrate  our  friend¬ 
ship  until  we  open  our  front  door,  we 
decided  then  and  there  that  we  would 
continue  to  actively  seek  out  foreign 
visitors  and  invite  them  into  our 
home.” 

Through  the  years  they  have  hosted 
foreign  guests  in  great  numbers,  and 
all  their  visitors  have  had  the  opportu¬ 
nity  to  break  bread  with  Al  and 
Dorothy  inside  the  Finder  home. 

Since  their  first  visitors  arrived  in 
the  early  1960s,  the  Finders  have 
polished  and  sharpened  the  way  they 
give  their  foreign  visitors  a  taste  of  the 


“Grinnell  experience.”  Finder 
admits  with  a  grin  that  he  no  longer 
attempts  to  do  it  all  by  himself. 

“One  of  the  most  delightful  parts  of 
this  whole  experience  has  been  the 
overwhelming  support  of  the  towns¬ 
people  of  Grinnell,”  Finder  points 
out.  “We’ve  really  asked  a  lot  of 
some  of  our  peopJe  here  and  they’ve 
never  failed  to  help  out,  and  they  do  it 
with  a  touch  of  real  Iowa  hospitality”. 

Over  the  years.  Finder  has  devised 
a  rather  detailed  itinerary  for  foreign 
guests  when  they  tour  Grinnell.  A 
typical  visit  might  include  a  meal  with 
a  “town”  family,  another  meal  with  a 
“college”  family,  a  third  meal  with  a 
“farm”  family. 

If  it  is  during  the  school  year,  they 
will  also  breakfast  with  local  high 
school  students  and,  as  Finder  says, 
“We  have  some  students  who  cook 
the  meal,  other  students  who  serve 
the  meal,  and  still  others  who  sit  down 
and  eat  the  meal  with  our  guests.” 

Finder  has  established  one  firm  rule 
that  he  asks  all  local  hosts  to  follow 
when  hosting  foreign  guests  at  a  lunch 
or  dinner.  “We  ask  that  the  meal  be 
(Continued  on  page  48) 
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Getting  to  the  source  of  a  problem 

Media  urged  to  contact  experts  at  black  universities  when  seeking 
input  for  assorted  range  of  stories,  not  just  for  stories  on  black  issues 


By  Mark  Fitzgerald 

Last  fall,  Howard  University's 
media  coordinator,  Henry  Duvall, 
thought  he  had  a  great  idea  for  a  news 
feature  that  would  be  timely,  useful  to 
readers,  and  also  give  a  little  publicity 
to  the  historically  black  school  in 
Washington,  D.C. 

A  Howard  entomologist  developed 
a  story  warning  that  yellow  jacket 
bees  were  particularly  aggressive  in 
the  autumn.  The  feature  was  picked 
up  by  several  news  organizations 
throughout  the  country. 

In  D.C.  itself,  “a  major  Washing¬ 
ton  paper"  used  the  story  idea  —  but 
found  a  PhD.  candidate  in  entomol¬ 
ogy  at  another  university  to  quote 
instead  of  the  Howard  resident  ento¬ 
mologist,  Duvall  said.  The  Howard 
insect  expert,  incidentally,  happens 
to  be  white,  he  added. 

The  story  illustrates  a  continuing 
frustration  for  media  directors  at  tra¬ 
ditionally  black  universities  —  get¬ 
ting  their  faculty  used  as  expert  sour¬ 
ces. 

"It  seems  to  me  that  black  universi¬ 
ties  are  seen  as  being  experts  only  on 
black  issues,"  Duvall  said  at  the 
recent  National  Association  of  Black 
Journalists  convention  in  Miami. 

“That's  a  myth.  At  Howard  we 
have  experts  on  everything  from 
AIDS  to  Soviet  foreign  relations,"  he 
declared. 

Howard  and  other  predominantly 
black  colleges  have  recently  become 
more  aggressive  in  efforts  to  put 


themselves  forward  as  story  sources. 

The  seminar  at  the  NABJ  conven¬ 
tion,  which  attracted  some  1,400 jour¬ 
nalists,  was  part  of  that  effort.  Only 
about  two  dozen  made  it  to  the  black 
college  seminar,  something  that  may 
have  had  as  much  to  do  with  the  com¬ 
peting  program  or  the  late  hour  as 
with  interest,  but  the  officials 
acknowledge  they  are  often  ignored 
even  by  black  journalists. 


University  in  Hampton,  Va. 

The  first  journalism  program  at  a 
black  college  was  established  in  1942 
by  Lincoln  University  in  Missouri,  he 
asserted. 

“Only  19  of  our  historically  black 
colleges  have  a  journalism  or  mass 
communication  program  —  or  some 
semblence  of  one.  About  half  of  these 
are  what  I'd  call  strong  program,” 
Render  said. 


Howard  and  other  predominantly  black  colleges 
have  recently  become  more  aggressive  in  efforts  to 
put  themselves  forward  as  story  sources. 


“What  we  in  the  historically  black 
colleges  want  is  just  to  be  covered,” 
said  Charles  Morrison,  a  Coca-Cola 
executive  and  trustee  of  Bishop 
College. 

“I  don't  think  that’s  asking  for  pre¬ 
ferential  treatment,”  he  continued, 
“but  you  just  can't  write  about  higher 
education  in  this  country  and  exclude 
black  colleges.” 

Part  of  the  problem  is  that  journa¬ 
lism  programs  at  black  colleges  are 
relatively  new. 

“It  is  only  20  years  since  the  first 
historically  black  college  established 
a  mass  communications  program,” 
noted  Frank  Render,  associate  pro¬ 
fessor  and  chairman  of  the  depart¬ 
ment  of  mass  media  arts  for  Hampton 


To  attract  media  attention,  Howard 
University  founded  its  own  feature 
service  and  established  a  monthly 
“newsmakers  breakfast”  at  which 
faculty  members  talk  about  their 
areas  of  expertise  with  journalists. 

“1  think  as  journalists  —  not  just 
black  journalists  —  you  have  a 
responsibility  to  dispel  this  myth 
[about  black  colleges  as  sources],” 
Duvall  observed. 

There  is  some  indication  that  things 
may  be  changing,  Duvall  added.  He 
noted  that  USA  Today  has  used 
Howard  University  faculty  for  expert 
comments  for  such  non-racial  themes 
as  Thanksgiving  and  President  Rea¬ 
gan’s  recent  nose  surgery. 


California  paper  interacts  with  j-school  instructors 


By  M.L.  Stein 

For  years,  journalism  educators 
have  been  urging  newspapers  to  get 
closer  to  their  local  journalism 
schools  and  departments. 

Some  newspapers  endorse  the 
idea. 

One  is  the  Lo«g  Beach  (Calif.) 
Press-Telef>ram,  which  recently  invi¬ 
ted  three  faculty  members  of  Califor¬ 


nia  State  University’s  Department  of 
Journalism  to  spend  an  intensive 
week  at  the  paper. 

Chairman  Wayne  Kelly,  William 
Mulligan,  head  of  the  newspaper 
sequence,  and  Roger  V.  Wethering- 
ton  Jr.,  faculty  editor  of  the  depart¬ 
ment's  laboratory  newspaper,  the 
Forty-Niner,  were  given  daylong 
introductions  to  every  department  on 
the  newspaper.  The  sessions  included 


sitting  in  on  a  news  meeting  run  by 
managing  editor  Rich  Archbold,  a 
look  at  how  the  paper  is  using  satellite 
transmission  technology  and  viewing 
a  range  of  advertising  presentations. 

The  “classes”  were  interspersed 
with  informal  lunches  and  dinners 
with  editors  and  other  department 
heads. 

The  program  was  conceived  by 
(Continued  on  page  48) 
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fiNUMBfRSIXINASalES 

ON  BUILDHIG  NtW  JUUBMON  COMPCTITIVBitSS. 


WHorsKimiicouR 
ECONOMY  COMPEimVE? 


Increased  competition 
in  the  global  marketplace  these 
last  20  years  has  resulted  in  the 
U.S.’s  losses  in  such  sectors  as 
automobiles,  steel,  consumer 
electronics  and  semiconduc¬ 
tors.  Yet  there  is  a  vital  and 
growing  segment  of  America’s 
economy  that  is  keeping  us  in 
the  world  economic  race.  These 
companies  are  bolstering  our 
industrial  output  and  enabling 
us  to  produce  more  jobs  at 
a  faster  rate  than  any  other 
country. 

Comprising  this  seg¬ 
ment  are  the  thousands  of 
dynamic,  midsized  companies 
managed  by  innovative  busi- 
nessmen-entrepreneurs  willing 
to  take  risks,  hungry  for  new 
business  and  prepared  to 
restructure  to  keep  pace  with 
the  changing  global  market¬ 
place.  These  midsized  growth 
companies  are  the  key  to  Amer¬ 
ica’s  future  economic  success. 

MIDSIZD  COMPANIES  AND 
OUR  ECONOMY. 

When  McKinsey  & 
Company,  the  national  consult¬ 
ing  firm,  undertook  a  study  of 
midsized  companies  in  1983, 
what  they  found  surprised  cor¬ 
porate  America.  They  learned 
that  the  13,000  nonfinancial 
companies  with  sales  between 
$25  million  and  $1  billion, 
while  representing  less  than  1 
percent  of  all  U.S.  businesses, 
accounted  for  25  percent  of 


sales  and  19  percent  of  private  sec¬ 
tor  employment  in  the  US. 

Like  the  Fortune  100,  these 
companies  cut  across  all  industry 
sectors,  from  high-technology  to 
basic  manufactured  goods.  But 
unlike  their  larger  counterparts, 
these  companies  were  competing 
and  winning  in  the  world  market¬ 
place,  booking  foreign  trade  and 
gaining  market  share  at  a  time 
when  much  of  America’s  goods  and 
services  were  losing  out  to  those  of 
Europe  and  Asia. 

INNOVJmONAND 

ENIREPRDIEURIALDRIVL 

McKinsey  also  observed 
that  for  midsized  growth  compa¬ 
nies,  management  was  more  likely 
to  have  a  larger  ownership  stake- 
as  much  as  25  times  that  of  the 
Fortune  100-that  there  was  less 
bureaucracy  and  more  innovation, 
and  less  resistance  to  change.  In 
short,  more  entrepreneurial  drive. 

Drexel  Burnham  Lambert, 
one  of  the  leading  investment  bank 
and  securities  firms,  has  built  its 


reputation  providing  America’s 
midsized  growth  companies  with 
access  to  capital.  Through  innova¬ 
tive  financing  techniques  like  high 
yield  securities  and  equity-linked 
debt,  Drexel  Burnham  has  raised 
the  capital  midsized  growth  compa¬ 
nies  need  to  develop  new  products 
and  markets,  create  new  jobs  and 
invest  in  new  plants  and  equipment. 

PROYIMNC  ACaSS  10  CAPIIAL 

Since  1980,  we  have  raised 
more  than  $20  billion  in  capital 
through  debt  and  equity  offerings 
for  over  400  companies  with  reve¬ 
nues  of  $500  million  or  less,  which 
is  more  than  any  other  investment 
bank. 

By  providing  access  to 
capital  for  midsized  companies, 
Drexel  Burnham  is  helping  to 
finance  America’s  growth.  Our 
10,000  employees  in  the  U.S.  and 
overseas  are  working  to  make 
America’s  businesses  better. 

CONTINUING  THE  DIAL06UL 

This  has  been  a  part  of  our 
continuing  series  on  important, 
controversial  and  complex  issues 
that  challenge  American  competi¬ 
tiveness.  For  reprints  of  our  entire 
series,  write  Frederick  W.  McCarthy, 
Drexel  Burnham  Lambert,  60  Broad 
Street,  Room  1111,  New  York,  New 
York  10004. 


Drexel  Bumham 

Helping  People  Manage  Change. 


JH 


IN  BRIEF 


Newspaper  starting 
salaries  higher 
than  for  television 

Daily  newspapers  continue  to  pay 
far  higher  starting  salaries  to  new  col¬ 
lege  graduates  than  do  tv  news  opera¬ 
tions,  according  to  two  Illinois  State 
University  researchers. 

The  nationwide  survey  of  132  daily 
newspaper  editors  found  that  new 
college  graduates  hired  as  reporters 
or  copy  editors  were  paid  an  average 
of  $3 1 4  a  week  —  or  about  $7 1  a  week 
more  than  tv  news  directors  reported 
paying  their  new  hires. 

According  to  the  survey,  new  col¬ 
lege  graduates  hired  as  reporters 
earned  $299.13  per  week,  or 
$15,544.97  annually.  The  range, 
reported  by  165  respondents,  was 
from  $7,800  to  $28,236. 

Newly  hired  copy  editors  received 
$328.17  weekly,  or  $17,064.77  annu¬ 
ally.  Some  132  respondents  reported 
a  range  of  $8,320  to  $28,600. 

By  contrast,  the  83  tv  news  direc¬ 
tors  responding  said  they  started  new 
college  graduates  at  $243  a  week,  or 
$12,650  annually.  Annual  salaries 
ranged  from  $8,500  to  $24,000. 

The  survey  was  conducted  by  Dr. 
Michael  B.  Shelly,  ISU's  journalism 
internship  coordinator,  and  students 
K.  Shimon  and  L.  Thorne. 

Tv  news  starting  salaries  showed  a 
sharper  increase  compared  with  a 
similar  survey  conducted  by  ISU  two 
years  ago.  Tv  salaries  increased  an 
average  of  $29  per  week.  Shelly  said. 

Newspaper  starting  salaries 
increased  only  $  1 1  weekly  in  the  same 
period,  he  said. 

However,  Shelly  cautioned  against 
concluding  that  there  was  a  trend 
toward  higher  tv  salaries.  He  noted 
that  a  Dow  Jones  Newspaper  Fund 
survey  found  no  salary  change 


between  1983  and  1985. 

“Further,  it  appears  there  is  still  a 
surplus  of  job  applicants  in  broadcast 
news,”  he  said  in  a  statement.  “Of 
the  500  mass  communications  majors 
at  Illinois  State,  75%  are  in  the  broad¬ 
casting  sequence,  for  example.” 


S.F.  Chronicle  gets 
new  look;  eliminates 
‘Sporting  Green’ 

The  San  Francisco  Chronicle's 
traditional  “Sporting  Green”  is  no 
more.  It  fell  victim  to  a  major 
revamping  of  the  paper  last  month. 

The  green-tinted  newsprint,  which 
also  was  used  for  other  sections,  dis¬ 
appeared  altogether,  with  one  excep¬ 
tion.  The  Sporting  Green  is  still  iden¬ 
tified  by  a  green  masthead  and  bold 
green  stripe  down  the  side. 

Overall,  the  new  Chronicle  is  big¬ 
ger,  easier  to  read  and  formerly  float¬ 
ing  features  are  now  anchored  in  fixed 
positions. 

The  changes  were  prompted  by  the 
morning  daily’s  circulation  growth, 
according  to  executive  editor  William 
German. 

He  noted  that  daily  circulation  — 
currently  over  a  half  million  —  has 
increased  by  100,000  in  the  last  10 
years  —  25,000  of  that  in  the  last  year 
alone. 

German  said  green  newsprint  com¬ 
plicated  the  Chronicle's  press  run.  To 
accommodate  the  mix  of  green  and 
white  newsprint,  he  explained,  extra 
presses  had  to  be  used.  Those  presses 
are  now  used  to  print  more  papers  to 
meet  expanding  circulation,  the  edi¬ 
tor  added. 

Green  paper  also  hampered 
Chronicle  efforts  to  anchor  certain 
pages,  thus  causing  inconvenience  to 
readers,  German  continued. 


the  most  experienced 
executive  recruiting  firm  in 
newspaper  and  broadcasting 

More  than  16  years  as  specialists  in  the  comnnunications  industry. 
For  a  confidential  discussion,  call  312-991-6900. 


1605  COLONIAL  PARKWAY 
INVERNESS,  ILLINOIS  60067 


In  the  new  format,  the  People, 
comics  and  weather  pages  are  among 
those  in  fixed  slots.  World  news  also 
is  sectioned  off. 

German  also  announced  these 
changes: 

Expansion  of  the  business  section 
with  emphasis  on  news  and  analysis 
of  Bay  area  and  national  develop¬ 
ments. 

Datebook  becomes  its  own  sepa¬ 
rate  section  every  day,  offering  infor¬ 
mation  and  reviews  on  the  local  arts 
and  entertainment  scene.  The  Friday 
Datebook  provides  a  special  guide  to 
weekend  entertainment. 

Some  Chronicle  features  and  col¬ 
umns  have  moved  to  different  posi¬ 
tions  on  a  permanent  basis.  One 
exception  is  Herb  Caen's  column, 
which  stays  put. 

The  sports  section  has  greater 
coverage  and  more  statistics. 

N.J.  daily  launches 
Sunday  edition 

The  Bridgewater  (N.J.)  Courier- 
News,  a  Gannett  Co.  daily,  launched 
its  Sunday  edition  on  Sept.  20. 

The  Sunday  edition  consists  of 
eight  locally  produced  sections  plus 
color  comics,  USA  Weekend  and  a 
weekly  TV  book. 

The  Courier-News  has  daily  circu¬ 
lation  of  about  50,000  copies. 

AIDS  victim  who 
wrote  for 
newspaper  dies 

Devron  Kelly  Huber,  an  AIDS  vic¬ 
tim  who  chronicled  his  struggle  with 
the  disease  for  the  Orange  County 
(CaM.)  Register,  has  died  at  the  age  of 
35. 

Huber  volunteered  to  write  about 
his  battle  with  AIDS  to  combat  what 
he  termed  a  “a  tragic  lack  of  public 
awareness”  about  the  fatal  malady. 

Installments  of  his  “AIDS  Diary” 
also  appeared  in  several  other  news¬ 
papers  in  the  U.S.  and  Canada.  The 
series  was  published  irregularly  for 
over  two  years. 

The  cause  of  death  was  multiple 
complications  from  AIDS. 

The  AIDS  Services  Foundation 
established  a  Devron  Kelly  Huber 
Journalism  Award,  the  first  award 
going  to  Huber. 

In  1985,  Huber’s  articles  won  sec¬ 
ond  place  in  the  national  Penney-Mis- 
souri  Awards  for  newspaper  feature 
sections. 
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Survey:  some  old  words  have  new  meanings 


In  today’s  newspapers,  “gay”  now 
exclusively  means  homosexual,  and 
the  nation’s  top  editors  are  not  very 
joyous,  merry,  lighthearted,  happy  or 
exuberant  about  it. 

“The  word  ‘gay’  in  its  original 
meanings  is  dead,”  said  Indiana  Uni¬ 
versity  School  of  Journalism  profes¬ 
sor  Richard  L.  Tobin. 

Tobin’s  ninth  annual  survey  of  lan¬ 
guage  usage  in  newspapers  and  maga¬ 
zines  found  an  overwhelming  major¬ 
ity  of  editors  say  they  would  not  use 
the  word  “gay”  in  its  non-homo- 
sexual  meanings. 

Of  the  200  editors  polled,  88.4% 
said  they  would  not  use  the  word  that 
way.  The  tiny  minority  “qualified 
their  answers  with  the  explanation 
that  its  use  would  be  only  in  situations 
where  there  was  no  hint  of  the  new 
connotation,”  Tobin  said. 

Editors  also  are  accepting  the 
changed  meaning  with  a  real 
melancholy,  Tobin  said.  Numerous 
editors  called  the  change  “too  bad” 
and  “a  real  shame,”  he  reported. 

“Whether  we  like  it  or  not,”  the 
Roanoke  (Va.)  Times  and  World 


News  wrote  in  a  typical  reply,  “  ‘gay’ 
has  been  completely  overwhelmed  by 
the  homosexual  heritage.” 

“Sadly,  the  word  is  forever  ruined 
by  its  euphemistic  use  for  homo¬ 
sexual,”  the  Des  Moines  Register 
added. 

“The  word  is  simply  not  acceptable 
any  longer  in  its  original  meanings, 
and  the  AIDS  crisis  has  made  that 
only  more  obvious,”  the  Hammond 
(Ind.)  Times  said. 

Even  though  that  change  has  been 
accepted,  Tobin’s  survey  shows  that 
editors  remain  a  conservative  lot. 

For  example,  despite  constant  use 
of  “like”  as  a  conjunction  in  adver¬ 
tising  and  everyday  speech,  70.9%  of 
the  editors  reject  it.  In  the  survey’s 
sample  sentence,  they  chose:  “The 
Mets  played  as  if  [not  like]  they  were 
half  asleep.” 

They  continue  to  draw  the  distinc¬ 
tion  between  “reticent”  and  “reluc¬ 
tant.”  (The  first  is  an  unwillingness  to 
speak,  the  latter  an  unwillingness  to 
act.) 

“Biweekly”  still  means  every 
other  week  to  76.5%  of  editors  —  but 


many  of  them  added  that  they  would 
rather  say  “every  other  week.” 

Editors  overwhelmingly  reject 
titles  such  as  Mr.,  Mrs.  or  Ms.  in  the 
second  reference.  A  full  92.9%  do  not 
give  a  person  a  title  on  second  refer¬ 
ence. 

Finally,  with  only  13  —  or  is  it 
technically  14?  —  years  to  go  in  the 
century,  it  has  become  nothing  spe¬ 
cial  to  the  nation’s  editors.  The  20th 
century  is  lower  case. 

Weekly  switches 
to  carrier  delivery 

The  weekly  Gilbert  (Ariz.)  Inde¬ 
pendent  switched  to  carrier  delivery 
on  Sept.  16. 

Previously  the  weekly,  owned  by 
Independent  Newspapers  Inc.  of 
Scottsdale,  was  mailed  to  9,500  Gil¬ 
bert  residents. 

Circulation  director  Mel  Greenberg 
said  the  use  of  carriers  would  give  the 
weekly  the  ability  to  guarantee  same- 
day  delivery  to  readers  and  advertis¬ 
ers. 
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Since  its  adoption  in  1 974  as  a  fuel  saver,  Americans  have  had  a  love/hate 
relationship  with  the  federal  55  mph  speed  limit.  Polls  show  a  huge  majority  favors 
keeping  it.  But  you  have  only  to  drive  the  interstates  to  see  how  widely  violated  it  is. 
And  there  is  political  pressure  to  repeal  it. 

For  an  objective  look  at  the  pros  and  cons  of  the  federal  speed  limit,  ask  for  our 
Insurance  Backgrounder  called  “The  55  mph  Speed  Limit:  Is  It  Worth  Saving?” 
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Robert  A.  Sproat  has  been 
appointed  to  the  newly  created  posi¬ 
tion  of  advertising  manager  for  the 
Hartford  Coiirant  with  responsibility 
for  the  day-to-day  operation  of  the 
advertising  department.  Sproat  is  a 
23-year  veteran  with  the  Times  Mir¬ 
ror  Company  which  owns  the  Cou- 
rant. 

He  began  his  career  in  1963  when 
he  joined  the  Los  Angeles  Times  as  a 
classified  outside  sales  representative 
and  held  several  advertising  positions 
until  1975  when  he  moved  to  the  Dal¬ 
las  Times  Herald,  then  owned  by 
Times  Mirror,  as  classified  advertis¬ 
ing  director. 

Sproat  subsequently  served  as 
Times  Herald  circulation  consumer 
service  director  and  in  1982  was 
named  advertising  director  and  a  year 
later,  vice  president  for  advertising. 

*  ❖  * 

Dwight  L.  Morris,  most  recently 
a  vice  president  with  Opinion 
Research  Corp.,  Princeton,  N.J.,  has 
moved  to  assistant  managing  editor 
for  special  projects  at  the  Atlanta 
Journal  and  the  Atlanta  Constitution. 

He  will  be  responsible  for  estab¬ 
lishing  data  bases  for  use  by  all  news 
departments  of  the  papers  and  will 
assist  department  heads  in  designing 
statistically  valid  surveys  in  conjunc¬ 
tion  with  the  papers’  plan  to  conduct 
local,  state,  regional  and  national 
opinion  polls.  Morris  holds  a  master’s 
degree  in  political  science  from 
Columbia  University. 

While  with  Opinion  Research,  he 
designed  and  analyzed  research  deal¬ 
ing  with  communicatons  issues  for 
clients  in  newspaper  and  telecom- 
munictions  industries.  Prior  to  that  he 
was  a  vice  president  with  Louis  Har¬ 
ris  and  Associates,  and  during  1977- 
1983  was  administrative  assistant 
with  the  New  York  Times,  where  he 
served  as  field  director  of  the  New 
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York  Times/CBS  News  Polls,  worked 
on  redesigning  the  New  York  Times 
Best  Seller  List  compilation  and  man¬ 
aged  various  research  projects  for  the 
news  department. 

4:  *  * 

Gloria  C.  Abrams  has  joined 
Scripps  Howard  Supply  Co.  as  pur¬ 
chasing  manager  and  will  oversee 
purchasng  operations  for  the  Cincin¬ 
nati-based  company. 

Prior  to  joining  Scripps  Howard, 
Abrams  held  various  accounting, 
managerial  and  sales  positions  with 
Robert  Half  of  Cincinnati.  E.A.  Kohl 
Packing  Co.  and  Software  Clearing 
House. 

*  *  * 

The  Doylestown  (Pa.)  Daily  Intel¬ 
ligencer/Montgomery  County  Record 
has  appointed  Daniel  W.  Golden  as 
production  editor  and  Jay  Nagle, 
sports  editor. 

Golden  will  supervise  the  news  pro¬ 
duction  of  the  paper’s  three  zoned 
editions,  moving  from  sports  editor, 
the  post  he  held  for  seven  years. 
Nagle  has  been  a  member  of  the 
sports  staff  for  seven  years. 

*  *  * 

Joining  the  editorial  staff  of  Terri¬ 
torial  Publications  Inc.,  Tucson,  are 
Ruth  Foster  and  William  Francis. 
The  company  publishes  a  five-day 
business-legal  newspaper. 

Foster  is  the  new  commentary  page 
editor.  She  has  worked  in  western 
Colorado  as  an  editor  for  the  Rifle 
Telegram,  the  Glenwood  Springs 
Post,  and  The  Weekly  Newspaper, 
Glenwood  Springs. 

Francis  joined  the  staff  as  copy  edi¬ 
tor  from  political  and  public  affairs 
reporter  for  the  weekly  Holbrook 
(Ariz.)  Tribune-News.  He  has  been  a 
writer,  editor  and  photographer  for 
several  publications. 


Joe  Tarrer,  director  of  operations 
at  the  Santa  Rosa  (Calif.)  Press 
Democrat,  has  been  named  general 
manager. 

He  joined  the  newspaper,  a  mem¬ 
ber  of  the  New  York  Times  group,  in 
May  1985  and  directed  the  building 
and  installation  of  the  paper’s  produc¬ 
tion  facilities  in  Rohnert  Park,  Calif. 

Tarrer  moved  to  the  Press  Demo¬ 
crat  from  the  Sarasota  (Fla.)  Herald- 
Tribune  where  he  supervised  a  similar 
installation  for  The  New  York  Times 
Co.  Prior  to  that  he  directed  printing, 
packaging  and  distribution  functions 
at  the  Times’  New  York  and  New 
Jersey  production  facilities. 

A  graduate  of  California  State  Uni- 
versity-Sacramento,  Tarrer  earlier 
worked  at  the  Sacramento  Union  and 
the  Miami  Herald. 

*  sH  * 

Lesher  Communications,  Walnut 
Creek,  Calif.,  appointments  include 
the  following: 

Maureen  Brotherton,  to  general 
manager  of  the  Valley  Times,  Pleas¬ 
anton,  Calif.,  replacing  Karen  Hanes 
who  resigned  as  of  Oct.l.  Prior  to 
joining  Lesher,  Brotherton  was 
advertising  director  and  operations 
manager  of  the  Provincetown  (Mass.) 
Advocate. 

Dick  Sparrer,  to  editor  of  the  Con¬ 
cord  (Calif.)  Transcript,  the  weekly 
newspaper  being  revived  by  Lesher. 
Sparrer  spent  the  last  16  years  as 
sports  editor  for  Meredith  Newspa¬ 
pers  in  the  greater  San  Jose  area. 

Damien  Stark  is  the  new  compos¬ 
ing  manager  at  the  Concord  Tran¬ 
script,  responsible  for  all  areas  of 
print  production  and  related  dark¬ 
room  work.  Stark  was  proofreader  in 
the  pre-press  area  of  the  Contra  Costa 
Times,  Walnut  Creek,  Calif.  Lesher’s 
largest  daily. 
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At  the  Detroit  Free  Press,  Robert 
F.  Burns  has  been  named  vice  presi¬ 
dent  of  production,  and  David  E. 
Munch,  vice  president  of  advertising. 

Burns,  formerly  director  of  opera¬ 
tions,  is  responsible  for  production 
operations  and  providing  mainte¬ 
nance  and  support  services  for  three 
buildings.  He  joined  the  Free  Press 
last  year  as  production  manager  from 
the  Miami  Herald. 

Munch,  formerly  director  of  adver¬ 
tising,  is  responsible  for  sales  and  ser¬ 
vicing  of  retail,  classified  and  national 
advertising  revenue  accounts.  He 
joined  the  newspaper  in  1980  as  cir¬ 
culation  marketing  manager  from  the 
Gary  (Ind.)  Post-Tribune 

*  *  * 

Marj  Carpenter  is  the  newly 
named  manager  of  the  office  of  news 
services  of  the  Presbyterian  Church 
(U.S.A.).  She  was  news  director  of 
the  former  Presbyterian  Church, 
U.S.,  which  reunited  with  the  United 
Presbyterian  Church  in  the  U.S.A.  to 
form  the  new  denomination  in  1983. 
Prior  to  that.  Carpenter  was  a  prize¬ 
winning  reporter  in  Texas  for  28  years 
on  four  newspapers. 

*  *  * 

Edward  M.  Huff  has  been  pro¬ 
moted  to  assistant  retail  manager  for 
art  direction  at  the  Providence  Jour¬ 
nal-Bulletin,  in  charge  of  the  creative 
services  department  and  involved 
with  four-color  advertising.  He  joined 
the  department  in  1979  as  a  layout 
specialist. 

*  *  * 

Dorothea  M.  Brooks  business- 
financial  editor  of  United  Press  Inter¬ 
national,  has  been  named  director  of 
new  services  for  PR  Newswire  and  in 
addition  will  serve  as  editorial  direc¬ 
tor. 

One  of  the  first  women  in  the  busi¬ 
ness  news  field.  Brooks  has  been  with 
UPl  throughout  her  professional 
career.  She  received  the  New  York 
Financial  Writers  Lifetime  Achieve¬ 
ment  Award  and  the  Matrix  Award  of 
Women  in  Communications. 

*  *  * 

Mark  Mulholland,  sales  devel¬ 
opment  manager  of  the  Roanoke 
Times  World-News,  was  promoted 
to  the  newly  created  position  of  mar¬ 
keting  director. 

Helen  Burnett,  advertising  man¬ 
ager  of  the  New  River  Valley  bureau, 
moves  to  Mulholland’s  former  posi¬ 
tion.  Larry  Ward  moves  to  Bur¬ 
nett’s  former  position  from  Neigh¬ 
bors  metro  zoned  manager.  Betsy 
Russo,  general  advertising  manager, 
was  promoted  to  Ward's  former  post, 
and  Cathy  Greenberg  was  pro¬ 
moted  to  retail  sales  manager. 


Joe  Marquette,  chief  photogra¬ 
pher  at  the  Philadelphia  Inquirer,  has 
rejoined  United  Press  International  as 
senior  photographer,  based  in  Wash¬ 
ington.  He  will  be  responsible  for 
special  events  on  the  national  and 
international  level  and  also  will  do 
general  film  editing. 

Marquette,  a  graduate  of  the  Uni¬ 
versity  of  Detroit,  joined  UPI  in  1957 
and  was  newspictures  manager  in 
Colorado  and  Wyoming  region  until 
1984,  when  he  became  chief  photog¬ 
rapher  for  Reuters.  He  moved  to  the 
Inquirer  last  year. 

♦  *  * 

Alan  Adler,  Associated  Press  San 
Diego  correspondent  in  charge  of 
bureau  since  1984,  has  been  named 
news  editor  for  Michigan,  based  in 
Detroit.  Adler  joined  AP  in  Cleveland 
in  1980  and  moved  to  Toledo  corre¬ 
spondent  the  same  year. 

Also,  Lise  Bickham,  a  newswo- 
man  in  AP’s  Little  Rock  bureau  since 
1984,  was  appointed  news  editor  for 
Tennessee,  based  in  Nashville.  She 
joined  AP’s  Oklahoma  City  bureau  in 
1983. 

^  * 

Richard  Huff  joined  the  New 
York  bureau  of  The  Hollywood 
Reporter  as  a  staff  reporter.  He  was 
with  This  Week  in  Consumer  Elec¬ 
tronics  and  prior  to  that  editor  of  the 
now  defunct  Mt.  Pleasant/Pleasant- 
villePost,  Westchester  County,  N.Y. 

*  *  * 

In  realignment  of  the  news  desk  at 
the  Torrance  (Calif.)  Daily  Breeze,  a 
Copley  Los  Angeles  newspaper,  Ken 
McGurn  assumed  the  position  of 
executive  news  editor,  from  news  edi¬ 
tor.  Lisa  Reitzel,  formerly  design 
editor,  is  now  associate  news  editor. 

Named  copy  desk  chief  is  Kelly 
Murphy,  formerly  an  assistant  news 
editor.  Phil  Sanfield,  also  a  former 
assistant  news  editor,  is  now  night 
news  editor;  and  Kendale  Pate 
joined  the  crew  as  weekend  news  edi¬ 
tor. 
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Marilyn  Stein-Lefeber,  Gannett 
Foundation  vice  president/communi¬ 
cations,  resigned  Sept.  1  to  start  her 
own  consulting  firm,  Stein  Communi¬ 
cations,  Inc.  She  will  specialize  in 
communications  and  public  relations 
for  foundations  and  nonprofit  organi¬ 
zations. 

Brian  J.  Buchanan,  the  founda¬ 
tion’s  director  of  media  relations,  is 
serving  as  acting  director/communi¬ 
cations  until  a  replacemnt  is  named. 
♦  *  * 

Dave  Barton  was  named  publisher 
of  the  Mesquite  (Texas)  News.  He 
was  vice  president  and  advertising 
director  of  the  Anderson  (S.C.)  Inde¬ 
pendent-Mail  most  recently  and  prior 
to  that,  advertising  director  and 
interim  publisher  of  the  Jackson 
(Tenn.)  Sun. 

*  *  * 

Gordon  Bock,  staff  writer  for  the 
business  section  of  Time  magazine, 
has  joined  the  faculty  of  the  Graduate 
School  of  Journalism,  Columbia  Uni¬ 
versity,  as  a  part-time  adjunct  profes¬ 
sor. 

*  *  * 

Lee  Ewing,  currently  editor  of 
Army  Times,  Springfield,  Va.,  was 
appointed  editor  of  Air  Force  Times, 
succeeding  Ruth  Chandler,  who 
retires  Dec.  1  after  27  years  with  The 
Times  Journal  Company. 

He  joined  the  company  in  1972  and 
held  a  number  of  positions,  including 
editor  of  The  Prince  George's  Jour¬ 
nal,  a  TJ  suburban  Maryland  newspa¬ 
per.  Earlier,  Ewing  was  a  newsman 
for  the  Associated  Press  in  Indianap¬ 
olis  and  managing  editor  of  the  Athens 
(Greece)  Daily  Post,  an  English  lan¬ 
guage  daily. 

He  served  two  yearlong  tours  in 
Vietnam  as  an  Army  intelligence  offi¬ 
cer  and  has  taught  advanced  public 
affairs  reporting  at  the  College  of 
Journalism,  University  of  Maryland. 


NEWSPAPER  SALES  NEGOTIATIONS 

Robert  N.  Bolitho 

• 

James  C.  Sterling 

BROKERS*APPRAISERS 
CONSULTANTS 

64  years  Continuous,  Discreet, 

Robert  Bolitho  Reliable  Service 

Bolitho- Sterling  Newspaper  Service 

4210  Johnson  Drive,  Suite  100A  P.O.  Box  492 

Fairway,  KS  66205  Bolivar,  MO  65613 

(913)236-5400  (41 7)  326-8700 


lames  Sterling 


EDITOR  &  PUBLISHER  for  October  3,  1987 


25 


NEWSPEOPLE  IN  THE  NEWS 


William  P.  Cheshire,  former  edi¬ 
torial  page  editor  of  the  Washington 
Times,  is  now  editor  of  the  editorial 
pages  of  the  Arizona  Republic,  Phoe¬ 
nix.  He  succeeded  Phil  Sunkel,  who 
returned  to  full-time  editorial  writing. 

Cheshire  most  recently  has  been  a 
distinguished  journalism  fellow  at  the 
Heritage  Foundation,  Washington, 
D.C.,  since  resigning  from  the  Times 
last  April.  Earlier  in  his  career,  he 
held  editorial  positions  at  the  Charles¬ 
ton  (W.Va.)  Daily  Mail,  the  Greens¬ 
boro  (N.C.)  Record  and  Capitol 
Broadcasting  Co.,  Raleigh. 

*  *  * 

Peter  O.  Starren,  previously  with 
the  San  Jose  Mercioy  News,  is  now 
with  the  Daily  News  of  Los  Anf>eles 
as  home  delivery  manager. 

*  *  * 


BANKS  LEONARD  is  the  newly 
named  publisher  and  executive  vice 
president  of  the  Worcester  (Mass.) 
Telegram  &  Gazette,  Inc.,  replacing 
Robert  C.  Achorn,  who  retired  as 
publisher  and  president  in  June. 

Leonard,  previously  a  corporate  vice 
president  of  Scripps-Howard,  will  be 
the  senior  local  operating  officer  of  the 
Telegram  &  Gazette  which  is  wholly 
owned  by  The  Chronicle  Publishing 
Co.,  San  Francisco. 

Starting  in  the  newspaper  business 
as  a  controller  with  the  Memphis  Com¬ 
mercial  Appeal  and  later  holding  a 
variety  of  positions  there,  Leonard  sub¬ 
sequently  was  president  and  general 
manager  of  Evansville  Printing  Corp. 


John  E.  Buchner,  an  editor  and 
executive  of  the  Albany  (Ore.)  Demo¬ 
crat-Herald  for  19  years,  has  been 
named  publisher  of  the  daily  newspa¬ 
per. 

He  succeeds  Glenn  C.  Cushman 
who  moves  to  Seattle  to  continue 
managing  western  publishing  opera¬ 
tions  for  Capital  Cities/ABC,  Inc., 

r »RCUUmON  1 
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This  is  an  exceptional  opportunity  for  an 
experienced  manager  to  work  directly 
with  The  Scientist,  a  newspa^r  for  the 
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prehensive  benefits  package. 
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to:  Employment  Manager,  INSTITUTE 
FOR  SCIENTIFIC  INFORMATION,  INC, 

3501  Market  Street,  Philadelphia, 

PA  19104. 
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which  owns  the  Albany  paper  and 
several  other  Oregon  community 
newspapers. 

In  a  related  move,  Richard  F. 


Frederick  W.  Burgner,  84,  for¬ 
mer  executive  editor  of  the  Trenton 
(N.J.)  Times,  died  Sept.  24  at  the 
Twining  Vilage  retirement  commu¬ 
nity  in  Holland,  Pa. 

A  native  of  Trenton,  Burgner 
worked  for  the  Times  49  years  before 
retiring  in  1967.  He  was  a  past  presi¬ 
dent  of  the  New  Jersey  Press  Associa¬ 
tion. 

*  *  * 

Harriett  Gray,  95,  vice  president 
of  the  Monroe  (Minn.)  Publishing 
Co.,  publisher  of  the  Monroe  Evening 
News,  from  1972  to  1982,  died  Sept. 
21  at  her  home. 

She  and  her  late  husband,  JS  Gray, 
moved  to  Monroe  to  operate  the  Eve¬ 
ning  News  in  1927.  He  served  as 
president  and  editor  until  his  death  in 
1972. 

*  *  * 

John  W.  Munford  Sr.,  42, 
publisher  of  the  Morganfield  (Ky.) 
Union  County  Advocate,  died  Sept. 
16  at  Union  County  Methodist  Hospi¬ 
tal. 

The  third  generation  of  his  family  to 
operate  the  weekly  newspaper,  he 
served  as  president  of  the  Kentucky 
Press  Association  in  1983  and  headed 
the  group's  legislative  efforts  for  sev¬ 
eral  years. 

A  veteran  of  the  Vietnam  War, 
Munford  received  the  Army  commen¬ 
dation  for  meritorious  service  and  the 
Vietnam  service  ribbon. 


Anderson,  president  of  CapCities- 
owned  Nickel  Ads,  Portland,  Ore., 
becomes  operations  manager  of  the 
corporation’s  Oregon  newspapers. 


Chester  W.  Nelson,  81,  retired 
publisher  of  the  Braintree  (Mass.) 
Observer,  died  Sept.  18  after  a  long 
illness.  He  was  a  former  Massa¬ 
chusetts  state  legislator. 

*  *  * 

Eli  Sliver,  63,  editorial  page  editor 
of  the  York  (Pa.)  Daily  Record  since 
1979,  died  Sept.  18  in  York  Hospital. 

He  began  his  career  at  the  York 
Gazette  and  Daily,  forerunner  of  the 
Daily  Record,  as  a  county  reporter  in 
1949  and  then  joined  the  city  staff  as  a 
reporter  in  1954.  Sliver  advanced  to 
city  editor  in  1965  and  managing  edi¬ 
tor  in  1970  when  the  paper  became  the 
Daily  Record.  He  served  with  the 
Army  Air  Corps  in  England  in  World 
War  II. 

sk  *  * 

Samuel  Burbank  Williams,  51, 
publisher  of  the  Finger  Lakes  Times, 
Geneva,  N.Y.,  and  president  of  the 
Geneva  Printing  Co.,  died  Sept.  15 
after  a  three-month  illness. 

Williams  succeeded  his  father, 
George  Burbank  Williams,  as  Times 
owner-publisher  in  1966.  His  father 
was  among  the  oldest  active  newspa¬ 
per  publishers  in  the  country  when  he 
died  at  the  age  of  93. 

Williams,  who  spoke  Japanese, 
Russian  and  nine  other  languages, 
had  attended  the  University  of 
Mexico,  Columbia  University  and  the 
University  of  Helsinki  in  Finland. 
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Metro  dailies  and  PCs 

Chicago  Tribune  is  the  first  newspaper  of  its  size  to  begin 
testing  a  personai  computer-based  editoriai  front-end  system 


By  George  Garneau 

The  Chicago  Tribune  wants  to 
dump  its  existing  editorial  front-end 
system  and  install  what  would  be  a 
new  kind  of  system  for  large  newspa¬ 
pers:  off-the-shelf  personal  comput¬ 
ers  linked  on  a  network. 

To  that  end.  the  Tribune  has  begun 
testing  a  PC-based  system  using 
CText  Inc.  software  and  several  kinds 
of  PCs,  compatible  with  International 
Business  Machines  Corp.  hardware. 

The  project  is  the  clearest  indica¬ 
tion  to  date  that  PC  technology  has 
developed  to  the  point  it  can  handle 
the  huge  copy  flow  in  newsrooms  at 
metropolitan  daily  newspapers,  long 
dominated  by  companies  selling  their 
own  “dumb”  terminals  linked  to  cen¬ 
tral  processing  units. 

"We  think  that  all  the  functionality 
available  in  classical  editorial  systems 
can  be  made  available  on  PC-based 
platforms,"  said  a  Tribune  systems 
executive,  who  asked  not  to  be 
named. 

"We  think  some  things  may  not  be 
there  yet.  but  we  don't  see  any  major 
impediment." 

The  test,  using  about  eight 
networked  PCs,  will  involve  report¬ 
ers.  editors  and  production  staffers.  It 
is  scheduled  to  run  through  Novem¬ 
ber,  with  a  decision  expected  by 
year's  end  on  what  to  do  about  buying 
an  editorial  system  of  more  than  400 
terminals  to  replace  the  Tribune’s 
existing  Hendrix  system,  dating  from 
the  beginning  of  this  decade. 

Since  "there  is  a  lot  of  difference 
between  seeing  a  demo  and  using  a 
system."  the  Tribune  —  for  the 
"modest”  cost  of  a  few  PCs  that  can 
be  used  elsewhere  if  the  system  does 
not  succeed  —  decided  to  take  the 
CText  system  "for  a  test  drive,”  he 
explained. 

The  test  involves  PCs  from  PC 
Limited,  AT&T  and  Zenith,  all  pretty 
much  IBM-compatible  and  based  on 
the  Intel  80386  processor.  They  are 
linked  on  a  Novell  network  and  use 
MS-DOS  file  servers.  The  newspaper 
anticipates  its  PC  system,  if  chosen, 
will  use  UNIX  file  servers  linked  on 
an  Ethernet  network  with  applica¬ 
tions  written  in  C  language  and  soft¬ 


ware  residing  in  PCs  and  file  servers. 

Like  a  growing  number  of  newspa¬ 
pers,  the  Tribune  is  hoping  to  gain 
advantages  by  using  off-the-shelf 
PCs.  Such  standard  platform  systems 
cost  substantially  less  than  traditional 
systems,  in  part  because  buyers  can 
shop  for  the  best  deal  on  PCs.  They 
free  users  from  having  to  deal  with 
vendors  of  proprietary  terminals,  and 
systems  can  be  upgraded  without 
throwing  away  old  terminals. 


“We  think  some  things 
may  not  be  there  yet, 
but  we  don’t  see  any 
major  impediment.” 


Additionally,  PCs  allow  users, 
offline,  to  run  spreadsheet,  data-base 
and  other  software  to  perform  a 
variety  of  tasks. 

But  PC-based  systems,  used  by 
increasingly  larger  papers,  have  not 
been  attempted  at  metro  papers 
requiring  hundreds  of  terminals. 

The  move  to  PC-based  systems  has 
been  driven  by  demand  from  users, 
by  faster  and  more  powerful  PC  pro¬ 
cessing  chips,  and  by  smaller  system 
vendors  developing  software. 

"Newspapers  are  not  yet  commit¬ 
ted  to  the  PC  environment  for  edito¬ 
rial  systems.  However,  I'm  confident 
in  selecting  a  PC-based  system  and  I 
would  not  be  as  confident  looking  to 
the  future  with  a  classical-architec¬ 
ture  editorial  system,”  the  Tribune 
exec  remarked. 

The  Tribune  announcement  came 
at  a  time  when  major  system  vendors, 
which  have  resisted  the  PC  trend, 
have  relented  and  begun  to  face  the 
inevitable.  Crosfield,  for  instance, 
has  shown  a  PC-based  system  for 
large  papers  and  Atex  is  planning  to 
unveil  its  new  PC  system. 

“We're  not  entirely  sure  the  com¬ 
munications  software  is  to  the  level 
we  want  to  see  it,”  the  Tribune  sys¬ 
tems  executive  said,  adding  that  there 
were  questions  about  how  the  system 
will  perform  in  managing  copy  flow. 

“These  are  not  things  we  don't 


think  are  available,  but  they  are  things 
we  want  to  prove  out  before  we  com¬ 
mit  to  a  full  system,”  he  observed. 

“Everything  we’ve  seen  indicates 
it  has  a  performance  advantage,”  he 
said,  mentioning  that  PC  terminals 
perform,  hyphenate,  and  justify  text 
themselves  rather  than  on  a  system 
basis. 

"I'd  hesitate  to  say  it's  a  shoo-in,” 
he  said.  “I'd  say  everybody  is  happy 
with  it.  It  takes  time  to  make  deci- 


WSJ  signs 
communications 
deal  with  LIGHTNET 

The  Wall  Street  Journal  has  con¬ 
tracted  for  fiber  optic  communica¬ 
tions  between  its  New  York  financial 
center  and  a  production  site  in  Chico¬ 
pee,  Mass. 

The  SB-million  contract  with 
LIGHTNET  of  Rockville,  Md..  calls 
for  a  DS-3  link,  equivalent  to  672 
voice  frequency  circuits,  beginning  in 
1988. 

The  Journal  has  used  fiber  optic 
communications  from  a  partially- 
owned  subsidiary.  Teleport  Commu¬ 
nications,  since  1986  between  New 
York  and  its  Princeton,  N.J.,  loca¬ 
tion. 

The  new  service  requires  LIGHT- 
NET,  owned  by  subsidiaries  of  CSX 
Corp.  and  New  England  Telecommu¬ 
nications,  to  install  a  fiber  optic  cable 
between  its  facility  in  Springfield, 
Mass.,  and  the  Dow  Jones  plant  in 
Chicopee.  In  New  York,  LIGHT- 
NET  will  connect  its  terminal  with 
Teleport  Communications,  which  is 
already  linked  to  Dow  Jones. 

McDuffee  named 
PTI  president 

Publishing  Technology  Inc.  has 
appointed  Carol  McDuffee  president. 
The  former  vice  president  takes  over 
the  firm  that  offers  its  Color-Stone 
text  and  color  graphics  system  at  a 
price  of  “about  $100,000.” 
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TECHNICAL  BRIEFS 


AD/SAT  seeks 
smaller  newspapers 

AD/SAT  is  establishing  “newspa¬ 
per  clusters”  as  a  way  for  smaller 
dailies  to  participate  in  its  network  for 
the  satellite  distribution  of  advertis¬ 
ing. 

Under  the  cluster  concept,  newspa¬ 
pers  in  the  same  area  will  be  able  to 
join  as  a  group,  with  one  newspaper 
serving  as  the  host  site. 

The  AD/SAT  reception  and  mes¬ 
sage  system  equipment  is  installed  at 
the  host  newspaper,  which  is  billed 
the  same  as  other  network  members 
for  affiliation  —  a  $7,500  network  fee 
plus  an  agreement  to  pay  for  a  mini¬ 
mum  of  500  national  ad  receptions  at 
$25  each. 

How  the  newspapers  forming  a 
cluster  decide  to  divide  these  costs  is 
for  them  to  decide,  explained  AD/ 
SAT  president  Buddy  Hayden. 

Other  members  of  a  cluster  will  pay 
$15  for  each  national  ad  received  if  it 
is  a  duplicate  of  ads  being  sent  to 
other  cluster  members.  If  the  newspa¬ 
per  is  the  only  one  in  the  cluster  to 
receive  the  ad,  then  it  will  be  billed  the 
regular  $25  charge. 

The  requirement  to  guarantee  pay¬ 
ment  for  500  ad  receptions  is  spread 
among  all  the  cluster  members. 

In  addition,  other  cluster  members 
Join  the  AD/SAT  network  for  the  mes¬ 
sage  system  only  at  a  $2,500  annual 
fee,  plus  $3,799  for  the  purchase  of 
the  necessary  hardware. 

The  only  technical  difference 
between  ads  received  by  a  newspaper 
cluster  and  stand-alone  members  is 
that  cluster  papers  receive  a  negative, 
rather  than  a  positive,  to  allow  the 
making  of  multiple  copies  without 
losing  quality. 

Atex  reorganizes 
marketing  staff 

Atex,  the  Kodak  subsidiary  which 
is  a  leading  maker  of  newspaper  front 
end  systems,  has  reorganized  its  mar¬ 
keting  department  in  a  move  to  pro¬ 
vide  better  service. 

Harland  K.  LaVigne  has  been 
named  to  the  newly  created  position 
of  executive  vice  president,  opera¬ 
tions.  He  assumes  responsibility  for 
Atex  worldwide  sales  and  support 
and  report  directly  to  Atex  president 
David  E.  Monks.  LaVigne  will  also 
continue  in  his  present  role  as  vice 
president.  North  American  field  oper¬ 
ations. 

Richard  C.  Simpson  Jr.  was 


appointed  vice  president,  marketing 
and  business  development.  Max 
Coebergh  was  promoted  from  vice 
president  for  European  operations  to 
vice  president,  international  field 
operations.  He  will  report  to 
LaVigne. 

Alec  Hollingworth  was  named  vice 
president,  European  operations  and 
will  report  to  Coebergh. 


CIP  to  expand 
newsprint  capacity 

ClP  Inc.  announced  it  will  proceed 
with  plans  to  construct  a  $320-million 
single  machine  mill  on  the  site  of  its 
Gold  River  pulp  mill  on  Vancouver 
Island,  British  Columbia. 

Start-up  is  planned  for  the  fall  of 
1989. 

The  addition  of  the  230,000-metric 
ton  machine  will  increase  ClP’s 
annual  newsprint  capacity  to  over  1 .5 
million  metric  tons. 

Datatek  is  now 
DataTimes  Corp. 

Datatek  Corporation  changed  its 
name  on  Aug.  1,  1987  to  DataTimes 
Corporation. 

There  was  no  change  in  ownership 
or  of  any  business  of  the  company. 

IP  and  Anitec 
to  merge 

International  Paper  Co.  has  entered 
into  a  definitive  agreement  to  acquire 
Anitec  Image  Technology  Corp. 
through  a  tax-free  exchange  of  stock. 

The  $284-million  transaction,  if 
approved  by  stockholders  of  both 
companies,  is  expected  to  be  com¬ 
pleted  by  yearend. 

Anitec  designs,  manufactures  and 
markets  photographic  films,  papers 
and  processing  chemicals  for  the 
graphics  arts  industry. 

New  phone  number 
for  flexo  maker 

The  Newspaper  Flexo  Department 
of  North  American  Cerutti  Corpora¬ 
tion,  Pittsburgh,  Pa.,  has  been 
changed. 

The  direct  line  to  the  department, 
and  to  the  technical  department,  is 
(412)  788-1750. 


Japanese  daily 
buys  from  Quipp 

Quipp  Systems  Inc.  received  an 
order  for  eight  of  its  Quipp-Gripp  con¬ 
veyor  Systems  from  Seiken  Industrial 
Co.  Ltd.,  Fukuoka,  Japan. 

Seiken  is  Quipp’s  distributor  in 
Japan  and  the  Far  East. 

Seiken  placed  the  order  in  order  to 
fulfill  a  purchase  of  the  Quipp-Gripp 
systems  by  Asahi  Shimbun  Publish¬ 
ing  Company  of  Tokyo. 

The  conveyor  systems  will  be 
installed  in  the  newspaper  mailroom 
of  the  firm’s  plant  in  Yokohama. 

Mycro-Tek  names 
U.K.  distributor 

Mycro-Tek,  Inc.,  Wichita,  Kan., 
has  assigned  the  exclusive  distribu¬ 
torship  in  the  United  Kingdom  of  its 
Mycro-Comp  product  line  to  Type- 
craft  Limited,  located  in  Slough, 
England. 

Typecraft  will  sell,  install,  and  ser¬ 
vice  Mycro-Comp  equipment  in  the 
U.K.  and  provide  training. 

U.S.-Japan 
electronic  news 
service  started 

Nihon  Keizai  Shimbun,  Inc.,  or 
Nikkei,  has  established  a  New  York 
news  center  for  the  two-way  trans¬ 
mission  of  electronic  news  between 
the  U.S.  and  Japan. 

The  Nikkei  New  York  System  Cen¬ 
ter  will  concentrate  on  economic  and 
business  news,  especially  the  trans¬ 
mission  of  Japanese  financial  infor¬ 
mation  to  the  U.S. 

Financial  data  from  the  U.S.  will 
also  be  sent  back  to  Japan. 

Production 

promotions 

The  Ashury  Park  (N.J.)  Press 
announced  four  production  depart¬ 
ment  promotions. 

Craig  Pollard,  formerly  production 
systems  manager,  has  been  named 
production  manager. 

Robert  J.  Schaad,  has  been  named 
pre-press  manager. 

Thomas  Cusack  has  been  named 
color  lab  manager. 

Harry  Carlson,  formerly  press¬ 
room  supervisor,  has  been  named 
pressroom  manager. 
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NEWS/TECH 

Small  newspapers  and  color 

Cooperation  among  departments  is  important  and  practice  makes  perfect 


An  article  about  how  smaller  news¬ 
papers  use  color  appeared  in  a  special 
E&P  pullout  section  last  week.  The 
article  below  is  a  continuation  of  that 
article. 


By  Mark  Fitzgerald 

On  a  small  newspaper  even  one 
person  can  make  a  difference 
between  good  and  poor  color  repro¬ 
duction,  as  Bill  Scruggs  discovered. 

Scruggs  is  pressroom  foreman  of 
the  Daily  Ardmoreite,  a  13,260-circu¬ 
lation  evening  paper  in  Ardmore, 
Okla.,  owned  by  Stauffer  communi¬ 
cations  group. 

The  Ardmoreite  had  a  problem 
compensating  for  dot  gain  and  only 
recently  did  the  paper  get  a  camera¬ 
man  willing  to  cooperate  with  the 
press  crew. 

“Now  the  cameraman  and  the 
pressmen  can  talk  to  each  other  and 
tell  each  other  what  they  need.  That 
helps,”  he  observed. 

“Our  cameraman  leaves  [the 
transparency]  a  little  light  and  that 
usually  compensates  for  the  dot 
gain,"  Scruggs  said.  “If  we  need 
more  [laydown]  we  open  up  the  ink." 

The  Ardmoreite,  with  16  units  of 
Goss  Community  press,  has  had  the 
capacity  to  do  color  for  about  12 
years. 

“But,”  Scruggs  said,  “we  didn’t 
really  do  much  until  somebody  came 
in  and  showed  us  how  to  do  it.” 

However,  the  crew  has  learned 
much  on  its  own  since.  For  example, 
until  very  recently  the  paper  set 
registration  with  a  homemade  wheel 
that  compensated  when,  almost  inevi¬ 
tably,  the  image  began  to  blur  during 
the  press  run. 

The  Ardmoreite  runs  three-color 
pictures  at  least  twice  during  the  week 
and  every  Sunday,  including  a  tv  pro¬ 
gram  book  with  process  color  ads. 

Still,  most  of  the  Ardmore  paper's 
color  is  editorial,  and  if  small  papers 
have  any  disappointment  with  color  it 
is  the  resistance  their  local  advertis¬ 
ers  show  toward  it. 

The  Elkhart  {\nd.)  Truth,  for  exam¬ 
ple.  has  been  running  good-quality 
process  color  for  about  12  years. 
About  two  years  ago,  the  quality 
improved  even  more  when,  produc¬ 


tion  director  Eugene  Askren  reports, 
the  paper  switched  to  Army  Times  ink 
for  “a  little  more  snap.” 

In  addition,  the  Truth’s  color  was 
given  a  big  push  when  the  paper 
started  its  Sunday  edition  about  the 
same  time. 

“We  knew  we  had  to  come  up  with 
something  real  snappy”  to  attract 
readers,  Askren  recalled. 

Still,  the  demand  for  color  ads, 
Askren  adds  has  been  fairly  low.  He 
remains  optimistic,  though. 

“I  have  a  sneaking  suspicion  that 
people  are  going  to  sit  up  one  day  and 
say,  ‘Hey  they  are  doing  some  pretty 
good  color,’  ”  Askren  predicted. 

For  the  28,566-circulation  evening 
daily,  the  biggest  problem  was  sepa¬ 
rations.  The  paper  owns  a  separator, 
a  Berkey,  but  mastering  it  was  not 
easy. 


“It  took  us  at  least  five  or  six 
years,”  Askren  said.  “We”d  have 
one  good  [separation]  —  then  three 
or  four  bad  ones.  But  finally  our  sepa¬ 
ration  operator,  Fred  Flury,  stumbled 
on  a  way  of  getting  them  off  the  sepa¬ 
rator  and  we’ve  had  good  results 
since.” 

It  is,  of  course,  in  the  great  tradition 
of  small  newspapers  to  make  discov¬ 
eries  in  these  kind  of  accidental  ways. 

Not  all  small  papers  take  that 
approach,  however,  and  it  should 
come  as  no  surprise  that  one  which 
does  not  is  a  Gannett  paper. 

The  21,005-circulation  Palladium- 
Item  in  Richmond,  Ind.,  is  also  a  print 
site  for  USA  Today.  It  takes  the  same 
systematic  approach  to  good  color  as 
the  national  daily. 

On  registration,  for  example,  the 
paper  carefully  monitors  its  zero-cali¬ 
brated  press  “and  if  it  gets  off,  we  re¬ 
zero  it,”  stated  pressroom  foreman 
Ronald  Frye. 

The  paper  uses  densitometers  to 
check  values  on  both  its  process  color 
and  black-and-white  work,  Frye 
noted.  “It  takes  all  the  guesswork  out 


of  it.  You  really  can’t  proof  off  a  color 
key.” 

Those  densitometers,  incidently, 
are  calibrated  every  night  for  accu¬ 
racy. 

The  Palladium-Item  runs  a  great 
deal  of  color.  On  some  Sundays  one 
section  may  include  as  many  as  10 
process  color  images. 

Small  papers  are  not  only  printing 
more  color,  they  are  also  becoming 
more  proud — justifiably,  it  would 
appear  —  of  the  job  they  are  doing. 

“I’m  not  going  to  say  that  we’re  the 
best  in  the  business,”  Edwardsville 
Intelligencer  publisher  John  B.  Lev¬ 
esque  said  in  a  typical  comment. 

“We’re  not  a  St.  Petersburg  but,  by 
and  large,  if  we  get  a  good 
separation  —  and  we’re  at  the  mercy 
of  the  man  and  the  machine  —  we’re 
able  to  produce,  have  produced  since 


we  started,  a  pretty  consistent 
color.” 

Some  small  papers  are  making  big- 
time  equipment  investments  to 
improve  their  color. 

Ask  Lawrence  W.  Hager  Jr.,  chair¬ 
man  and  co-publisher  of  the  Owens¬ 
boro  (Ky.)  Messenger-Inquirer,  the 
secret  of  the  high-quality  color  in  his 
32,31 1 -circulation  daily  and  he  says: 

“The  secret  is  to  pay  attention  to 
quality  .  .  .  [but]  we  got  one  whale  of 
a  big  help  when  we  bought  a  Scitex 
system  .  .  .  about  two  years  ago,”  he 
said. 

Owensboro  has  been  doing  color 
every  day  on  nearly  every  section 
break  for  about  two  years. 

As  Hager  describes  it,  the  produc¬ 
tion  crew  worked  backward  from  the 
press  to  the  camera  room  in  their 
efforts  to  improve  reproduction. 

The  first  problem  was  poor 
registration.  Once  registration  was 
solved  —  with  a  home-made  pin 
registration  system  —  the  paper 
developed  problems  with  trapping. 

“After  we  solved  that  and  got  the 
(Continued  on  page  48) 


“I  have  a  sneaking  suspicion  that  peop/e  are  going 
to  sit  up  one  day  and  say,  ‘Hey  they  are  doing  some 
pretty  good  co/or,’  ”  Askren  predicted. 
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San  Francisco  Examiner  to  open  Far  East  bureaus 


By  M.L.  Stein 

The  San  Francisco  Examiner  will 
open  Tokyo  and  Seoul  bureaus  in 
early  1988,  has  assigned  a  roving  cor¬ 
respondent  to  Southeast  Asia,  and 
intends  to  staff  a  Beijing  bureau  some¬ 
time  next  year,  according  to  execu¬ 
tive  editor  Larry  Kramer. 

“There  is  no  question  that  the 
Pacific  Basin  influence  on  San  Fran¬ 
cisco  and  California  is  enormous,  and 
that  we  have  to  be  the  best  at  bringing 
coverage  to  that  region  and  its  people 
to  our  readers,”  Kramer  asserted. 

“It’s  not  just  because  so  many 
Asians  live  in  the  Bay  area  and  are 
interested  in  their  homelands,  but 
because  everyone  who  lives  and  does 
business  here  has  increasing  contact 
with  the  growing  Asian  influence  in 
this  area  —  both  in  terms  of  people 
and  investment,”  he  added. 

Mary  Ganz,  37,  a  reporter  and 
assistant  city  editor  since  1982,  will  be 
assigned  to  the  new  Tokyo  bureau, 
according  to  Kramer. 

Connie  Kang,  a  native  of  Seoul, 
who  speaks  Korean,  will  go  to  Seoul. 
A  news  woman  for  19  years,  she  has 


Mary  Ganz 


John  Jacobs 


Connie  Kang 


also  worked  for  UPI  and  the  San 
Francisco  Chronicle. 

Kang  graduated  from  the  Univer¬ 
sity  of  Missouri  School  of  Journalism 
and  has  a  master’s  degree  in  journal¬ 
ism  from  Northwestern. 

Both  Kang  and  Ganz  have  won 
various  journalism  awards.  Ganz,  a 
former  AP  staffer,  graduated  from 
DePauw  University  and  also  has  an 
M.A.  from  Northwestern. 

Kramer  said  that  Phil  Bronstein,  a 
runner-up  for  the  Pulitzer  Prize  last 


year  for  his  work  in  the  Philippines, 
already  has  been  sent  to  Manila  as  a 
roving  correspondent. 

Lennie  Magida,  currently  an 
Examiner  stringer  in  Beijing,  has 
been  designated  as  head  of  what  will 
become  a  full-fledged  bureau, 
Kramer  stated.  The  Chinese  govern¬ 
ment  already  has  credentialed  the 
Examiner  for  a  bureau,  he  added. 

The  executive  editor  commented: 
“This  is  a  big  step  for  the  Examiner 
(Continued  on  page  41} 
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Advertising  Data 
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ADVERTISING  DATA 
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1987  1986 

fULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ALBANY,  N.Y. 

Times-Union-m 


ROP  Local . 

31,269 

34,495 

Preprint  Local . 

38.728 

42,650 

ROP  Nattonol . 

6.770 

4,415 

Preprint  Notional 

260 

Clossified . 

62,479 

57,408 

Totol . 

139,506 

138,968 

Knickerbocker  News-e 
ROP  Local . 

13,658 

18,134 

Preprint  Local . 

2V,368 

39,130 

ROP  Notional  . 

6,771 

4,415 

Preprint  Notional  . .  .. 

260 

Classified 

35,226 

34,356 

Total . 

85,283 

96,035 

Times-Umon-S 

ROP  Locol . 

21,832 

20,775 

Preprint  Local . 

55,960 

58,490 

ROP  Nationol  . 

2,054 

2,561 

Preprint  National  .  .. 

10,165 

9,680 

Classified . 

37,518 

28,177 

Total . 

127,529 

119.683 

GRAND  TOTAL . 

352,318 

354,686 

YEAR  TO  DATE  „  , 

2,515,995 

2,550,598 

AUGUSTA,  ME. 

Kennebec  Journol-m 
ROP  Local . 

22,366 

21,482 

Preprint  Locol  . 

50,078 

442 

44.325 

477 

ROP  National  . 

1,235 

1,066 

Preprint  Nationol . 

75 

205 

Clossified. 

23,882 

20,038 

TOTAL . 

97,636 

442 

87,116 

477 

YEAR  TO  DATE 

741.020 

6,066 

691.453 

9,729 

BANGOR 

,  ME. 

Daily  News-m 

ROP  Local . 

18,305 

4,702 

18,198 

4,129 

Preprint  Locol . 

25.471 

16,973 

18,874 

18,388 

ROP  Notional . 

1,471 

1.795 

Preprint  National . 

81 

81 

Classified . 

19,040 

252 

15,831 

Totol  . 

64,368 

21,927 

54,785 

22,517 

Daily  News-S 

ROP  Local  . 

10,152 

1,323 

8,206 

1,235 

Preprint  Local . 

3,321 

9,822 

2,754 

5,830 

ROP  Nationol  . 

427 

699 

Preprint  Notional  . 

9,720 

6,805 

Clossified . 

15,100 

11,257 

Total . 

38,720 

11,145 

29,082 

7,065 

GRAND  TOTAL 

103,088 

43,072 

83,867 

29,582 

YEAR  TO  DATE . 

717,899 

236,370 

691,484 

201,452 

BEATRICE 

,  NEB. 

Doily  Sun-e 

ROP  Local  . 

11,131 

770 

13,112 

406 

Preprint  Locol . 

26,058 

8,514 

23,865 

5,418 

ROP  Nationol  . 

1,572 

1,538 

Preprint  Notionol . 

258 

1,032 

Classified . 

4.373 

326 

4,462 

403 

GRAND  TOTAL . 

43,392 

9,610 

44,009 

6,227 

YEAR  TO  DATE 

329,373 

79,593 

318,452 

52,869 

*  Indicates  newspapers  reporting  figures  in 
lines. 


1987 

1986 

1987 

1986 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN  1 

PART  RUN 

FULL  RUN  1 

PART  RUN 

BEDFORD 

,  IND. 

CHAMPAIGN,  ILL. 

Times-Mail-eS 

News-Gazette-eS 

ROP  Local . 

24,088 

20,538 

RO?  Local  . 

52,509 

52,878 

Preprint  Locol . 

28 

28 

Preprint  Local . 

114,552 

102,426 

ROP  Nationol . 

1,356 

1,518 

ROP  Nationol . 

1,622 

2,061 

Classified.... 

16,173 

16,789 

Preprint  Nationol . 

16,125 

11,610 

GRAND  TOTAL,... 

41,645 

38,873 

Classified . 

37,246 

38,167 

_ 

GRAND  TOTAL . 

222,054 

207,142 

YEAR  TO  DATE  .. 

..  312,246 

303,483 

YEAR  TO  DATE:  N/A 

BIRMINGHAM,  ALA. 

Post-Herald-m 

ROP  Locol . 

27,615 

28,079 

CHARLOTTE,  N.C. 

Preprint  Local . 

2,719 

4,350 

Observer-mS 

ROP  National . 

3,373 

2,627 

ROP  Local... 

77,038 

76,189 

91,714 

73,191 

Preprint  Notional . 

176 

235 

Preprint  Loco! . 

3,489 

66,015 

3,774 

60,064 

Classified... 

48,741 

47,255 

ROP  National . 

8,210 

403 

6,878 

255 

Totol . 

82,624 

82,546 

Preprint  Notional . 

8,664 

6,568 

Classified . 

136,801 

37,837 

118,087 

31,512 

ROP  Local . 

40,576 

19,504 

38,174 

28,850 

GRAND  TOTAL . 

234,202 

180,444 

227,021 

165,022 

Preprint  Locol . 

7,665 

8,465 

ROP  National . 

3,800 

2,939 

YEAR  TO  DATE . 

1,701,947 

1,194,974 

1,652,778 

1,098,903 

Preprint  Nationol . 

288 

365 

Clossified... 

51,307 

48,375 

Totol . 

103,636 

19,504 

98,318 

28,850 

Tribune-a'd 

News-S 

ROP  Local  . 

64,060 

92,573 

69,092 

93,901 

ROP  Local  .. 

43,735 

39,452 

Preprint  Locol . 

4,830 

23,456 

6,610 

23,495 

Preprint  Locol . 

17,445 

15,682 

ROP  Nationol . 

12,656 

3,874 

13,554 

6,564 

ROP  National . 

5,040 

5,110 

P'"'print  Nationol . 

1,196 

5,165 

Preprint  National . 

3,927 

3,693 

Clossified... 

47,372 

177,588 

42,529 

1 70,240 

Clossified... 

36,944 

31,743 

TOTAL . 

128,918 

298,687 

131,785 

299,365 

Total . 

107,091 

95,680 

Tribune-S 

GRAND  TOTAL  . . 

...  293,351 

19.504 

276,544 

28,850 

ROP  locol . 

32,627 

33,042 

31,516 

40,651 

_ 

Preprint  Locol . 

9,600 

47.480 

10,735 

32,075 

YEAR  TO  DATE  ... 

..  2,175,932 

82,950 

2,156,212 

92,592 

ROP  Notionol . 

10,639 

1,468 

9,987 

1,158 

Preprint  Notional . 

13,386 

900 

9,450 

BOSTON, 

MASS. 

Clossified . 

82,101 

16,203 

63,548 

10,391 

Herold-m 

TOTAL . 

148,355 

99,093 

125,236 

84.275 

ROP  Local . 

15,745 

15,572 

Preprint  Local . 

2,688 

GRAND  TOTAL . 

277,273 

397,780 

257,021 

383.640 

ROP  Nationol . 

11,878 

8,597 

Classified... 

55,038 

51,695 

YEAR  TO  DATE . 

2,423,009 

3,263,168 

2,239,307 

3,181,467 

Totol . 

82,661 

2,688 

75,864 

Herold-S 

DETROIT, 

MICH. 

ROP  Local . 

3,640 

2,211 

4,707 

Preprint  Local . 

53,331 

45,356 

47,649 

18,425 

47,970 

25,276 

ROP  Nation! 

3,131 

3,231 

36,740 

30,790 

Classified... 

12,357 

1,187 

11,162 

ROP  Notional . 

7,879 

133 

6,387 

372 

Totol . 

19,128 

56,729 

19,100 

45,356 

Clossified . 

52,647 

3,863 

59,277 

6,425 

_ 

108,175 

59,161 

113,634 

62,863 

GRAND  TOTAL 

101,789 

59,417 

94,964 

45,356 

— 

YEAR  TO  DATE  .. 

-.  818,352 

379,652 

620,984 

264,710 

ROP  Local . 

25,341 

1,947 

18,743 

1,997 

280 

41,387 

1,645 

30,844 

BUFFALO 

,  N.Y. 

ROP  Notional . 

4,134 

173 

4,654 

81 

10,955 

212 

7,920 

ROP  Local .. 

34,609 

37,784 

30,838 

31,724 

258 

Preprint  local . 

7,392 

37,946 

20,724 

28,644 

ROP  Notional . 

6,142 

6,339 

Totol . 

60,593 

54,462 

56,978 

41,100 

Preprint  National . 

19 

GRAND  TOTAL . 

168,768 

113,623 

170,612 

103,963 

Classified . 

42,537 

41,522 

Totol . 

90,680 

37,965 

106,369 

28,644 

YEAR  TO  DATE . 

1,265,675 

790,921 

1,286,624 

651,486 

News-S 

ROP  Local . 

26,608 

24,687 

DETROIT, 

MICH. 

P-eprint  Locol . 

11,154 

54,702 

10,560 

42,108 

ROP  Nationol . 

2,381 

2,981 

65,044 

19,950 

51,872 

24,419 

Preprint  Notional . 

1,584 

9,042 

1,584 

6,600 

7,467 

17,607 

7,587 

19,885 

Classified . 

14,210 

13,521 

ROP  National . 

10,311 

13 

5,984 

363 

Total . 

55,937 

63,744 

53,333 

48,708 

Classified  .. 

61,886 

74,060 

— 

144,708 

37,570 

139,503 

44,667 

GRAND  TOTAL  ... 

146,617 

101,709 

159,702 

77,352 

— 

YEAR  TO  DATE 

1,105,443 

633,054 

1,219,633 

406,372 

ROP  Local . 

26,399 

3,979 

24,720 

2,657 

8,317 

25,130 

8,814 

25,109 

BURLINGTON,  VT: 

4,361 

5,270 

148 

Free  Press-m 

10,308 

289 

7,304 

ROP  Local . 

38,847 

41,338 

.  36,585 

33,387 

Preprint  Locol . 

34,270 

27,176 

ROP  National . 

1,470 

2,499 

Total . 

85,970 

29,398 

79,495 

27,914 

Preprint  Notional . 

122 

GRAND  TOTAL . 

230,678 

66,968 

218,998 

72,581 

28,828 

24,589 

Totol . 

103,415 

95,724 

YEAR  TO  DATE . 

1,687,536 

490,304 

1,637,381 

504,828 

Free  Press-S 

ROP  Locol . 

11,750 

10,260 

DUBUQUE,  IOWA 

Preprint  Local . 

8,150 

11,976 

Telegraph  Herald-e 

ROP  Notional . 

242 

352 

ROP  Local . 

40,803 

36,489 

Preprint  Nationol . 

9,764 

6,087 

Preprint  local . 

12,450 

13,292 

Classified... 

7.440 

5,551 

ROP  National . 

2,352 

2,292 

Totol . 

37,346 

34,226 

Preprint  Notionol . 

188 

319 

Clossified.... 

21,428 

18,029 

GRAND  TOTAL... 

140,761 

129,950 

GRAND  TOTAL . 

77,221 

70,421 

YEAR  TO  DATE  .. 

1,065,533 

994,490 

YEAR  TO  DATE:  NA 
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1987  1986 

•  FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

EAU  CLAIRE,  WIS. 

leoder-Telegram-eS 


ROP  Local .  32,581  33,981 

Preprint  Local .  52,519  15,736  38,592  15,246 

ROP  Notional .  1,770  2,918 

Preprint  National .  9,856  2,840 

Clossified .  29,901  37,009  _ 

GRAND  TOTAL .  126,627  15,736  115,340  15,246 

YEAR  TO  DATE .  952,702  106,246  857,009  70,965 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

HOUSTON,  TEX. 


Chronicle-o/d 

ROP  Local .  115,463  6,402  122,488  16,798 

Preprint  Local .  14,035  69,455  15,116  68,464 

ROP  Notional .  29,964  1,501  28,045  2,046 

Preprint  Notional .  2,444  9,792  6,057  2,874 

Clossified .  287,653  2,289  268,278  6,037 

GRAND  TOTAL .  449,559  89,439  439,984  96,219 


YEAR  TO  DATE:  N/A 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

McCOOK,  NEB. 


Gozette-e 

ROP  Loco) .  10.931  13,573 

Preprint  Local .  18,189  774  12.642  1.032 

ROP  Notional . . .  1,471  1,342 

Preprint  Notionoi .  516 

Clossified .  5,087  6,866 

GRAND  TOTAL .  35,678  774  34,939  Tm 


YEAR  TO  DATE:  N/A 


EDMONTON,  ALTA. 

Journol-m 


ROP  locol . 

965,072 

1,053,215 

Preprint  Locol . 

911,834 

966,692 

ROP  Notionoi . 

245,313 

255,897 

Preprint  Notionoi . 

4,035 

32,474 

Classified . 

850,138 

943,409 

GRAND  TOTAL . 

2,976,392 

3,251,687 

YEAR  TO  DATE;  NA 


EDMONTON.  ALTA. 

Sun-mS 

ROP  Local . 

56,411 

55,521 

ROP  Notional . 

6,871 

4,800 

Classified . 

33.741 

42,214 

GRAND  TOTAL.. 

97,023 

102,535 

YEAR  TO  DATE:  NA 


EL  DORADO,  ARK. 

News-Times-m 

ROPLocol .  19,899  20,856 

Preprint  Locol .  30,573  34,056 

ROP  Notional .  484  781 

Preprint  Notional .  645  390 

Classified .  13,853  11,411 

GRAND  TOTAL .  65,454  67,494 

YEAR  TO  DATE .  478,946  507,740 

FORT  WORTH.  TEX. 

Star-Telegram  m 

ROPLocol .  77,684  21,239  84,924  42,485 

Preprint  Local .  46,134  8,536  32,187  17,553 

ROP  Notional .  7.087  5,620 

Classified .  164,271  _  175,564  _ 

Total.  296,176  29,775  298,295  60,038 

Star-Telegrom-e 

ROPLocol .  55,871  21,239  62,094  42,485 

Preprint  Local .  46,134  8,536  32,187  17,553 

ROP  National .  7.030  5,559 

Clossified .  116,018  _  126,093  _ 

Total .  225,053  29,775  225,933  60,038 

Stor-Telegrom-S 

ROPLocol .  40,007  42,266  42,957  50,819 

Preprint  Local .  35,129  16,125  36,943  9,588 

ROP  Notional .  2,745  2.633 

Preprint  National .  17,680  260  13,650  390 

Classified .  79,475  _  80,645  _ 

Total .  175,036  58,651  176,828  60,797 

GRAND  TOTAL .  696,265  118,201  701,056  180,873 

YEAR  TO  DATE .  5,154,036  942,773  5,451,774  1,445,084 

GREENSBURG,  PA. 

Tribune-Review-m 

ROPLocol .  24,619  27.352 

Preprint  Local .  23.609  10,918  16,452  16,828 

ROP  Notional .  1,965  1.390 

Clossified .  28,602  _  27,386  _ 

Total .  78,795  10,918  72,580  16,828 

Tribune-Review-S 

ROPLocol .  34,698  34,743 

Preprint  Locol .  30,745  17,930  23,368  8,574 

ROPNationol .  621  613 

Preprint  Notional .  8,580  1,559 

Clossified .  20,973  _  18,713  _ 

Total .  95,617  17,930  78,996  8,574 

GRAND  TOTAL .  174,412  28,848  151,576  25,402 

YEAR  TO  DATE .  1,196,112  191,432  1,101,093  162,079 


*lndicates  newspapers  reporting  figures  in 
lines. 


INDIANAPOLIS,  IND. 


Stor-m 

ROPLocol .  62,697  1,532  55.702  1,487 

Preprint  Local .  2,924  3,891 

ROPNationol .  4,711  2,527 

Preprint  Notionoi .  136  378 

Clossified .  64,237  _  64,756  _ 

TOTAL .  131,781  4,456  127,254  1,487 

News-e 

ROPLocol .  46,258  1,532  39,115  1,487 

P'eprint  Local .  2,924  3,891 

ROPNationol .  4,625  2,628 

Preprint  Notional .  136  378 

Classified .  62,131  61,346  _ 

Total..  .  113,150  4,456  107,358  1,487 

Stor-S 

ROPLocol .  29,062  28,157 

Preprint  Local .  920  7,418  932  8,641 

ROPNationol .  1,626  2,041 

Preprint  Notional .  2,694  2,745 

Classified .  50,463  39,668  _ 

Total .  84,765  7,418  73,543  8,641 

GRAND  TOTAL .  329,696  16,330  308,155  11,615 


YEAR  TO  DATE:  NA 


KERRVILLE.  TEX. 

Doily  Times-eS 

ROP  Local . 

26,973 

29,418 

Preprint  Locol . 

7,400 

6,800 

ROP  Notionoi . 

41 

436 

Preprint  Notional . 

200 

Clossified . 

30,925 

37,070 

Totol . 

65,339 

73,924 

YEAR  TO  DATE . 

482,119 

579,375 

LA  GRANDE.  ORE. 

Observer-e 

ROP  Locol . 

11,906 

13,961 

ROP  Notional . 

282 

291 

Clossified . 

7,656 

7,458 

GRAND  TOTAL . 

19,846 

21,710 

YEAR  TO  DATE:  N/A 

LINCOLN.  NEB. 

Stor-Journal-meS 

ROP  Local . 

48,699 

53,712 

Preprint  Locol . 

59,965 

52,222 

ROP  Notionoi . 

1,437 

2,898 

Preprint  National . 

10,290 

8,178 

Classified . 

42,327 

45,865 

GRAND  TOTAL . 

162,718 

162,875 

YEAR  TO  DATE:  N/A 

LOUISVILLE.  KY. 


Courier-Joumol-o/d 

ROPLocol .  50,715  31,311  64.210  40.530 

Preprint  Locol .  26,759  21,290 

ROPNationol .  2,111  2.545 

Classiled  46,554  5,128  36,449  5,709 

Total .  99,380  63,198  103,204  67,529 

Courier  Journol-S 

ROPLocol .  50,539  340  54,281  1,314 

Preprint  Local .  60,833  73,823 

ROPNationol .  1,868  218  1.740 

Preprint  Notional .  10,158  8,037 

Classified .  30,753  _  22,895  _ 

Total .  83,160  71,549  78,916  83,174 

GRAND  TOTAL .  182,540  134,747  182,120  150,703 

YEAR  TO  DATE .  1,463,708  1,053,263  1,521,781  1,036,773 


MEMPHIS.  TENN. 


Commercial  Appeol-m 


ROP  Local . 

63,833 

24,985 

59,009 

37,934 

Preprint  Local . 

22,018 

36,369 

24,W5 

64,834 

ROP  Notionoi . 

3,580 

953 

4,083 

2,069 

Preprint  Notionoi . 

187 

Clossified . . 

79,469 

67,671 

Totol . 

168,900 

62.494 

154,768 

104,837 

Commercial  Appeal-S 

ROP  Local . 

33,538 

31,055 

Preprint  Locol . 

41.193 

16,790 

41.098 

7,353 

ROP  Notionoi . 

2,422 

2,539 

Preprint  Notiono* . 

11,660 

8,491 

Classified . 

45,068 

35,482 

Totol . 

133,881 

16,790 

118,665 

7,353 

GRAND  TOTAL . 

303,781 

79,284 

273,433 

112,190 

YEAR  TO  DATE . 

2,075,450 

696,788 

1,893,887 

736,820 

MIDDLETOWN.  N.Y. 


Times  Herold-Record-mS 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified . 

GRAND  TOTAL . 

YEAR  TO  DATE . 


106,607 

120,004 

58,828 

73,014 

64,104 

44,352 

1,227 

909 

21,120 

900 

16,810 

111.618 

88,875 

299,400 

73,914 

290,702 

44,352 

2,187,341 

387,802 

1,946,657 

293,378  j 

MONTEREY.  CALIF. 

Peninsula  Herold-m 


ROP  Locol . 

34,176 

32,442 

Preprint  loco! 

58,524 

1,950 

51,192 

2,354 

ROP  National . 

2,200 

2,345 

Clossified . 

32,129 

32,469 

Total.. 

127,029 

1,950 

118,448 

2,354 

Peninsulo  Herold-S 


ROP  local 

9362 

10.158 

Preprint  local . 

40,304 

260 

34,956 

260 

ROP  Notional . 

440 

437 

Preprint  Notionoi . 

390 

520 

Classified . 

12.313 

12,023 

62,809 

260 

58,094 

260 

GRAND  TOTAL . 

189,838 

2,210 

176,542 

2,614 

YEAR  TO  DATE.... 

1,344,654 

21,044 

1,285,628 

18,686 

uaaNnNMoa  MOdd 
SM3N  HUM  ISUId  38 


Get  your  copy  of 

AdNcMfs 

-  Australia's  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News'  in¬ 
cisive  reporting  cn  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business.  o 


To:  Ad  News,  17-21  Bellevue  Street 
Surry  Hills.  N.S.W.,  2010,  Australia 
I  Please  send  me  AD  NEWS  for  one 
T  CO!  year  -  26  issues  I  enclose  my 
bankdraft  in  Australian  currency  for  Aust.  $  128. 

Name: _ 

Address:. _ 


i_?i!^ 


State _ Zip 
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1987 

1986 

FULL  RUN  PART  RUN 

FULL  RUN  PART  1 

MONTREAL,  QUE. 

Gazette-m* 

ROP  Locol . 

902,006 

983,419 

Preprint  Local . 

....  1,164,154 

1,147,106 

ROP  Notional . 

....  265,501 

251,528 

Preprint  National . 

94,635 

23,632 

Classified . 

....  804,693 

674,555 

GRAND  TOTAL.. 

3,230,989 

3,080,240 

YEAR  TO  DATE  .. 

. ...  23,850,007 

22,645,406 

Note:  Figures  given  in 

modulor  agate  tines 

MUNCIE,  IND. 

Stor-m 

ROP  locol . 

21,267 

21,540 

Preprint  Local . 

2,522 

3.046 

ROP  National . 

1,576 

1,897 

Preprint  National . 

22 

14,079 

12,985 

Total . 

39,444 

39,490 

Press-e 

ROP  Locol . 

26,395 

24,518 

Preprint  Locol . 

6.092 

6,783 

ROP  Notionol . 

1,576 

1,897 

Preprint  Notional . 

22 

Classified . 

16,994 

14,263 

Total . 

51,057 

47,483 

Stor-S 

ROP  Locol . 

6,585 

6,026 

Preprint  Local . 

5,470 

6,676 

ROP  National . 

144 

240 

Preprint  Notional . 

241 

287 

Classified . 

5.332 

4,088 

Total . 

17,772 

17,317 

GRAND  TOTAL-, 

.  108,273 

104,290 

YEAR  TO  DATE 

...  864,273 

851,432 

NASHUA,  N.H. 

Tclegroph-e 

ROP  Local . 

45,372 

47,505 

Preprint  Locol . 

34 

30 

ROP  National . 

852 

2,050 

Classified . 

53,918 

41,783 

Totol . 

100,142 

91,338 

Telegroph-S 

ROP  Local . 

16,332 

17,088 

Preprint  Local . 

46 

41 

ROP  Notionol  . 

1,358 

879 

Classified . 

14,260 

10,266 

Totol . 

31,950 

28,233 

GRAND  TOTAL.. 

132,092 

119,571 

YEAR  TO  DATE.. 

....  978,018 

861,777 

NASHVILLE,  TENN. 

Tennesseon-m 

ROP  Local . 

51,067 

56,759 

Preprint  Locol  . 

20,993 

23,043 

ROP  Nationol . 

5,171 

3,742 

Clossified . 

38,303 

35,901 

Totol . 

...  115,534 

119,445 

Bonner-e 

ROPLocol . 

50,947 

55,734 

Preprint  Local . 

20.993 

23,043 

ROP  National . 

5,108 

3,691 

Classified . 

37,608 

35,233 

■'otol . 

114,656 

117,701 

Tennesseon-S 

f:OP  Local  . 

42,337 

41,963 

1 'reprint  Locol . 

37.996 

25,567 

ROP  Nationol . 

2,642 

2,174 

Preprint  Notional . 

10,230 

7,622 

Clossified . 

31,173 

28,162 

Total . 

124,378 

105,488 

GRAND  TOTAL.. 

. ..  354,568 

342,634 

YEAR  TO  DATE 

.  2,508,723 

2,515,607 

‘Indicates  newspapers  reporting  figures  in 
lines. 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NEW  BRUNSWICK,  N.J. 


Central  Jersey  Home  News-e 


ROP  Locol . 

29,033 

32,365 

Preprint  Local . 

12,724 

14,112 

ROP  Notional . 

2.771 

3,030 

Preprint  National . 

88 

88 

Classified . 

37,907 

33,217 

Total . 

91,461 

90,074 

Central  Jersey  Honte  News-S 

ROP  Locol . 

21,021 

20,777 

Preprint  Local . 

70,026 

48,402 

ROP  National . 

925 

941 

Preprint  Nationol . 

264 

Clossified . 

26,878 

19,902 

Totol . 

121,309 

92,307 

GRAND  TOTAL . 

212,770 

182,381 

YEAR  TO  DATE:N/A 


NEW  CASTLE,  PA. 


New$-e 

ROP  Local .  28,082  30,259 

Preprint  Local .  26,832  26,316 

ROP  Notional .  1,336  1,626 

Preprint  Notional .  129 

Clossified .  19,527  16,722 

GRAND  TOTAL .  75,906  74,923 

YEAR  TO  DATE .  572,891  5,418  573,182  3,612 


NEW  HAVEN,  CONN. 


Register-e 

ROPLocol .  48,320  11,120  51,578  8,363 

Preprint  Locol .  7,308  25,200  3,843  24,570 

ROPNntionol .  5,638  28  4,103  463 

Preprint  Notional .  1,008 

Classified .  46,563  36,054  _ 

Total .  107,829  37,356  95,578  33,396 

Register-S 

ROP  Local .  46,412  43,329 

Preprint  Local .  54,432  37,296  47,754  45,486 

ROP  National .  2,675  2,593 

Preprint  Nationol .  17,388  12,600 

Clossified .  31,276  22,035  _ 

Totol .  152,183  37,296  128,311  45,486 

GRAND  TOTAL .  260,012  74,652  223,889  78,882 

YEAR  TO  DATE .  2,031,429  514,851  1,863,899  412,194 


Note;  The  Journal -Courier  (m)  has  ceased  publicotion  os  of  March  27, 1987. 

NORrOLK,  VA. 


Virginion-Pilot-m 

ROPLocol .  47,679  14,745  55,675  13,448 

Preprint  Local .  9,640  5,903  10,219  4,836 

ROP  National .  7,668  174  5,930  386 

Preprint  Nationol .  212  174  386 

Classified .  75,152  7,575  75,879  11,153 

Total .  140,351  28,571  147,703  30,209 

Ledger-Stor-e 

ROPLocol .  43,627  39,590  51,831  34,447 

Preprint  Local .  10,017  577  9,411  1,310 

ROP  Notional .  7,562  169  5,800  164 

Preprint  Notionol .  212 

Classified .  78,160  38,312  80,602  31,847 

Total .  139,578  78,648  147,644  67,768 

Virginian-Pilot/Ledger-Stor-S 

ROP  Local .  34,960  35,434  35,029  29,724 

Preprint  Local .  14,040  462  14,477  791 

ROP  Notional .  2,187  39  1,542  30 

Preprint  National .  11,234  10.492 

Classified .  38,269  7,834  35,400  6,864 

Total .  100,690  43,769  96,940  37,409 

Virginion-Pilot/Ledger-Star-Sat 

ROPLocol .  11,407  11,049 

Preprint  Local .  663 

ROP  Notional .  953  1,017 

Classified .  23,750  21,294 

Total .  36,110  663  33,360  _ 

GRAND  TOTAL .  416,729  151,651  425,647  135,386 

YEAR  TO  DATE .  2,533,712  882,386  2,489,928  757,286 


1987  1986 

fULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


OLEAN,  N.Y. 

Times  Herald-e 

ROP  Local .  22,938  26,896 

Preprint  Local .  54,868  67,080 

ROP  Notional .  1,383  1,967 

Clossified .  15,469  12,816 

GRAND  TOTAL .  94,658  108,759 

YEAR  TO  DATE .  732,936  602,504 

OTTAWA,  ILL. 

Doily  Times-e 

ROPLocol .  19,737  16,016 

Preprint  Local .  23,765  3,249  31,362  1,670 

ROP  Notional .  772  210 

Preprint  Notional .  417 

Classified .  6,2S4  7,622  _ 

GRAND  TOTAL .  50,975  3,249  55,210  1,670 


YEAR  TO  0ATE;N/A 


PHOENIX,  ARIZ. 


Arizono  Republic-m 

ROP  Local .  89,499  2,237  99.697  2,202 

Preprint  Locol .  47,464  12,372  43.852  5.570 

ROP  National .  6,671  6,360 

Preprint  Notional .  399 

Classified .  96,971  _ 547  105,702  _ W 

Total .  240,605  15,156  256,010  8,731 

Gazette-e 

ROPLocol .  79,999  2,336  91.311  2,347 

Preprint  Local .  47,464  12,372  43,852  5,570 

ROP  Notionol  7,030  6,608 

Preprint  National .  399 

Clossified .  97,225  597  105,632  1,039 

Total .  231,718  15,305  247,802  8,956 

Arizona  Republic-S 

ROPLocol .  44.353  48,104 

Preprint  Locol .  36,374  37,126 

ROP  Nationol .  3,530  3,556 

Preprint  Notional .  8,566  8,948 

Classified .  59,761  62,209 

Total .  152,584  159,943  _ 

GRAND  TOTAL .  624,907  30,461  663,755  17,687 

YEAR  TO  DATE .  5,411,194  210,224  5,740,161  180,036 


PORTLAND,  ME. 

Press  Herald-m 

ROP  Local . 

30,864 

32,862 

Preprint  Locol . 

24.176 

21,194 

ROP  Nationol . 

2,210 

2,202 

Preprint  Local . 

109 

239 

Classified . 

27,826 

25,242 

Total . 

85,185 

81,739 

Express-e 

ROP  Local . 

26,984 

30,930 

Preprint  Local . 

22,697 

20,775 

ROP  Notional . 

2,273 

2,239 

Preprint  Nationol . 

109 

239 

26,479 

23.712 

Total . 

78,542 

77,895 

Telegram-S 

ROP  Locol . 

18,687 

19,580 

Preprint  Local . 

23,136 

24,475 

ROP  Notional . 

1,578 

889 

Preprint  National . 

3,082 

3,250 

Clossified . 

30,022 

22,939 

Totol . 

76,505 

71,133 

GRAND  TOTAL . 

240,232 

230,767 

YEAR  TO  DATE  .  .. 

.  1,871,608 

1,696,238 

PORTLAND,  ORE. 


Oregorian-a/d/S 

ROPLocol .  96,807  10,266  112,127  7,194 

Preprint  Local .  110,618  96,825 

ROP  National .  12,651  161  12,330  601 

Preprint  Nationol .  10,896  7,833 

Classified .  148,722  133,923 

GRAND  TOTAL .  379,694  10,427  364,038  7,795 

YEAR  TO  DATE .  2,578,843  80,471  2,399,814  78,060 
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I 


1987 

1986 

1987 

1986 

1987 

1986 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

Journol-m 

PROVIDENCE,  R.l. 

Press-Enterphse-mS 

RIVERSIDE 

CALIF. 

Tlmes/Post-InteHigencer-S 

27,501 

ROP  Locol . 

41,599 

12,820 

37,888 

16,883 

73,584 

110,828 

6.799 

11,610 

83,236 

16,115 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

25,571 

1,938 

2,537 

13,228 

121,132 

59,559 

2,802 

1,812 

19,707 

ROP  Notional . 

Preprint  National . 

Classified . 

5,039 

34,994 

1,485 

1,479 

4,047 

33,324 

ROP  Notional . 

Preprint  Notional . 

Classified . 

7,955 

16,125 

94,800 

161 

116 

10.840 
•  ^-413 

6,137 

6,800 

38,508 

Total . 

94,859 

136,916 

85,211 

78,521 

TOTAL . 

310,761 

17,044 

286,057 

16,231 

Totol . 

113,049 

1.938 

98,653 

2,537 

347,489 

132,510 

320,745 

112,993 

Bulletin-e 

12,820 

121,132 

35,873 

9,952 

14,348 

59,559 

YEAR  TO  DATE 

.  2,192,958 

144,879 

2,123,627 

126,447 

Preprint  Local . 

13,489 

YEAR  TO  DATE 

.  2,628,189 

936,572 

2,385,547 

748,744 

ROP  Notional . 

Preprint  Notionol . 

4,575 

1,485 

3,862 

2,802 

‘Note;  All  figures  in 

SAU  inches  except  9-coiumn  clossified  inches. 

Ckissificd . 

29,100 

1,479 

27,933 

1,812 

SACRAMENTO.  CALIF. 

85,958 

136,916 

77,619 

78,521 

SHREVEPORT^  LA. 

ROP  Local . 

97,865 

14,174 

10,240 

102,526 

115,004 

17,886 

11,960 

229,256 

12,346 

10,790 

Times-mS 

Journal-S 

Preprint  local . 

118,936 
18,433 
17,030 
.  248,719 

ROP  Locol . 

60,057 

60,623 

35.469 

34,884 

41,190 

3,074 

Preprint  Local . 

21,298 

22,348 

26,533 

Preprint  Locol . 

ROP  Notional . 

47,771 

3,246 

46,406 

52,769 

Preprint  Notionol . 

Clossified . 

1,884 

ROP  Notional . 

Preprint  Notionol . 

2,639 

9,246 

3,619 

6,192 

Preprint  Notional . 

7,633 

7,678 

GRAND  TOTAL. 

26,298 

476,632 

??  Hf 

Classified . 

53,196 

48.918 

Classified 

22,009 

16,835 

Total . 

144,434 

22,348 

154,821 

26,533 

Total . 

115,306 

46,406 

103,662 

52,769 

YEAR  TO  DATE 

.  3,588,684 

168,957 

3,330,953 

194,714 

Journal-e 

ROP  Locol . 

GRAND  TOTAL.... 

296,123 

320,238 

266,492 

209,811 

ST.  LOUIS,  MO. 

28,929 

21,862 

Preprint  local . 

ROP  Notional . 

Clossified . 

12,202 

3,152 

3,918 

YEAR  TO  DATE ... 

.  2,389,600 

1,849,243 

2,198,141 

1,492,181 

ROP  Loral 

51,152 

27,275 

57,373 

9,088 

28,630 

Preprint  Local . 

13,334 

41533 

36,027 

READING.  PA. 

ROP  Notional . 

Preprint  National . 

5,100 

307 

4,562 

167 

116 

Total . . 

84,581 

3,152 

79,696 

3,918 

Eagle-Times-e 

ROP  Local . 

Classified 

25,500 

38,842 

41,678 

20,050 

2,798 

36,614 

Total . 

.  127,071 

27,582 

135,215 

28,746 

-iJI.UI/ 

188,056 

2.038.398 

180,316 

ROP  Notional . 

Clossified 

2,839 

39,538 

Post-Dispatch-S 

41,501 

49,289 

48,959 

Preprint  Locol . 

ROP  Notionol . 

56,228 

2,570 

111,662 

101,140 

Eogle-S 

30,064 

11,505 

1,954 

10,440 

31,365 

26,726 

5,601 

8,190 

Preprint  Notional . 

Clossified . 

11,672 

53,932 

8,185 

49,642 

Spokesman-Review-m 

SPOKANE,  WASH. 

Preprint  Local . 

15,645 

21,573 

165,903 

159,394 

30,095 

8,941 

2,404 

30,152 

12.555 

4,103 

159 

Preprint  locol . 

ROP  Notional . 

Preprint  Notioal . 

Preprint  Notionol . 

GRAND  TOTAL. 

.  292,974 

27,582 

294,609 

28,746 

Totol...., 

75,584 

15,645 

92,398 

21,573 

YEAR  TO  DATE 

.  2,075,951 

258,141 

2,007,813 

267,297 

Clossified . 

40,879 

40,049 

GRAND  TOTAL.... 

187,246 

15,645 

193,538 

21,573 

SAN  BERNARDINO,  CALIF. 

Totol . 

Chronicle-e 

ROP  Local . 

Preprint  locol . 

ROP  Notionol . 

Preprint  Notionol . 

Clossified . 

82,341 

87,018 

YEAR  TO  DATE ... 

..  1,394,768 

RENO, 

102,190 

NEV. 

1,296,899 

61,073 

Sun-mS 

ROP  local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Classified 

60,280 

60,661 

5,824 

9,646 

84,611 

65,017 

64,234 

6,143 

7,681 

74,507 

28,01 1 
4,867 
2,199 

28,563 

25,459 

7,496 

4,051 

159 

29,722 

Go7ette-Journal-mS 

GRAND  TOTAL. 

....  221,022 

217,582 

Totol . 

63,640 

66,923 

ROP  Locol . 

61,479 

64,497 

Preprint  Local . 

ROP  Notional . 

108,623 

1,491 

116,588 

2,459 

YEAR  TO  DATE 

....  1,633,304 

1,577,047 

Spokesnrton-Review-S 
ROP  Local . 

15,558 

17,670 

Preprint  Notionol . 

9,245 

19,404 

7,235 

17,731 

Evening  Outlook-e 

SANTA  MONICA,  CALIF 

Preprint  Locol . 

ROP  National . 

10,284 

1,034 

5,525 

1,165 

TOTAL . 

200,242 

208,510 

25,812 

Preprint  Notional . 

Clossified . 

1,657 

18,237 

1,720 

22,324 

Preprint  Local . 

ROP  Notional . 

5,949 

1,791,758 

46.770 

48.404 

Classified 

40,666 

43,235 

GRAND  TOTAL. 

74,322 

80,796 

IVA/OI 

Times-Oispatch-m 

ROP  Locol 

RICHMOND.  VA. 

47,658 

22,234 

YEAR  TO  DATErN/A 

1  '‘70937 

Preprint  Local . 

24,794 

1,781 

2,232 

SCOTTSBLUFF,  NEB. 

ROP  Notionol . 

5,576 

5,998 

Sfor-Herold-o/d/S 

Clossified . 

38,472 

35,712 

ROP  Local . 

29,210 

27,286 

SYRACUSE 

,  N.Y. 

1,781 

111,602 

2,484 

Preprint  Locol . 

8,091 

32,625 

11,811 

19,896 

Post-Stondord-m 

37,024 

12,781 

40,150 

11,563 

2,087 

743 

52,432 

News  Leoder-e 

4,605 

1,393 

34,133 

18,201 

5,763 

33,544 

2,764 

2,101 

Preprint  Notional. 
Classified . 

849 

9,932 

68 

221 

20,117 

Preprint  locol . 

ROP  Notional . 

49.639 

2,840 

34.193 

2,660 

Preprint  Locol . 

21,813 

5,285 

36,206 

32,693 

94,359 

40,234 

Classified 

24,198 

24,583 

' 

113,701 

12,781 

101,586 

11,563 

Classified 

YEAR  TO  DATE:N/A 

5,998 

91,641 

4,865 

Merald-Journal-e 

ROP  Locol . 

38.589 

5,673 

41,586 

4,698 

Times-Oispatch-S 

38,880 

32,414 

1,608 

Post-Intelligencer-m 

SEAHLE,  WASH. 

33,378 

Preprint  Locol . 

ROP  Notionol . 

59,848 

2,833 

41,101 

2,632 

Preprint  Locol . 

ROP  National . 

29,434 

1,689 

269 

427 

ROP  local . 

35,309 

Clossified . 

24, /6I 

23,981 

Preprint  Locol . 

ROP  National . 

Preprint  Notional . 

13,329 

46,602 

48,751 

9,990 

38,521 

42,937 

Total . 

126,051 

5,673 

109,300 

4.698 

Preprint  Notionol . 

Clossified . 

8,669 

32,092 

6,167 

28,068 

1,189 

968 

Herald  Americon-S 

24,564 

57,476 

736 

468 

25,583 

65,084 

966 

174 

Totol . 

110,550 

269 

107,137 

427 

T  ♦  1 

49,940 

81,889 

43,905 

Preprint  Local . 

ROP  Notional . 

GRAND  TOTAL . 

320,977 

8,048 

310,380 

7,776 

YEAR  TO  DATE.... 

2,424,165 

53,043 

2,097,831 

45,371 

ROP  Local . 

54,822 

62,336 

Classified 

23>45 

20,'308 

Preprint  Locol . 

79,040 

65,276 

119,618 

468 

120,482 

174 

ROP  National . 

14,010 

11,447 

‘Indicates  newspapers  reporting  figures  in 

Preprint  Notionol . 

Classified . 

70,368 

1,570 

22 

66,440 

1,135 

140 

GRAND  TOTAL . 

359,370 

18,922 

331,348 

16,435 

lines. 

Total . 

...  139,200 

80,632 

140,223 

66,551 

YEAR  TO  DATE . 

2,651,659 

151,298 

2,424,380 

145,057 
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1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TAMPA,  FLA. 

Tnbone-m 

ROPLocoi .  75.985  83,975  83,704  35.422 

Preprint  Loco! .  23.814  25,644  34.560  29,295 

ROPNotionol .  5,145  5,869  135 

Preprint  Notional .  270 

Clossified .  68,252  46,282  52,957  21,692 

Totol .  173,196  155,901  177,360  86,544 

Tribune-S 

ROPLocoi .  35,601  41.560 

Preprint  Local .  29,232  22,680 

ROP  Notional .  4,734  252  3,838  540 

Preprint  National .  13,734  11,880 

Classified .  28,305  _  37,313  _ 

Total .  111,606  ^  117,271  5^ 

GRAND  TOTAL,  284,802  156,153  294,631  87,084 

YEAR  TO  DATE .  2,143,489  1,147,804  2,269,548  608,429 


TOLEDO,  OHIO 

Blade-e 

ROP  Local .  45.955  47.209 

Preprint  Locol .  25,542  38,346 

ROPNotionol .  2,555  3,781 

Clossified .  21,949  22,984 

Total .  96,001  112,320 

Blade-S 

ROP  Local  30,591  33,689 

Preprint  Locol  48,840  39,336 

ROP  Notional .  1,715  2,939 

Preprint  National .  16,632  12,672 

Classified .  17,517  15,559 

Total .  115,295  104,195 

GRAND  TOTAL..  .  211,296  216,515 

YEAR  TODATE  N/A 


TORONTO,  ONT. 


Sun-mS* 

ROP  Local . 

..  1,254,580 

1,233,553 

Preprint  Local  . 

87,040 

264,373 

ROP  National . 

.  133.675 

118,763 

Preprint  National . 

36.749 

27,499 

1,255,879 

930,161 

GRAND  TOTAL 

..  2,767,923 

2,574,349 

YEAR  TO  DATE, 

.  21,272,829 

18,470,449 

Note:  Figures  given  ir 

1  modular  ogate  lines 

Exchange 

( Continued  from  page  13 ) 

account  of  their  experiences,  see  next 
week’s  issue  of  Editor  &  Publisher). 

In  exchange,  two  Soviet  journalists 
are  slated  to  come  to  New  England  in 
late  November-early  December  to 
work  at  newspapers  in  this  country. 
The  Soviet  journalists  are  Nikolai 
Nikolaevich  Garkusha,  assistant  to 
the  head  of  international  communica¬ 
tions  at  the  Novosti  Press  Agency, 
and  Elena  Abdulaevna  Hanga,  a  cor¬ 
respondent  in  the  news  department  of 
the  Moscow  News. 

Jon  L.  Breen,  NESNE  president 
and  editor  of  the  Nashua  (N.H.)  Tele¬ 
graph,  said  NESNE  has  proposed 
continuing  the  exchange  of  journalists 
and  plans  to  present  the  names  of  two 
more  Americans  to  the  Soviets  by 
March  1. 

NESNE  has  also  proposed  con- 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TORRANCE,  CALIF. 

Doily  Breeze-eS 

ROPLocoi .  66,047  71,589 

preprint  Local .  66,464  68,455 

ROP  Notional .  6,830  6,051 

Preprint  Notional .  17,290  12,090 

Classified .  98,921  88,401 

GRAND  TOTAL .  255,552  246,586 

YEAR  TO  DATE .  1,840,107  1,843,617 

TULSA,  OKLA. 

World-m 

ROPLocoi .  50,007  2,511  58.434  7,449 

Preprint  Local .  9,476  1,045  8,762  1,611 

ROPNotionol .  1.772  3,822 

Classified .  40,175  _  42,349  _ 

Total,  101,430  3,556  113,412  9,060 

Tribune-e 

ROPLocoi .  47,810  2,511  57,358  7.449 

Preprint  Local .  9,555  1,045  8,300  1,611 

ROPNotionol .  1,687  3,892 

Preprint  Notionol .  144 

Classified .  39,539  _  37,472  _ 

Total.  98,735  3,556  107,022  9,060 

World-S 

ROPLocoi .  30.441  32,772 

Preprint  Local .  9,637  9,811 

ROPNotionol .  1,911  2,713 

Preprint  National .  3,697  3,713 

Clossified .  27,711  20,319 

Total .  73,397  _  69,328  _ 

GRAND  TOTAL .  273,562  7,112  289,762  18,120 

YEAR  TO  DATE .  2,048,558  70,983  2.202,233  134,776 

WASHINGTON,  PA. 

Observer-Reporter-m 

ROPLocoi .  19.792  28,614 

Preprint  Local .  28,165  29,025 

ROPNotionol .  1.812  1,663 

Clossified .  23,954  24,579 

Total .  73,723  83,881 

Observer-Reporter-S 

ROPLocoi .  8,106  13,976 

Preprint  Local .  29,025  15,738 

ROPNotionol .  152  50 

Preprint  Notional .  387 

Classified .  6,196  7,179 

Total .  43,479  37,330 

GRAND  TOTAL .  117,202  121,211 

YEAR  TO  DATE .  883,310  202,224 


tinuing  the  photo  exchange,  this  time 
to  carry  the  theme  of  sports.  The 
photo  exhibit  will  be  presented  to  the 
Soviets  when  New  England  editors 
travel  to  the  U.S.S.R.  next  summer, 
said  Breen,  adding  that  at  that  time 
the  American  editors  will  also  receive 
Soviet  photos  for  exhibit  in  New 
England. 

Ah  exchange  of  feature  articles 
about  areas  of  common  interest  has 
also  been  proposed.  Breen  said 
NESNE  hopes  to  get  this  project 
under  way  before  the  end  of  the  year, 
perhaps  within  weeks.  Feature  arti¬ 
cles  will  most  likely  be  sent  to  the 
Soviet  Union  in  English  for  transla¬ 
tion  there. 

The  initiation  of  a  four-times-a-year 
exchange  of  issue-oriented  writings 
has  also  been  proposed,  to  be  com¬ 
mentaries  on  subjects  that  may  be 
requested.  Breen  noted  that  NESNE 
is  hoping  the  issues  will  be  of  some 
currency. 

NESNE  is  also  proposing  an 


1987  1986 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 

WEST  PLAINS,  MO. 

QuilUe 

ROP  Local .  11,204  11.732 

ROPNotionol .  814  446 

Classified .  2,851  3,140 

GRAND  TOTAL .  14,869  15,318 


YEAR  TO  DAT£:N/A 

WILMINGTON,  DEL. 


News-Journol-me 

ROP  Local .  69,403  50,887 

Preprint  Local .  61,452  62,060 

ROPNotionol .  2,928  2,376 

Preprint  Notionol .  222  92 

Classified .  76,070  78,158 

Total .  210,075  193,573 

News-Journal-S 

ROPLocoi .  36,710  27,062 

Preprint  Local .  75,800  110,240 

ROPNotionol .  1.128  1,353 

Preprint  Notional .  9,552  8,552 

Classified .  22,450  22,688 

Total .  145,640  169,895 

GRAND  TOTAL .  355,715  363,468 

YEAR  TO  DATE  . ...  2,659,450  2,573,697 

WINSTON-SALEM,  N.C. 

Journal-m 

ROPLocoi .  54,781  14,157  57,415  10,479 

Preprint  Local .  4.451  30,538  3,355  28,363 

ROPNotionol .  3,186  3.842 

Classified .  45,851  _  43,629  1,575 

Total .  108,269  44,695  108,241  40,417 

Journal-S 

ROP  Locol .  23,566  26.907 

Preprint  Local .  5,529  24.867  5,009  21,857 

ROPNotionol .  1,899  1,391 

Preprint  National .  10,850  8,008 

Classified .  21,888  17,617  _ 

Totol .  63,732  24,867  58,932  21,857 

GRAND  TOTAL .  172,001  69,562  167,173  62,274 

YEAR  TO  DATE .  1,261,071  462.947  1,250,021  417,881 


‘Indicates  newspapers  reporting  figures  in 
lines. 


exchange  of  writers  who  specialize  in 
certain  fields  such  as  science,  eco¬ 
nomics,  sports  and  health  in  addition 
to  the  ongoing  working  journalists 
exchange.  The  names  of  these  writers 
will  be  submitted  along  with  the 
others  by  March  I. 

Nicholas  Monsarrat,  managing  edi¬ 
tor  of  the  Rutland  (Vt.)  Herald  will 
work  with  Bernard  Redmont,  former 
dean  of  the  journalism  school  at  Bos¬ 
ton  University,  to  establish  an 
exchange  program  for  journalism  stu¬ 
dents  in  America  and  the  Soviet 
Union,  Breen  said. 

Although  the  NESNE  proposals 
were  discussed  with  Soviet  editors  in 
Vermont  during  a  conference  at  the 
Bread  Loaf  campus  of  Middlebury 
College,  Breen  explained  that  the  edi¬ 
tors  will  take  them  back  for  the  Union 
of  Soviet  Journalists  to  act  upon. 

“The  proposals  were  received 
warmly,”  Breen  commented.  “I  am 
optimistic  that  some  if  not  all  of  them 
will  be  implemented.” 
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ANPA  to  begin 
minority 
hiring  projects 

The  American  Newspaper 
Publishers  Association  is  undertaking 
several  new  projects  designed  to  pro¬ 
vide  opportunities  for  minority 
employment  at  newspapers. 

The  projects  include  plans  for  a 
national  survey  of  minority  employ¬ 
ment  in  all  newspaper  departments 
and  a  feasibility  study  intended  to  be 
the  first  step  in  the  creation  of  a  com¬ 
puterized,  national  total-newspaper 
job  bank. 

ANPA  has  also  upgraded  the  status 
of  the  its  foundation's  minority  advis¬ 
ory  group  to  a  regular  standing  com¬ 
mittee  of  the  association. 

Chairman  of  the  new  Minority 
Opportunity  Committee  is  Jay  Smith, 
publisher  of  the  Atlanta  Constitution 
and  Journal.  Karen  Howze,  manag¬ 
ing  editor  of  the  international  edition 
of  USA  Today,  is  vice  chairman. 

The  ANPA  Foundation  will  con¬ 
tinue  its  activities  in  funding  and 
implementing  minority  programs, 
including  staff  support  for  the  Task 
Force  on  Minorities  in  the  Newspaper 
Business. 

USA  Today,  CNN 
team  up  for  poll 

USA  Today  and  Cable  News  Net¬ 
work  will  team  up  in  a  joint  polling 
effort  for  the  1988  election  campaign. 

Poll  results  were  published  in  USA 
Today  beginning  in  late  September 
and  will  continue  through  November 
1988.  CNN  will  report  poll  findings  on 
its  campaign  program  “Inside  Politics 
’88,”  which  makes  its  debut  Nov.  2. 

Ad  campaign  touts 
Cleveland’s  image 

Cleveland,  Ohio's  attributes  as  a 
desirable  place  to  live,  do  business, 
work  and  play  are  highlighted  in  a 
national  advertising  campaign  that 
began  recently  in  the  New  York  Times 
and  the  Wall  Street  Journal. 

George  N.  Miller,  executive  direc¬ 
tor  of  the  New  Cleveland  Campaign, 
said  that  the  program  is  aimed  at  those 
regional,  national  and  international 
opinion  leaders  in  business,  govern¬ 
ment  and  the  news  media  who  can 
influence  Cleveland's  future.  An  ini¬ 
tial  series  of  six,  fractional-page  ads 


has  been  prepared  by  Liggett- 
Stashower  Inc. 

The  communitywide,  non-profit, 
marketing-communications  program 
is  chaired  by  Thomas  Vail,  editor  and 
publisher  of  the  Cleveland  Plain 
Dealer.  Advertising  space  has  been 
contributed  by  the  Plain  Dealer  as 
well  as  by  Cahleviews  magazine, 
Crain’s  Cleveland  Business,  and  Ohio 
Business  to  enable  area  residents  to 
become  familiar  with  the  campaign. 


Pulitzer  buys 
Chicago  area  paper 

Pulitzer  Publishing  Co.  continued 
its  aggressive  moves  into  the  Chicago 
suburbs  with  the  purchase  Sept.  28  of 
the  10,520-circulation  Daily  Calumet. 

The  purchase,  made  through  Pulit¬ 
zer  Community  Newspapers,  was 
announced  at  less  than  $1  million. 

With  the  purchase,  Pulitzer  now 
operates  two  daily  newspapers  —  the 
1 1,431 -circulation  Daily  Southtown 
Economist  is  the  other  —  and  nearly 
90  community  mastheads  in  the  Econ¬ 
omist  papers  and  Lerner  Newspapers 
group.  Pulitzer,  which  entered  the 
Chicago  market  less  than  two  years 
ago,  now  distributes  some  975,000 
newspapers  there  each  week. 

More  ownership  changes  con  be 
found  on  page  43. 

The  Calumet  paper,  which  circu¬ 
lates  in  southeast  Chicago,  its  south¬ 
ern  suburbs  and  northwestern 
Indiana,  was  sold  by  Midland  Com¬ 
munications.  British-owned  Midland 
had  owned  the  106-year-old  paper 
since  1980. 

Midland  will  keep  the  newspaper’s 
commercial  printing  operation,  Pulit¬ 
zer  said.  The  paper  will  be  printed  at 
the  Daily  Southtown  Economist’s 
plant  in  Chicago. 

There  are  no  plans  to  merge  the  two 
dailies,  said  Nicholas  Penniman  IV, 
vice  president  for  newspaper  opera¬ 
tions  and  publisher  of  Pulitzer’s  flag¬ 
ship,  the  St.  Louis  Post-Dispatch. 

“It’s  been  around  for  107  years  so 
we’re  not  going  to  change  the  mast¬ 
head,”  he  said. 

After  a  two-week  evaluation 
period,  Penniman  said,  the  paper 
plans  to  expand  the  news  hole  by  36  to 
48  columns.  A  Sunday  edition  for  the 
Daily  Calumet,  which  now  publishes 
six  days  a  week,  is  a  “distinct  possi¬ 
bility,”  he  said. 


International 
Herald  Tribune 
celebrates  100th 

The  first  edition  of  the  European 
edition  of  the  New  York  Herald 
appeared  on  Oct.  4,  1887,  and  its 
offspring,  the  International  Herald 
Tribune,  has  been  celebrating  its 
100th  anniversary  with  events,  rang¬ 
ing  from  conferences  to  elephant  polo 
matches,  being  held  around  the  globe. 

During  the  IHT’s  “Gala  lOOth 
Anniversary  Week,”  Oct.  1-8,  cele¬ 
bratory  events  are  slated  to  include  a 
Paris  Liberty  Flame  Dinner  at  the 
Palace  of  Versailles,  the  unveiling  of  a 
commemorative  plaque  at  the  site  of 
the  first  offices  of  the  old  Paris  Herald 
on  Avenue  de  I’Opera,  the  announce¬ 
ment  of  an  IHT  Centennial  Fellow¬ 
ship  Competition  that  will  allow  a 
candidate  to  study  at  one  of  Europe’s 
most  prestigious  business  schools, 
and  a  gala  celebration  dinner. 

Paper  seeks  probe 
in  publisher’s  death 

The  Providence  Journal  Co.  is 
seeking  an  investigation  of  the  death 
of  Michael  P.  Metcalf,  its  chief  execu¬ 
tive  officer  and  publisher  of  the  Provi¬ 
dence  Journal  and  Bulletin. 

Metcalf,  54,  died  on  Sept.  20,  a 
week  after  he  suffered  severe  head 
injuries  from  a  bicycle  accident  about 
a  mile  from  his  summer  home  in  West- 
port,  Mass.  (E&P,  Sept.  26).  The  fatal 
accident  occurred  on  the  morning  of 
the  day  Metcalf  was  to  preside  over 
the  opening  of  the  newspapers’  S60- 
million  production  plant. 

There  were  no  witnesses  to  the 
accident,  and  authorities  so  far  have 
ruled  out  foul  play.  The  Bristol 
County  coroner  Dr.  David  Shulman 
conducted  an  autopsy  on  Sept.  21  and 
found  “nothing  startling.” 

However,  the  newspaper  company 
has  asked  the  Bristol  County  district 
attorney’s  office  to  look  into  the 
“unusual  nature”  of  the  bicycle  acci¬ 
dent. 

N.Y.  Daily  News 
to  add  Youth  Beat 

Youth  Beat,  the  newspaper  supple¬ 
ment  aimed  at  young  people  across 
America,  has  announced  that  the 
New  York  Daily  Nevvs  will  begin  car¬ 
rying  the  supplement  on  Sunday, 
Nov.  8,  boosting  Youth  Beat’s  total 
circulation  to  about  4.2  million. 
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JOA  opposed  by  Justice  Dept.’s  antitrust  division 


By  Mark  Fitzgerald 

The  largest  joint  operating  agree¬ 
ment  proposed  under  the  Newspaper 
Preservation  Act  should  be  rejected, 
the  antitrust  division  of  the  U.S.  Jus¬ 
tice  Department  says  (E&P,  Sept. 
26). 

In  a  brief  filed  with  administrative 
law  Judge  Morton  Needelman,  the 
antitrust  division  said  the  Detroit 
Free  Press  had  not  proved  that  it  is  a 
“failing  newspaper”  that  needs  the 
protection  of  a  JOA  with  the  Detroit 
News. 

“It  is  not  necessary  for  the  adminis¬ 
trative  law  judge  or  the  attorney  gen¬ 
eral  to  predict  what  [the  Free  Press 
and  News]  would  do  if  a  JOA  is 
denied.  It  is  sufficient  to  conclude 
that  the  applicants  have  failed  to  show 
that  the  Free  Press  losses  could  not  be 
reversed  without  the  JOA,”  attor¬ 
neys  Seymour  H.  Dussman,  Gregory 
B.  Hovendon  and  Marybeth  McGee 
wrote. 

The  Justice  Department  position 
comes  as  no  surprise.  During  three 
weeks  of  testimony  in  Detroit  this 
summer,  the  antitrust  attorneys  regu¬ 
larly  indicated  through  their  cross- 
examination  their  skepticism  of  the 
JOA  proposal. 

This  is  not  the  first  time  that  the 
Justice  Department  has  urged  rejec¬ 
tion  of  a  JOA.  Despite  that  opposi¬ 
tion,  the  attorney  general  in  1982 
approved  joint  operation  of  the  Seat¬ 
tle  Times  and  Seattle  Post-Intel¬ 
ligencer. 

The  antitrust  division  also  opposed 
a  JOA  of  the  two  Chattanooga  news¬ 
papers,  but  the  attorney  general  gave 
his  approval. 

The  proposed  Detroit  JOA,  the  Jus¬ 
tice  Department  argues,  is  unlike  any 


CAPITAL  AVAILABLE 

$1,000,000  Min. 

Will  assist  with  financial 
plan,  for  information  call 
Mr.  ADAMS  at  WESTEX 


proposed  before. 

The  brief  concedes  that  both  papers 
“have  had  substantial  real  losses  over 
the  last  seven  years”  —  losses  the 
papers  say  amount  to  a  combined 
$132.7  million.  But  the  Justice 
Department  argues  that  the  Free 
Press  has  not  fallen  so  far  behind  the 
News  that  it  is  in  a  so-called  “down¬ 
ward  spiral”  typical  of  failing  news¬ 
papers. 


The  brief  also  charges  that  the  com¬ 
petition  between  Gannett  and  Knight- 
Ridder  “has  been  conducted  under 
the  shadow  first  of  negotiations  and, 
thereafter,  of  the  pending  application 
for  approval  of  the  JOA.” 

As  a  result,  the  Justice  Department 
says,  “neither  party  has  had  any 
incentive  to  adopt  strategies  directed 
toward  achieving  profitability  in  a 
competitive  marketplace.” 


Judge  Needelman  is  expected  to  make  a 
recommendation  to  Attorney  General  Ed  Meese  by  the 
end  of  the  year.  Meese  will  make  the  final  judgment 
on  the  JOA  proposal  sometime  after  that. 


714/964-2386 


“[The]  record  shows  that  in  any 
relevant  period  since  1 976,  the  Free 
Press’s  competitive  position  has 
remained  essentially  stable,”  the 
brief  says. 

In  evaluating  whether  a  paper  is 
“failing,”  according  to  the  Newspa¬ 
per  Preservation  Act,  the  publication 
is  supposed  to  be  considered  as  a 
“stand  alone  entity.”  The  law  says 
that  the  size  and  health  of  a  paper’s 
parent  should  not  be  considered. 

Essentially,  the  Justice  Depart¬ 
ment  brief  argues  that  the  owners  of 
the  two  Detroit  papers  —  two  of  the 
very  biggest  chains  in  the  nation  — 
on  this  point  are  trying  to  have  their 
cake  and  eat  it,  too. 

The  Free  Press  cannot  argue  that  its 
parent,  Miami-based  Knight-Ridder 
Co.,  should  be  ignored,  while  the 
threat  of  the  News  owner,  Gannett 
Co.,  is  underscored,  the  brief  argues. 

“Most  significantly,  applicants 
would  require  the  attorney  general  to 
ignore  the  Free  Press’s  affiliation  with 
Knight-Ridder,  but  not  the  News’ 
affiliation  with  Gannett.  Indeed,  it  is 
the  presence  of  Gannett,  above 
everything  else,  that  applicants  claim 
assures  the  Free  Press’s  failure.  The 
applicants  cannot  assume  the  News’ 
affiliation  with  Gannett  to  explain  a 
phenomenon  when  it  is  to  their  advan¬ 
tage,  and  insist  that  the  Free  Press’s 
affiliation  with  Knight-Ridder  be 
ignored  when  to  do  otherwise  would 
disadvantage  their  cause,”  the  brief 
says. 

The  Justice  Department  argues,  in 
view  of  its  own  losses,  the  News 
could  as  easily  as  the  Free  Press  be 
presented  as  the  failing  paper  of  the 
JOA. 


In  their  brief,  the  Justice  Depart¬ 
ment  attorneys  also  make  much  of  the 
optimistic  statements  Free  Press  and 
Knight-Ridder  executives  made 
about  the  paper  in  the  years  and 
months  before  the  JOA  was  pro¬ 
posed. 

The  brief  argues  that  Gannett  chair¬ 
man  Allen  H.  Neuharth  would  not 
have  agreed  to  give  half  of  the  future 
JOA  profits  to  the  Free  Press  unless 
he  believed  the  paper  had  a  lot  of  fight 
left  in  it.  On  the  stand,  Neuharth  said 
Gannett  essentially  agreed  to  give  up 
some  profit  in  exchange  for  greater 
control  of  the  JOA’s  management. 

“Even  given  credence  to  the  value 
Gannett  attached  to  ‘control’  (and  it 
did  not  obtain  complete  control)  and 
Mr.  Neuharth’s  stated  philosophy  of 
preserving  competing  papers,  the 
nearly  equal  profit  split  can  be 
explained  only  by  a  recognition  on 
Gannett’s  part  that  the  Eree  Press  was 
not  likely  to  exit  in  the  near 
future  .  .  .  IfGannett  thought  in  early 
1986  that  in  the  absence  of  a  JOA, 
[Knight-Ridder  chairman  Alvah  H.[ 
Chapman  would  have  concluded  18 
months  later  that  the  Free  Press 
should  be  closed,  it  would  not  have 
been  necessary  to  agree  to  a  JOA  on 
these  generous  terms  in  order  to  keep 
two  separate  editorial  voices  in 
Detroit,”  the  brief  stated. 

Chapman  testified  that  if  the  JOA  is 
not  approved,  he  will  recommend  that 
Knight-Ridder  close  the  Free  Press. 

Judge  Needelman  is  expected  to 
make  a  recommendation  to  Attorney 
General  Ed  Meese  by  the  end  of  the 
year.  Meese  will  make  the  final  judg¬ 
ment  on  the  JOA  proposal  sometime 
after  that. 
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Fla.  weekly,  college 
host  lecture  series 

The  Sun-Times,  a  weekly  newspa¬ 
per  in  Jacksonville  Beach,  Fla., 
recently  co-sponsored  a  lecture  series 
with  a  community  college. 

For  each  “Sandcastings”  program 
last  season,  Florida  Community  Col¬ 
lege  at  Jacksonville-South  Campus 
provided  an  art  exhibit  and  the  news¬ 
paper  provided  an  exhibit  of  news  and 
feature  photos  by  its  photographer 
Paul  Nicholson.  For  the  current  sea¬ 
son,  Nicholson’s  exhibits  are  alter¬ 
nating  with  exhibits  by  editorial  car¬ 
toonist  Bob  Drost.  The  newspaper’s 
exhibits  remain  on  display  for  two 
weeks  after  each  program. 


Letters 

(Continued  from  page  9) 


Bureau 

(Continued  from  page  33) 


age  record  of  bringing  insight  to  com¬ 
plex  social  and  economic  issues,  1 
think  that  the  journalistic  profession 
is  once  again  a  few  decades  behind  a 
movement  that  has  been  winning 
more  converts  and  advocates  among 
the  educated  and  articulate. 

Much  criticism  can  and  should  be 
levied  at  astrologers,  and  especially 
toward  some  of  the  “New  Age"  gurus 
in  related  areas,  such  as  Shirley 
MacLaine,  who  promote  harmful 
seances  and  other  silliness,  but  most 
journalists  aren’t  qualified  to  go  in 
and  seperate  wheat  from  chaff.  Full 
understanding  of  this  area  requires  a 
certain  amount  of  self-knowledge, 
which  is  not  necessary  when  all  you 
have  to  do  is  collect  a  few  details  and 
get  the  good  quotes  up  high. 

Vivian  B.  Martin 
Hartford,  Conn. 


and  I  think  demonstrates  our  commit¬ 
ment  and  the  Hearst  Corporation’s 
commitment  to  quality  journalism. 
We  are  putting  our  people  in  Asia 
because  we  believe  it’s  the  best  way 
of  getting  the  firsthand  coverage  our 
readers  want.” 

Kramer  said  he  was  “particularly 
happy”  that  the  first  three  bureau 
positions  in  Asia  will  be  filled  by 
women.  He  noted  that  their  reporting 
will  focus  on  lifestyle  and  cultural 
developments,  as  well  as  business 
and  economics. 

Other  Examiner  changes: 

•  John  Jacobs,  a  staff  writer  since 
1978,  has  been  named  chief  political 
writer. 

Kramer  said  Jacobs  will  be  the 
newspaper’s  lead  writer  in  the 
upcoming  San  Francisco  mayoral 
race  and,  in  December,  will  move  to 
the  national  presidential  campaign. 

Jacobs,  a  native  San  Franciscan, 
began  his  career  with  the  Washington 
Post  in  1977.  For  the  Examiner,  he 
covered  the  People’s  Temple  massa¬ 
cre  in  Guyana.  He  later  co-authored  a 
book.  Raven,  about  the  event  with 
Examiner  city  editor  Tim  Reiterman. 

•  Christopher  J.  Matthews,  former 
administrative  assistant  and  chief 
spokesman  for  House  Speaker 
Thomas  P.  “Tip”  O’Neill,  will  write  a 
regular  column  on  politics  for  the  Op- 
Ed  page. 

Matthews  also  worked  in  the  Carter 
White  House  as  a  presidential  speech 
writer.  His  articles  have  appeared  in 
the  New  York  Times,  Washington 
Post,  Christian  Science  Monitor  and 
other  publications.  He  was  recently 
named  president  of  Government 
Research  Corp.,  a  Washington  con¬ 
sulting  firm. 

Fishing  video  from 
Asbury  Park  Press 

The  Asbury  Park  (N.J.)  Press  Inc. 
has  introduced  “Fluke,”  the  first  in  a 
set  of  instructional  sport  fishing  vid¬ 
eocassettes. 

Both  cassettes  in  the  two-part  sport 
fishing  set  will  run  about  fifty  minutes 
in  length.  A  video  on  “Bluefish”  will 
join  the  “Fluke”  release  in  October  to 
complete  the  set. 

The  tapes  will  be  produced  and  dis¬ 
tributed  by  PBC-tv,  a  subsidiary 
video  production  company  of  the 
Asbury  Park  Press  Inc.  Initial  distri¬ 
bution  of  the  “how  to”  videos  will  be 
handled  solely  through  mail  order. 


Newsday 

( Continued  from  page  18) 


press  expansion  beyond  what  has 
already  been  budgeted. 

Newsday  will  be  adding  its  9th 
offset  press  next  spring  and  the  order 
for  its  10th  press  “is  about  to  be 
placed,”  Johnson  said. 

As  Newsday  converts  to  morning 
delivery,  its  carrier  force  is  also 
undergoing  a  conversion  from  kids  to 
adults. 

Johnson  noted  that  the  switch  to 
adult  carriers  was  taking  place  “even 
on  some  p.m.  routes”  and  he  pre¬ 
dicted  the  “evolution”  would  con¬ 
tinue. 


Legal 

(Continued  from  page  14) 


written  by  Chicago  Tribune  reporter 
Ronald  Kotulak. 

“We  think  this  was  an  obvious  vic¬ 
tory  for  the  the  First  Amendment 
right  of  the  press  —  and  of  free 
speech  from  the  point  of  view  of 
employees,”  said  Penny  Strong,  who 
had  been  the  ACLU’s  lead  attorney  in 
the  case.  , 
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In  Houston,  Denver  and  Dallas 

Singleton  looks  toward  the  suburbs 


By  Andrew  Radolf 

William  Dean  Singleton’s  strategy 
in  Houston,  Denver  and  Dallas  is  to 
have  his  newspapers  there  become,  in 
effect,  the  suburban  dailies  in  those 
markets,  he  told  the  Pennsylvania 
Newspaper  Publishers  Association. 

Singleton  also  said  his  approach  to 
news  is  to  rely  on  extensive  market 
research  to  give  readers  more  of  what 
they  want  even  if  that  means  spending 
half  his  editorial  budget  on  sports  and 
entertainment. 

“We’ve  buried  our  heads  in  the 
sand,”  Singleton  remarked  of  the 
declining  household  penetration  of 
newspapers.  “We  provide  our  read¬ 
ers  with  what  they  need  and  they 
aren’t  buying  it. 

“The  newspaper  of  tomorrow  is 
going  to  have  to  give  readers  what 
they  want  and  not  what  they  need. 
Who  are  we  to  say  what  they  need?” 


He  said  newspapers  must  do  more 
research  to  find  out  what  readers 
want  and  “give  it  to  them.” 

Singleton  made  his  remarks  during 
a  Sept.  24  panel  discussion  at  PNPA’s 
annual  convention  in  Scranton. 

Singleton  pointed  out  to  PNPA 
publishers  that,  unlike  many  other 
metro  markets,  the  cities  of  Houston, 
Dallas  and  Denver  are  not  ringed  by 
competing  suburban  dailies  of  any 
“substantial  size.” 

“The  two  metro  dailies  have  access 
to  all  the  print  ad  dollars  in  the  mar¬ 
ket,”  Singleton  explained.  “The  sec¬ 
ond  daily  can  be  the  suburban  news¬ 
paper.” 

Singleton  is  president  of  Media 
News  Group  which  acquired  the  Dal¬ 
las  Times  Herald  from  Times  Mirror 
in  1986.  Last  month,  he  acquired  the 
Houston  Post  from  Toronto  Sun  Pub¬ 
lishing  and  the  Denver  Post  from 
Times  Mirror.  All  three  dailies  are  the 
second  newspaper  in  their  respective 
markets. 

In  Dallas,  the  Times  Herald  is 
already  involved  in  “extensive  zon¬ 


ing”  in  its  effort  to  win  suburban  read¬ 
ers,  Singleton  said.  His  strategy  is  a 
reversal  of  the  one  pursued  by  Times 
Mirror  which  stressed  sales  in  the  city 
zone,  once  the  core  of  the  Times  Her¬ 
ald’s  circulation  strength. 

The  city  of  Dallas  itself  is  “not 
growing,”  Singleton  said,  while  the 
suburbs  are. 

Singleton  told  PNPA  that  the  Times 
Herald’s  advertising  to  editorial  ratio 
was  54%,  compared  with  58%  when 
Times  Mirror  owned  the  daily.  How¬ 
ever,  he  later  told  E&P  that  the  Times 
Herald  has  been  reduced  in  overall 
size  since  he  took  over. 

“There  are  less  news  columns,  but 
a  larger  percentage  of  news,”  Single- 
ton  explained.  “Ad  linage  is  down. 
Had  we  maintained  the  old  ratio,  the 
news  columns  would’ve  gone  down 
drastically.” 

Singleton’s  strategy  is  also  to  “aim 


for  younger  markets.”  He  said  that 
the  Times  Herald  “does  better  than 
the  Morning  News  with  younger  read¬ 
ers.” 

Newspaper  readership  for  those  in 
the  18-  to  35-year-old  group  was  only 
in  the  “high  30’s,”  Singleton  told 
PNPA,  compared  with  readership  of 
more  than  90%  for  people  over 
55  years  old,  the  “high  80’s”  for  the 
45-  to  55-  year-old  group  and  the  70% 
range  for  the  35-  to  45-year-old  group. 

However,  Singleton  later  amended 
his  figures  for  the  18-  to  35-year-old 
group.  He  told  E&P  that  readership  in 
that  age  category  for  people  with  col¬ 
lege  and  advanced  degrees  was  actu¬ 
ally  into  the  60%  range  and  that  the 
age  category  overall  averaged  about 
50%  for  newspaper  readership. 

Singleton  said  that  it  was  in  the  low- 
income  segment  of  the  18-  to  35-year- 
old  group  that  readership  was  lowest. 

But  Singleton  maintained  that  the 
18-  to  35-year-old  group  was  “still  a 
weaker  audience”  for  newspapers 
and  remarked  that  newspapers  “can’t 
ignore  low-income  [readers]”  or  they 


will  be  “a  specialty  publication.” 

Singleton  also  predicted  there  will 
be  another  gasoline  shortage  within 
the  next  five  years,  and  that  would 
“help  us  out  in  Houston,  Dallas  and 
Denver.” 

Ingersoll  Publications  president 
David  Carr,  who  was  also  on  the 
panel,  said  newspapers  were  “not  as 
closely  attuned  to  the  needs  and  anx¬ 
ieties  of  readers  as  they  need  to  be.” 

Carr  said  the  Ingersoll  group  is 
“trying  to  redefine  community  news¬ 
papers  by  articulating  basic  stan¬ 
dards.” 

He  said  too  many  newspapers  gave 
readers  “50-inch”  investigations  but 
neglected  to  cover  “the  basics”  such 
as  deaths,  births  and  marriages  and 
other  community  news  items. 

Another  panelist,  Ottaway  News¬ 
papers  president  John  Goodreds,  said 
it  is  possible  for  newspapers  to  “give 
all  things  to  all  people”  through 
“tighter  editing  and  managing  of  the 
news  hole.” 

Moll  named 
president  of  TVB 

William  G.  Moll  has  been  elected 
president  of  the  Television  Bureau  of 
Advertising,  effective  in  1988. 

Moll,  president  and  chief  executive 
officer  of  Harte-Hanks  Television,  a 
core  business  of  Harte-Hanks  Com¬ 
munications,  will  join  the  Bureau 
Nov.  1. 

He  succeeds  Roger  D.  Rice,  who 
has  served  in  the  position  since  1974 
and  who  will  continue  with  the  TVB 
for  a  transition  period  into  early  1988. 
Moll  is  the  immediate  past  chairman 
of  the  board  of  the  TVB,  having 
served  from  1983  to  1985. 

Financial  Times 
reduces  price  for 
college  readers 

The  Financial  Times  is  offering 
college  students  in  the  U.S.  special 
Monday-through-Saturday  subscrip¬ 
tion  prices  of  $35  for  15  weeks. 

The  newspaper’s  regular  subscrip¬ 
tion  price  is  $365  a  year.  The  news¬ 
stand  price  is  $1. 


“The  newspaper  of  tomorrow  is  going  to  have  to 
give  readers  what  they  want  and  not  what  they  need. 
Who  are  we  to  say  what  they  need?” 
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OWNERSHIP  CHANGES  ^ 


Buzzetta  leaves  Singleton  group 
to  buy  his  own  newspapers 


John  Buzzetta,  an  executive  vice 
president  of  Media  News-affiliate 
Gloucester  County  Times  Inc.,  will 
purchase  the  Scranton  Tribune  and 
Scrantonian  from  the  Goodman  fam¬ 
ily. 

No  purchase  price  was  announced, 
but  the  competing  Scranton  Times 
said  the  transaction  was  for  $10  mil¬ 
lion. 

Buzzetta  is  forming  a  new  com¬ 
pany,  Media  One,  Inc.,  to  acquire  the 
37,000-morning  circulation  Tribune 
and  50,600-Sunday  circulation  Scran¬ 
tonian.  He  will  resign  his  post  as 
executive  vice  president  of  Glouces¬ 
ter  County  Times,  Inc.,  but  will 
remain  a  minority  shareholder. 

Nelson  Goodman  will  remain  as 
publisher  of  the  two  papers,  while  his 
father  Herman  Goodman  will  become 
a  consultant  to  Media  One. 

Media  News  Group,  headed  by 
William  Dean  Singleton  and  Richard 
Scudder,  is  an  investor  in  Media  One 
and  has  an  option  to  acquire  a  40% 
interest  in  the  Scranton  newspapers. 


Dan  and  Roseanna  Cunningham  of 
Ogden,  Utah,  have  purchased  the 
Kiowa  County  Press  at  Eads,  Colo., 
from  Mr.  and  Mrs.  Paul  Daniel. 

The  sale  was  negotiated  by  Hicks 
Media  Service,  Buffalo,  Wyo. 

*  *  * 

Suburban  News  Publications  of 
Columbus,  Ohio,  acquired  its  17th 
publication,  the  weekly  Northwest 
News  in  Hilliard,  Ohio,  from  Robert 
Wayne  Brown,  who  has  retired. 

*  *  * 

The  High  Country  Independent 
Press  and  Lightning  Printers  of  Bel¬ 
grade,  Mont.,  have  been  sold  by 
Keith  A.  Klingenberg  to  Glenn  and 
Devon  Sorlie. 

He  *  * 

Longview  Publishing  Co.  of  Belle¬ 
vue,  Wash.,  a  subsidiary  of  Persis 
Corp.  headed  by  Thurston  Twigg- 
Smith  of  Honolulu,  has  acquired  Citi¬ 
zen  Newspapers  serving  several  com¬ 
munities  east  of  Seattle  from  John  B. 
Hughes,  who  will  continue  to  serve  as 
publisher. 

The  sale  includes  the  Northshore 
Citizen  and  Woodinville  Citizen,  with 
26,000  combined  weekly  circulation; 
and  Fun  Magazine. 

Longview  also  publishes  the  Belle¬ 
vue  JournaTAmerican,  Peninsula 


According  to  Singleton,  who  was 
present  in  Scranton  when  the  sale  was 
announced.  Media  News’  arrange¬ 
ment  with  Buzzetta  is  similar  to  the 
deal  involving  Media  News  and 
Media  General  in  the  recent  S95-mil- 
lion  acquisition  of  the  Denver  Post 
from  Times  Mirror.  In  that  transac¬ 
tion,  Media  General  put  up  the  $25- 
million  cash-down  payment  in  return 
for  a  note  from  Media  News  and  the 
option  to  convert  the  note  into  a  40% 
interest  in  the  Post. 

The  Media  One  acquisition  is  also 
similar  to  the  Denver  sale  in  that  both 
transactions  involved  the  second 
paper  in  the  market,  although  Buz¬ 
zetta  told  reporters  in  Scranton  that 
the  Tribune  and  Scrantonian  are 
profitable. 

The  Times  has  58,100-evening  cir¬ 
culation  and  Sunday  circulation  of 
62,700. 

Henry  Ansbacher  Inc.,  the  New 
York  investment  banking  firm,  repre¬ 
sented  the  Tribune  and  Scrantonian  in 
the  sale. 


Daily  News  in  Port  Angeles,  Mercer 
Island  Reporter  and  Eastside  Shop¬ 
per. 

*  *  * 

The  Daily  Reporter,  a  business  and 
legal  newspaper  in  Columbus,  Ohio, 
has  been  sold  by  DGR  Publishing  Co. 
to  Calcomco,  a  company  formed  in 
1986  to  acquire  small  daily  and 
weekly  newspapers.  Calcomco  also 
owns  the  San  Diego  Daily  Transcript, 
another  business  and  legal  publica¬ 
tion. 

Thomson  Newspapers  purchased 
its  first  Canadian  daily  in  seven  years 
with  the  acquisition  of  the  17,800- 
daily  circulation  Brandon  (Man.)  Sun 
from  the  Whitehead  family. 

1  homson  now  publishes  40  news¬ 
papers  in  Canada  and  owns  over  100 
publications  in  the  United  States  and 
elsewhere. 

*  *  He 

The  will  of  Samuel  B.  Williams, 
publisher  of  the  Finger  Lakes  Times, 
Geneva,  N.Y.,  who  died  on  Sept.  15 
•at  age  51,  mandates  that  the  newspa¬ 
per  be  sold. 

The  bulk  of  the  estate,  including 
profits  from  the  newspaper’s  sale, 
will  go  into  a  trust  fund  for  his  widow, 
Nozomi.  The  remainder  will  go  into  a 
trust  fund  for  his  son,  Ichica. 


SPORTS 

SHRINK 

by  Harvey  N.  Dulberg,  Ph.D. 

Go  beyond  the  stats 
and  into  the 
heart  and  soul 
of  sports. 

Dr.  Dulberg,  a  sport  psychol¬ 
ogist,  analyzes  the  personal 
side  of  sports,  such  as  how 
athletes  deal  with  their  slumps 
and  what  stress  does  to  play¬ 
ers.  From  Little  League  to  Ma¬ 
jor  League,  for  players, 
coaches  and  fans,  SPORTS 
SHRINK  shows  today’s 
sports  in  a  new  light. 

This  weekly  column 
debuted  nationwide 
September  28. 

For  information  call  Brad 
Bushell  at  1-800-221-4816 
(in  New  York,  212-692-3700). 
United  Media  Canada, 

416-821-0661. 
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SYNDICATES 


Speakers  rap  and  praise  new  syndicate 

Creators  Syndicate  is  a  prime  topic  of  discussion  during  a  session 
on  ownership  rights  at  the  Newspaper  Features  Councii  meeting 


By  David  Astor 

Since  Creators  Syndicate  was 
formed  earlier  this  year,  several 
executives  from  rival  syndicates  have 
complained  that  the  firm  is  getting 
more  publicity  than  it  deserves  and  is 
less  revolutionary  than  it  claims. 

Criticism  of  this  sort  was  very 
much  in  evidence  at  the  September  16 
Newspaper  Features  Council  (NFC) 
meeting  in  Denver,  where  a  number 
of  people  rapped  CS  in  public  com¬ 
ments,  private  conversations,  and 
written  statements.  But,  at  the  same 
time,  others  praised  CS  for  its  stated 
policy  of  offering  creators  ownership 
rights  to  their  features  as  well  as 
shorter  contracts. 

Universal  Press  Syndicate  president 
John  P.  McMeel  took  CS  founder 
Richard  S.  Newcombe  to  task  for 
implying  that  syndicates  are  enslav¬ 
ing  creators.  This  “ball  and  chain 
image”  is  “untrue”  and  “unfair,” 
said  McMeel,  who  spoke  during  the 
audience  participation  portion  of  a 
contentious  NFCT  session  on  owner¬ 
ship  (see  last  week’s  E&P  for  the 
opening  remarks  of  the  session’s  five 
panelists). 

UPS  vice  president/editorial  direc¬ 
tor  Lee  Salem  added  in  a  statement; 
“Since  the  inception  of  Creators  Syn¬ 
dicate,  misinformation  —  and  disin¬ 
formation  —  on  syndicate  contracts 
and  the  rights  of  cartoonists  has  been 
percolating  through  the  cartooning 
community  .  .  .  .” 

Salem  continued:  “I  speak  only 
from  the  knowledge  of  Universal 
Press  Syndicate’s  history  and  con¬ 
tracts,  but  as  the  syndicate  industry 
as  a  whole  has  been  frequently 


indicted,  cartoonists  should  know 
that  there  is  a  notable  exception.  My 
guess  is  there  are  other  exceptions, 
too  —  so  many,  in  fact,  that  the  whole 
indictment  is  primarily  filled  with  hot 
air.” 

McMeel  stated  that  syndicate  con¬ 
tracts  had  improved  for  creators  since 
the  days  of  “Capt.  Patterson  and  the 
Chicago  Tribune,"  although  United 
Media  senior  vice  president/editorial 
director  David  Hendin  acknowledged 
that  there  are  some  long-standing 
contracts  still  in  force  that  are  “hor¬ 
ror  stories.” 

Hendin  stated  that,  at  United,  he  is 
“not  in  the  position  to  go  back  in 
history  and  dispose  of  what  are 
viewed  as  corporate  assets.”  With 
more  recently  signed  agreements, 
however,  Hendin  reported  that  “my 
company  has  gone  to  cartoonists  and 
voluntarily  changed  contracts.” 

“This  business  has  come  a  long 
way,”  said  Arnold  Schwartzman,  a 
Dayton,  Ohio-based  attorney  who 
represents  cartoonists.  “But  it  still 
needs  to  go  a  little  farther  to  erase 
some  of  the  injustices  that  still  exist.” 

As  for  contract  lengths,  McMeel 


said  Universal  invests  a  lot  of  money 
and  “blood,  sweat,  and  tears”  into 
launching,  selling,  and  maybe  licens¬ 
ing  a  feature  —  and  needs  time  to 
make  it  grow. 

Salem  stated:  “In  1986,  we  sold 
‘Doonesbury’  to  80  new  markets, 
newspapers  that  had  seen  the  strip 
many  times  in  its  16-year  history  and 
had  turned  it  down  many  times.  No 
syndicate  will  make  that  kind  of  effort 
to  strengthen  the  list  of  a  feature  if 
features  can  Jump  syndicates  every 
few  years  ....  Most  comic  features 
require  a  steady,  continuing,  and 
expensive  effort  on  their  behalf.” 

He  added:  “If  you’re  content  with 
setting  your  sights  at  the  100-200 
newspaper  range,  then  you  should  be 
content  with  a  short-term  contract.” 

Newcombe,  who  was  an  ownership 
session  panelist,  said  he  favors  a  five- 
year  contract  when  a  creator  first 
signs  with  CS  and  then  shorter  agree¬ 
ments  after  that. 

McMeel  noted  that  a  Universal 
contract  might  run  five  (or  10)  years, 
with  one  automatic  five-year  (or  10- 
year)  renewal  if  the  syndicate  meets 
certain  performance  clauses.  “If  we 
don’t  meet  them,  we’re  out,”  he 
stated.  But  even  if  Universal  does 
pel  form  the  way  it’s  supposed  to, 
MciMeel  said  the  syndicate’s  creators 
cannot  be  locked  into  contract  renew¬ 
als  potentially  stretching  over  a  life¬ 
time. 

Indeed,  things  have  improved  for 
creators  since  the  days  when  “in  per¬ 
petuity”  contracts  were  fairly  com¬ 
mon,  although  it  is  not  known 
whether  these  lifetime  pacts  have 
been  completely  eliminated  as  far  as 
recent  signings  go. 


Nolan  Reed  Schwartz 
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“Momma”/“Miss  Peach”  cartoonist 
Mell  Lazarus  of  North  America  Syndi¬ 
cate  (NAS)  took  issue  with  this  anal¬ 
ogy,  observing  that  both  parents  cre¬ 
ate  a  kid  while  only  the  cartoonist 
creates  a  comic.  Lazarus,  who  owns 
the  rights  to  both  of  his  strips,  has 
been  credited  with  helping  to  spur 
Newcombe  to  found  CS. 

McMeel  also  criticized  Newcombe 
for  building  CS  with  talent  and  fea¬ 
tures  from  other  syndicates,  including 
Ann  Landers,  “B.C.”  by  Johnny 
Hart,  Herblock,  and  Lou  Harris. 

“[The  late]  Jim  [Andrews]  and  I  got 
into  the  business  18  years  ago  to 
develop  features  other  people  weren’t 
developing,"  said  McMeel,  who  for¬ 
merly  worked  for  what  is  now  NAS. 

He  noted  that  Universal  back  then 
could  have  pursued  NAS  features  like 
“Momma,”  but  decided  not  to. 
“How  1  wanted  that  strip!”  McMeel 
remembered.  “But  we  didn’t  raid 
Mell  Lazarus  to  get  ourselves  off  the 
ground.  We  developed! 

“I  want  Rick  to  grow  and  develop, 
to  bring  to  the  industry  [and  to 
newspapers]  new  features.  And  I’m 
sure  he  will.” 

Newcombe  —  who  has  said  that  he 
intends  to  syndicate  new  talent  — 
noted  that  Universal  itself  has  signed 

(Continued  on  page  46) 
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SPICE  UP  YOUR  READERSHIP. 


The  way  to  your  readers'  hearts  is  through  the  kitchen. 
So  that's  why  we're  now  dishing  up  Kitchen  Hints 
infographics. 

Pepper  your  food  pages  with  them.  Or  add  a  dash 
whenever  you  need  fillers.  You'll  find  these  quick-and- 
easy  how-tos  and  sage  suggestions  by  Carol  Cutler,  prize¬ 


winning  cookbook  author  and  chief  American  consultant 
to  Time/Life's  The  Good  Cook  series,  are  just  what  you 
need  to  cur'y  your  readers'  favor. 

Call  toll-free  800-445-4555*  for  a  free  sample  of  Kitchen 
Hints,  infographics  available  in  our  Food  or  Fillers  and 
Graphics  packages.  You'll  have  more  readers  in  no  thyme. 
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McMeel  said  creators  have  been 
allowed  to  leave  before  their  con¬ 
tracts  end,  as  was  reportedly  the  case 
with  Sylvia  Porter’s  recent  move 
from  Universal  to  the  Los  Angeles 
Times  Syndicate  (LATS). 

Ownership  session  panelist  Hendin 
recalled  that  United  Feature  Syndicate 
let  Morton  Kondracke  out  of  his  con¬ 
tract  when  the  columnist  received  a 
job  offer  from  a  major  newsweekly. 
And  Hendin  said  if  his  company  ever 
has  an  extremely  unhappy  cartoonist 
who  wants  to  leave.  United  will 
"unconditionally  release  him  from  his 
contract.” 

But  other  NFC  speakers  said  syndi¬ 
cates  generally  drop  a  creator  in  mid¬ 
contract  when  they  feel  a  feature  is 
unsuccessful,  not  in  response  to  a 


creator’s  request. 

Hendin,  Salem,  and  other  syndi¬ 
cate  executives  said  they  always  rec¬ 
ommend  that  cartoonists  consult  an 
attorney  before  signing  a  contract. 
“A  lawyer  can  steer  you  away  from  a 
bad  deal,”  noted  Frederick  Coyer, 
another  NFC  panelist. 

The  Greenwich,  Conn. -based 
attorney  also  said  that  there  is  really 
no  standard  contract  in  syndication  — 
meaning  that  many  things  can  be 
negotiated.  “Syndicates  are  made  up 
of  reasonable  men,”  added  Coyer, 
who,  like  Schwartzman,  represents 
cartoonists. 

Coyer  also  said  that  a  good  syndi¬ 
cate-creator  relationship  is  like  a  good 
marriage  —  no  one  worries  about  who 
owns  the  feature  or  the  kid.  But 


Lazarus 


Prahl 


Keane 


Find  spices  faster 

Avoid  hunt-and-seek  waste  of  time.  Arrange  spice  and  herb  jars  in 
alphabetical  order. 

Here’s  how  to  do  it: 

1.  Start  with  allspice. 

2.  Proceed  to  anise  or  basil,  and  so  on. 

3.  For  a  double  lazy  susan  rack,  begin  the  lower  lineup,  ginger,  for 
example,  directly  under  allspice. 
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( Continued  from  page  45 ) 
a  number  of  established  creators, 
including  William  F.  Buckley,  Jeane 
Dixon,  Roger  Ebert,  Jules  Feiffer, 
Gary  Larson,  Pat  Oliphant,  and  Abi¬ 
gail  Van  Buren. 

Does  that  mean  that  both  CS  and 
Universal  are  “raiders”?  A  couple  of 
syndicate  executives  speaking  off- 
the-record  in  Denver  contended  that 
Universal  did  not  directly  approach 
the  famous  people  it  signed;  the  cre¬ 
ators  came  to  Universal  on  their  own 
after  the  syndicate  made  a  name  for 
itself.  On  the  other  hand,  the  execs 
said  Newcombe  has  been 
aggressively  trying  to  lure  established 
talent  to  CS.  But  Newcombe  said  he 
“persuades”  rather  than  “raids”  — 
noting  that  no  one  can  force  a  creator 
to  switch  syndicates. 

And  Newcombe  said  switching  can 
be  good  not  only  for  creators  but  for 
syndicates  as  well.  He  noted  that  it 
can  make  syndicates  work  harder  to 
keep  talent  and  increase  the  overall 
competitiveness  of  the  industry. 

Panelist  Mike  Peters,  who  does 
“Mother  Goose  and  Grimm”  for 
Tribune  Media  Services  (TMS)  and 
editorial  cartoons  for  United,  said  he 
has  “never  seen  a  cartoonist  leave  [a 
syndicate]  who  has  been  treated 
fairly.” 

The  definition  of  “ownership”  was 
also  discussed  at  the  NFC  session.  It 
can  mean  that  a  syndicate  will  not  do 
anything  without  a  creator’s  permis¬ 
sion  (Salem,  for  instance,  noted  that 
Universal  has  respected  Garry  Tru- 
deaus’s  wish  to  have  only  a  “very 
narrow”  licensing  program  for 
“Doonesbury”).  And  it  can  mean, 
among  other  things,  that  a  creator  can 
move  his  or  her  feature  to  another 
syndicate  when  a  contract  ends. 

“The  charge  that  cartoonists  sel¬ 
dom  have  this  right  is  obviously  a 
specious  one,”  said  Salem  in  his 
statement.  “The  list  of  who  is 
currently  distributed  by  Creators 
Syndicate  belies  the  notion  that  syn¬ 
dicates  can  keep  a  feature  after  its 
creator  moves  on.” 

LATS  president  Lou  Schwartz  and 
TMS  president  Robert  S.  Reed  joined 
Universal’s  McMeel  in  telling  the 
NFC  audience  that  their  syndicates 
always  allow  creators  to  keep 
ownership  rights.  (Reed  said  TMS 
owns  some  old  strips  such  as  “Brenda 
Starr”  —  which  helps  pay  for 
“Brenda”  creator  Dale  Messick’s 
retirement  —  but  does  not  own  any 
features  that  were  signed  since  he 
took  over  as  president  14  years  ago.) 
Copley  News  Service  is  among  the 
other  syndicates  offering  creators 
ownership  rights. 


Schwartzman 


Breathed 


Salem  added:  “Generally  ...  1 
sense  a  lack  of  self-regard  among  car¬ 
toonists  who  think  their  work  could 
be  so  easily  replicated  by  hired  guns. 
The  proven  way  to  avoid  this  situa¬ 
tion  is  to  develop  features  that  are 
unique  and  individualistic.  Imagine 
someone  filling  the  shoes  of  a  Lynn 
Johnston  [“For  Better  or  For 
Worse”]  or  a  Garry  Trudeau;  1 
can’t.” 

But  some  cartoonists  hu\e  been 
threatened  with  losing  their  features, 
including  Bil  Keane  when  he  asked 
the  old  Register  and  Tribune  Syndi¬ 
cate  for  ownership  rights  to  his 
“Family  Circus”  comic  in  1978. 
Keane  is  now  seeking  ownership  from 
King  Features  Syndicate  when  his 
contract  is  up  for  renewal  next  year. 

Speaking  at  the  NFC  meeting, 
Keane  said  a  situation  where  a  syndi¬ 
cate  owns  a  comic  and  then  threatens 
to  replace  the  creator  if  he  or  she 
doesn’t  sign  a  contract  renewal  is 
“morally  wrong  and  ethically  unjust. 
Something  has  to  be  done  about  it.” 

Keane  also  said:  “1  do  want  to 
defend  Rick  [Newcombe].  Without 
him  making  public  statements,  people 
like  John  McMeel  would  not  know 
comics  like  ‘The  Family  Circus’  are 
not  owned  by  Bil  Keane.”  He  noted 
that  the  CS  founder  “opened  up  a 
whole  area  of  negotiating.” 

“Bloom  County”  creator  Berke 
Breathed,  for  instance,  stated  during 
his  NFC  appearance  that  he  wants  to 
renegotiate  his  contract  with  WPWG. 
For  one  thing,  the  cartoonist  said  he 
would  like  to  make  the  20-year  pact 
shorter.  Breathed  noted  that  he  has 
negotiating  strength  because  it  would 
be  hard  to  find  a  replacement 
“Bloom”  cartoonist.  “[The  comic]  is 
so  unpredictable  1  don’t  even  know 
what’s  happening!”  observed 
Breathed. 

Another  good  thing  about  the 
founding  of  CS,  said  Coyer,  is  that  it 
led  to  discussion  of  creators’  rights  in 
an  “open  forum”  such  as  the  NFC 
meeting. 

“Funky  Winkerbean”/“Crank¬ 


shaft”  cartoonist  Tom  Batiuk  of  NAS 
and  CS  also  praised  Newcombe. 
Batiuk  said  Newcombe,  when  an 
NAS  executive,  listened  to  his  con¬ 
cerns  about  the  editing  of  his  work 
and  also  supported  last  year’s  teen 
pregnancy  series  in  “Funky.”  As  for 
ownership,  Batiuk  said  it  is  more  of  a 
concern  to  him  than  earning  more 
money.  After  all,  he  stated,  much  of 
the  material  in  “Funky”  and 
“Crankshaft”  is  drawn  from  “what 
went  on  in  my  own  life.” 

Batiuk  said  he  owns  “Crankshaft” 
(which  has  a  Creators  Syndicate 
copyright  “because  I  want  to  help” 
CS)  but  does  not  own  “Funky.” 

Peters  said  there  is  a  “double  stan¬ 
dard”  in  the  syndicate  industry,  with 
some  cartoonists  having  ownership 
rights  and  others  not. 

“The  ownership  issue  is  not  going 
to  fade  and  die  until  every  creator 
from  every  syndicate  is  given  com¬ 
plete  ownership  of  their  feature,” 
said  TMS  Southern  sales  representa¬ 
tive  Jack  Prahl.  “Creators,  Univer¬ 
sal,  Tribune  Media,  and  LATS  have 
stated  their  positions.  They  don’t  own 
features.  Any  syndicate  that  does  has 
an  indefensible  position.” 

A  syndicate  industry  source  said 
one  reason  why  operations  such  as 
King  and  United  do  not  automatically 
offer  ownership  to  cartoonists  signing 
their  first  contracts  is  because  their 
established  cartoonists  might  want  it, 
too.  But  the  source  said  King  and 
United  will  consider  giving  ownership 
if  new  cartoonists  insist  upon  it,  as 
was  the  case  when  “Zippy  the  Pin¬ 
head”  creator  Bill  Griffith  signed  his 
first  major  syndicate  contract  with 
King. 

Peters  said  ownership  is  an  issue 
that  “can’t  be  overblown,”  and 
added  that  he  didn’t  think  any  creator 
signing  a  first  contract  would  give  up 
these  rights  if  he  or  she  fully  under¬ 
stood  what  it  meant  to  do  so. 

CS  vice  president/general  manager 
Doris  Richetti  Nolan  asked  from  the 
NFC  audience  what  King’s  contract 
policies  are.  King  executive  vice  pre- 
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sident  Bruce  L.  Paisner  responded 
that  these  syndicate-creator  agree¬ 
ments  are  “private  matters”  but  did 
note  that  they  “run  the  gamut.”  And 
he  said  that,  “unless  they’re  all 
sadists,”  creators  who  decide  to  sign 
with  King  must  be  “pretty  happy” 
with  their  contracts. 

Lazarus  asked  if  King  would  be 
more  flexible  with  its  contracts  in  the 
future.  Coyer  said  a  few  minutes  later 
that  some  recent  King  contracts  have 
been  different  from  older  ones. 

Paisner  also  stated  that,  with  all  the 
debate  about  creator  rights  at  the 
NFC  meeting,  there  was  little  discus¬ 
sion  about  the  business  needs  of  syn¬ 
dicates.  He  said  syndicates  like  King 
spend  a  lot  of  money  launching  fea¬ 
tures,  developing  television  shows 
based  on  comics,  and  so  on  —  and 
need  to  bring  in  a  good  return  on 
investment  for  their  parent  compa¬ 
nies  while  trying  to  be  fair  to  creators. 

And  Paisner  said  it's  more  difficult 
for  syndicates  to  make  money  at  a 
time  when  the  number  of  competitive 
newspapers  is  decreasing  and  space 
for  features  is  shrinking. 

“If  we  don’t  have  a  business,  we’re 
sure  not  doing  anything  for  the  cre¬ 
ator,”  declared  Paisner.  “Everybody 
better  think  about  the  business 
....  [While]  we  are  spending  a  lot  of 
time  rearranging  the  deck  chairs  on 
the  Titanic,  we  should  look  out  for 
icebergs.” 

Peters  acknowledged  the  presence 
of  “a  shrinking  market”  for  syndi¬ 
cates  and  noted  that  “1  couldn’t  sur¬ 
vive  without  you  guys.” 

“And  vice  versa,”  commented 
Lazarus,  noting  that  syndicates  could 
not  survive  without  creators. 


Schulz  books,  more 

A  25th  anniversary  edition  of  Hap¬ 
piness  Is  a  Warm  Puppy,  which  has 
sold  over  a  million  copies,  will  be 
published  next  month  by  Scripps 
Howard’s  Topper  Books.  It  is  by 
“Peanuts”  cartoonist  Charles  M. 
Schulz  of  United  Feature  Syndicate. 

An  anniversary  edition  of  Schulz’s 
Love  Is  Walking  Hand  in  Hand, 
which  has  sold  over  800,000  copies 
since  its  1965  printing,  will  also  be 
released. 

In  other  book  news.  Dragon  Lady 
Press  will  publish  three  collections  of 
V.T.  Hamlin’s  “Alley  Oop”  strips 
beginning  next  month.  Dave  Graue, 
who  currently  does  the  comic  for 
Newspaper  Enterprise  Association, 
will  introduce  the  books. 

Also,  Doubleday  has  published 
Swimming  Chickens  and  Other  Half- 
Breasted  Accounts  of  the  Animal 
World  by  columnist  Colin  McEnroe 


UFS  offers  editorial/comic  feature 


“Grimsly’s  Day,”  an  editorial/ 
comic  panel  created  in  1984,  is  now 
being  distributed  by  United  Feature 
Syndicate. 

The  six-times-a-week  cartoon  — 
which  began  as  a  self-syndicated 
panel  and  then  moved  to  Extra  News¬ 
paper  Features  —  looks  at  current 
news  and  social  issues  through  the 


“Of  course  I  know  wtiat  happens  to  kids  who  cheat  at 
school.  They  grow  up  to  be  insider  traders  who  make 
millions  on  Wall  Street.” 

Junior's  going  places. 


of  the  Hartford  Courant  and  Univer¬ 
sal  Press  Syndicate. 

And  Regnery  Books  has  published 
My  Dear  Alex  —  a  political  satire 
about  a  fictional  Soviet  effort  to 
manipulate  the  American  media  —  by 
Copley  News  Service  columnist  Greg¬ 
ory  Fossedal  and  Policy  Review  man¬ 
aging  editor  Dinesh  D’Souza. 


eyes  of  Gerald  Grimsly,  a  “mild-man¬ 
nered  average  guy.”  His  wife  Ger¬ 
trude,  teen-age  son  Junior,  and  dog 
Roger  also  appear  in  the  feature. 

“Grimsly’s  Day”  is  by  Harley 
Schwadron,  who  was  the  1983  winner 
of  the  Charles  M.  Schulz  Award  for 
cartoon  excellence.  His  free-lance 
cartoons  have  appeared  in  publica¬ 
tions  such  as  Cosmopolitan,  Good 
Housekeeping,  New  Woman,  Omni, 
Psychology  Today,  Punch,  and  the 
Wall  Street  Journal. 

Schwadron  —  who  attended 
Maine’s  Bowdoin  College  and 
received  a  master’s  degree  in  journal¬ 
ism  from  the  University  of  California 
at  Berkeley  —  worked  14  years  as  a 
public  information  officer  at  the  Uni¬ 
versity  of  Michigan,  two  years  as  a 
reporter  for  the  Hartford  (Conn.) 
Times,  and  as  a  Peace  Corps  volun¬ 
teer  in  Thailand.  While  there,  he  did 
cartoons  for  the  English-language 
Bangkok  World. 


position  of  vice  chairman  and  chief 
executive  officer  of  Universal’s 
Andrews  and  McMeel  publishing 
house. 

And  Univeral  vice  president 
Thomas  N.  Thornton  is  now  presi¬ 
dent  and  chief  operating  officer  of 
A&M,  which  has  published  the  “Far 
Side”  collections  by  Gary  Larson  and 
other  best  sellers. 


‘Crocker’  introduced  strips  are  back 


A  food-related  column  called 
“Dear  Betty  Crocker”  is  being  dis¬ 
tributed  by  General  Mills,  P.O.  Box 
1113,  Minneapolis,  Minn.  55440. 

The  feature  is  in  a  question-and- 
answer  format,  with  the  company 
also  responding  to  queries  that  don’t 
get  printed. 


Two  named  at  A&M 

Universal  Press  Syndicate  vice 
president  Kathleen  W.  Andrews  has 
been  appointed  to  the  newly  created 


The  Sunday  versions  of  two  comics 
recently  returned  to  the  Seattle  Times 
after  a  survey  that  drew  2,459  reader 
responses. 

“Apartment  3-G”  by  Dr.  Nick 
Dallis  and  Alex  Kotzky  of  North 
America  Syndicate  received  690  votes 
and  “Shoe”  by  Jeff  MacNelly  of 
Tribune  Media  Services  garnered  497. 

Dallis  said  he  uses  the  extra  space 
on  Sundays  for  character  develop¬ 
ment,  and  that  continuity  strip  char¬ 
acters  “become  more  lifelike  when 
seen  in  color.” 

The  Times,  like  many  other  papers, 
does  not  have  the  room  to  carry  the 
Sunday  versions  of  all  the  comics  it 
publishes  Monday  through  Saturday. 

‘Archie’  artist  to  talk 

“Archie”  comic  strip  artist  Dan 
DeCarlo  of  King  Features  Syndicate 
will  speak  at  the  Museum  of  Cartoon 
Art  on  October  4.  His  work  will  also 
be  displayed  at  the  Rye  Brook,  N.Y.- 
based  museum  until  November  6. 
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Weekly  editor 

(Continued  from  page  19) 

with  the  family  only.  We’ve  learned 
the  hard  way  that,  if  there  are  other 
Grinnell  folks  who  are  invited  to  eat, 
the  visitor  will  never  get  a  chance  to 
enjoy  the  meal.  He  or  she  will  be 
spending  all  of  the  time  trying  to  ans¬ 
wer  questions  and  I  think  it’s  so 
important  that  our  overseas  guests 
have  an  opportunity  to  have  a  one-on- 
one  experience  in  the  home  of  an 
American  family.” 

Tours  of  local  businesses  and 
industry  as  well  as  visits  to  highly 
acclaimed  GrinneJl  College  are  also 
part  of  the  Grinnell  stop  for  foreign 
guests. 

If  the  timing  is  right.  Finder  can  also 
arrange  to  have  the  guests  ipeet  the 
governor  of  Iowa,  tour  the  State 
House  and  the  offices  of  the  Des 
Moines  Register  before  they  catch 
their  flight  from  Iowa’s  capital  city. 

Is  the  “Finder  plan”  working?  Do 
his  foreign  guests  appreciate  the 
chance  to  see  small-town  America  at 
work  and  at  play?  Here’s  an  excerpt 
from  a  letter  from  Keith  Eunson,  a 
New  Zealand  journalist: 

"...  Seventeen  Far  East  journa¬ 
lists  wish  they  were  back  in  Grinnell. 
In  your  town,  people  had  faces,  they 
had  time  to  stop  and  talk  and  they 
went  out  of  their  way  to  be  hospitable. 
In  New  York,  people  do  not  have 
faces,  they  do  not  have  time  and  they 
don’t  have  much  of  a  life,  either”. 

Another,  from  an  Israeli  newspaper 
correspondent,  Nissim  Kivity: 

“The  intention  of  the  organizers 
was  to  show  us  a  ‘typical  American 
city.’  I  do  not  yet  know  America  very 
well,  but  if  Grinnell  is  really  a  typical 
city,  then  America  should  be  a  very 
happy  country.” 

Finder  says  that  one  of  the  real 
benefits  of  his  family's  involvement 
with  the  foreign  visitor  program  has 
been  that  his  children  have  had  a  tre¬ 
mendous  exposure  to  all  kinds  of  peo¬ 
ple,  “and  they’ve  become  amazingly 
cosmopolitan  as  a  result.  Our  daugh¬ 
ter  Anne  is  currently  working  in 
Spain,  and  Jeanne,  who  is  a  copy 
editor  on  the  foreign  desk  of  the  New 
York  Times,  attended  Leningrad 
State  University  in  the  U.S.S.R.” 

Of  course,  being  Grinnell’s  leading 
goodwill  “ambassador”  to  the  world 
is  only  a  part-time  pastime  for  Finder. 
He  has  been  a  journalist  for  37  years 
and  has  spent  his  entire  career  with 
the  Herald-Register  —  published 
twice  a  week  with  a  circulation  of 
4,250. 

He  is  active  in  the  Iowa  Fress  Asso¬ 
ciation  and  was  its  president  in  1980- 


81.  He  served  as  a  director  of  that 
organization  for  10  years. 

Finder  has  also  been  heavily  in¬ 
volved  in  the  economic  development 
in  Grinnell.  He  served  as  president  of 
Greater  Grinnell  Development,  Inc. 
from  1966  to  1983  and  devotes  many 
hours  to  helping  attract  new  business 
and  industry  to  Grinnell. 

His  dedication  to  that  phase  of  his 
community  involvement  was  recog¬ 
nized  recently  when  a  street  in  the 
town’s  industrial  area  was  renamed 
“Finder  Avenue”  in  his  honor. 

Finder,  now  a  hale  and  hearty  67, 
says  he  has  no  intention  of  retiring 
from  the  full-time  job  of  running  “the 
official  newspaper  of  Grinnell  and 
Foweshiek  County,  Iowa,”  and  he 
certainly  isn’t  planning  to  step  down 
his  involvement  in  the  foreign  visitor 
program. 


Red  faces 

(Continued  from  page  17) 

careful  in  handling  ads  to  avoid  prob¬ 
lems  in  the  future,  in  keeping  with 
public  taste,”  he  declared. 

Smolinski  said  about  100  calls  were 
received  as  a  result  of  the  ad,  but  most 
callers  understood  the  circumstances 
in  which  the  ad  agency  took  responsi¬ 
bility. 

The  story  was  covered  by  radio  and 
television. 

A  television  news  report  on  the  fair 
said  that  one  booth  did  a  brisk 
business  —  selling  reproductions  of 
the  controversial  newspaper  ad. 


Seminars 

(Continued  from  page  20) 

Vance  R.  Caesar,  general  manager 
and  senior  vice  president,  after  meet¬ 
ing  the  faculty  at  an  informal  lunch. 

“Sometimes  we  learn  the  most  by 
teaching,”  Caesar  explained.  “We 
thought  it  made  sense  to  help  profes¬ 
sors  in  leadership  positions  learn 
what  is  happening  at  the  Fress-Tele- 
gram.  In  this  way,  they  can  do  their 
jobs  better  and  produce  more  quali¬ 
fied  graduates.” 

F-T  editor  Larry  Allison,  who  also 
participated  as  a  host,  said  he 
believes  newspapers  have  an  obliga¬ 
tion  “to  help  improve  the  quality  of 
teaching  rather  than  playing  a  passive 
role”  in  journalism  education. 

Allison  also  has  been  an  editor-in¬ 
residence  at  the  Cal  State  journalism 
department. 

Kelly,  former  photo  chief  at  the  Los 


Angeles  Times,  described  the  F-T 
experience  as  “extremely  produc¬ 
tive. 

Caesar  said  the  visit  worked  so  well 
that  the  paper  is  planning  to  extend 
similar  invitations  to  other  journalism 
programs  in  the  area. 


Color 

(Continued  from  page  32) 

Scitex  system  we  found  we  didn’t 
have  a  real  good  film  development 
system,”  Hager  said. 

A  scanner  was  purchased  to 
address  the  problem. 

Once  that  was  solved,  “Well,  we 
were  pretty  well  home  free  then,”  he 
said. 

But  despite  the  equipment  pur¬ 
chases,  Hager  —  as  all  from  the 
small  papers  with  good  color  — 
emphasized  the  human  element. 

“The  thing  that  brought  us  the  most 
progress,”  he  said,  “was  being  able 
to  hang  the  plate  on  the  press  and  run 
it.  Once  our  men  were  able  to  do  that 
you  can  adjust  your  water  and  ink, 
and  you’ll  get  good  color.” 


Bitterness 

(Continued  from  page  15) 

monetary  damage  claims  in  the  Times 
Herald’s  suit,”  Osborne  wrote. 

Halbreich  said  the  Morning  News 
had  taken  a  “negotiating  position” 
against  starting  a  current  audit,  but 
now  that  an  audit  is  indeed  underway, 
that  is  “old  news.” 

For  its  part,  the  Morning  News  said 
the  latest  Times  Herald  brochure  is 
simply  a  reaction  to  Osborne’s  mail¬ 
ing. 

“I  think  we  obviously  hit  a  sensi¬ 
tive  point,”  observed  Morning  News 
executive  vice  president  and  general 
manager  Jeremy  Halbreich. 

“Obviously,”  he  continued,  “the 
results  of  the  audit  will  be  the  tale  of 
the  tape,  and  we  continue  to  feel  very, 
very  good  about  it.” 

Those  comments  are  echoed  by 
Times  Herald  publisher  Wible,  who 
“remains  confident”  about  the  audit 
result. 

He  added  that  even  before  the  audit 
results,  the  Times  Herald  —  second 
in  circulation  and  advertising  share 
for  years  —  has  improved  its  posi¬ 
tion. 

“Our  sense,”  he  said,  “is  that  the 
Belo  guys  have  got  to  be  looking  at  us 
a  lot  more  seriously  than  they  did 
before.” 


48 


EDITOR  &  PUBLISHER  for  October  3,  1987 


THE  WHITE  HOUSE 


THE  WHITE  HOUSE 


NATIONAL  NEWSPAPER  WEEK 
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INTERNATIONAL  NEWSPAPER  CARRIER  DAY 
October  10,  1987 


I  am  delighted  to  extend  greetings  once  again  to 
newspaper  staffs  and  readers  across  our  land  who 
are  joining  the  Newspaper  Association  Managers  in 
observing  National  Newspaper  Week,  1987. 

From  the  days  of  Peter  Zenger  onward,  newspapers 
have  played  a  critical  role  In  the  history  of  liberty 
and  in  the  founding  and  preservation  of  our  Republic. 
Today,  newspapers  continue  to  bring  local,  national, 
and  international  news  to  our  doorstep,  gi'ring  us 
the  information  so  vital  to  a  free  people.  We  owe 
a  debt  of  gratitude  to  all  those  throughout  our 
history  who  have  worked  and  sacrificed  for  our 
freedom  of  the  press  —  and  to  the  thousands  upon 
thousands  of  newspaper  staffers  who  now  produce 
our  newspapers  day  after  day.  They  are  truly,  as 
the  theme  for  this  year's  Newspaper  Week  reminds 
us,  "People  Serving  People." 

Nancy  joins  me  in  sending  best  wishes  for  a 
successful  week  and  for  the  future.  God  bless 
you,  and  God  bless  America. 


It  is  my  pleasure  to  join  with  the  International 
Circulation  Managers  Association  and  with  everyone 
honoring  American  newspaper  carriers  on  International 
Newspaper  Carrier  Day,  1987. 

The  steady,  reliable  service  of  newspaper  carriers  is 
truly  a  daily  necessity  for  our  Nation.  Newspapers 
touch  every  facet  of  our  life  —  and  newspaper  carriers, 
as  your  theme  for  this  year  says,  "are  the  last  link  tc 
firsthand  information."  I  am  delighted  to  salute  these 
hardworking  Americans.  They  are  appreciated  more  than 
they  will  ever  know  —  after  all,  they  bring  the  world  to 
the  doorsteps  of  millions  of  Americans  every  day,  and 
they  keep  our  free  press  circulating  quickly  and 
efficiently . 

Those  are  accomplishments  worth  noting,  and  on 
International  Newspaper  Carrier  Day  I'm  happy  to  con¬ 
gratulate  all  newspaper  carriers  and  wish  them  well. 


Newspaper  Week 

(Continued  from  page  60) 


(nation  so  you  can  cope  with  the  chal¬ 
lenges  of  living,  at  all  levels,  espe¬ 
cially  in  this  community. 

In  our  papers,  we  bring  you  not 
only  news  of  what  has  or  is  happen¬ 
ing,  but  also  what  is  available  in  the 
marketplaces  of  the  community,  in 
goods,  services,  homes,  jobs.  Our 
public  notices  help  alert  you  to 
actions  of  local  governments  and 
boards. 

In  our  letters  column,  you  have  the 
freedom  to  express  your  ideas,  and  to 
disagree  with  us.  This  dialogue,  too, 
is  uniquely  American. 

Observing  National  Newspaper 
Week  is  not  just  a  time  for  a  self¬ 
praising  observance  of  a  particular 
paper.  It  takes  many  people  to  bring 
you  a  paper  regularly:  not  just  the 
more  apparent  members  of  the  staff, 
the  publisher,  editor  and  news  staff. 
To  bring  you  a  free,  responsible  news¬ 
paper  is  also  the  commitment  of  cir¬ 
culation  staff  members  who  make 
sure  you  get  your  paper  on  time, 
advertising  people  who  bring  you 
information  on  the  latest  buys  and 
services  in  the  area,  production  staff 


(Nafsinger  is  president  of  the 
National  Newspaper  Association.) 


members  who  set  the  type,  build  the 
pages,  make  the  plates,  run  the 
presses,  address  and  bundle  the 
papers. 

A  free  press  requires  your  support 
too.  All  of  us  together  must  ensure  a 
strong,  free  press  because,  without  it. 


we  cannot  have  a  strong,  free  society. 
This  is  not  a  matter  for  a  one-week 
observance .  Nor  is  it  a  matter  for  only 
those  of  us  who  are  in  the  newspaper 
business  because  freedom  of  the 
press  in  a  free  society  is  everyone’s 
freedom. 


Seagram  seeks  volume  ad  discounts 


By  Andrew  Radolf 

Jos.  E  Seagram  &  Sons  is  consid¬ 
ering  returning  newspapers  to  its 
advertising  media  mix,  but  the  liquor 
company  wants  discounts  that  go  a 
long  way  toward  eliminating  the  rate 
differential  between  national  and 
retail  ads. 

Several  newspaper  companies 
reported  being  approached  by  Sea¬ 
gram  and  have  offered  them  volume 
and  frequency  discounts  in  hopes  of 
winning  the  business. 

Gary  Sherlock,  president  of  Gan¬ 
nett  National  Newspaper  Sales,  said 
Seagram  told  him  the  company 
“wanted  to  come  back  to  newspapers 
but  they  need  a  cost-efficient  way  to 
do  it.” 

Sherlock  said  GNNS,  which  repre¬ 
sents  all  Gannett  dailies  except  USA 
Today,  agreed  to  “make  available  [to 
Seagram]  a  rate  we’ve  already  devel¬ 
oped.”  He  said  the  rate  offers  “sub¬ 
stantial  volume  and/or  frequency” 
discounts. 

Sherlock  did  not  identify  the  plan. 


but  Advertising  Age  reported  that 
GNNS  offered  the  distiller  the  same 
volume  and  frequency  discount  plan 
that  has  been  developed  by  the  news¬ 
paper  industry  for  package  goods 
advertisers. 

“Our  position  is  we’ve  always  felt 
the  rate  differential  is  unfair,”  said 
Seagram  spokesman  Alan  Golden. 
“We’re  seeking  to  rectify  that.” 

Frank  Hurley,  general  advertising 
manager  of  the  Boston  Globe,  said 
Seagram  has  also  expressed  interest 
in  a  discount  rate  offered  in  his  news¬ 
paper’s  food  pages. 

The  plan  is  available  to  “liquor  or 
wine”  companies.  Hurley  said,  as 
long  as  they  agree  to  run  their  ads  in 
the  food  pages. 

“Our  program  is  a  food  page  pro¬ 
gram,”  Hurley  said.  “Seagram 
wanted  it.  We  offered  it  to  them.” 

The  Las  Vegas  Sun  has  also  offered 
Seagram  discounts  at  the  package 
good  rate  and  has  accepted  a  four- 
month  ad  schedule  from  the  com- 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

COMPUTERS 

WEEKLY  COLUMN 

“1  WORK  for  nothing,  forever,  after  you 
pay  what  we’ll  call  an  employment  fee 
of  $2,495.  I’ll  file  your  stories  from 
your  front  end  systems  and  then  retrieve 
them  and/or  conduct  research...  All 
automatically,  in  seconds!  I’ll  improve 
your  bottom  line  and  product  or  return 
your  fee.  You  can  cost,  justify  me  in  a 
hurry!  Thats  how  fast!  Progressive  jour¬ 
nalists  should  write  for  the  facts  in  care 
of:  Kim  Sexton,  Stauffer  Gold,  PO  Box 
458,  Independence,  MO,  64051.  I’m 
from  Missouri  and  I’ll  show!" 

IF  YOU’D  like  to  add  a  little  zest  to  your 
editorial,  opinion,  or  feature  pages,  1 
offer  you  a  weekly  column  which  some¬ 
times  can  be  a  little  controversial,  but 
which  is  always  topical,  insightful, 
humorous,  and  well-written.  Just  $8  a 
column.  For  free  samples,  of  published 
work,  please  contact  David  J.  Glenn, 
140  Jaffray  St.,  Brooklyn,  NY  11235. 
(SASE  not  required,  but  would  be  very 
helpful.  Thank  you.) 

HEALTH 

CHILDREN 

"SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  ((i&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  week’s 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 

CHILDREN’S  CHOICE—  popular 
column  for  kids.  Approximately  600 
words  pre-screened,  original  illustra¬ 
tions,  interesting  topics,  fun  activities. 
4th  year.  Samples,  rates.  Box  486, 
Pownal,  VT  05261.  (802)  823-5276. 

GENERAL 

ATTENTION  WEEKLIES  Original  and 
new.  "Coping  in  ‘86’’,  “Ain’t  it  the 
truth",  and  more.  Samples  free.  21st 
Century  Marketing,  PO  Box  2253, 
Tulsa,  OK  74101. 

SHOW  BUSINESS 

MOVIE  REVIEWS 

"LIVE  FROM  HOLLYWOOD":  Original, 
exciting  Hollywood  gossip  column  -  was 
exclusive,  now  syndicated.  Great  reader 
appeal.  Liven  up  your  entertainment 
page.  Low  rates  and  free  sample:  L.A. 
Features,  16137  Sherman  VVay,  Box 
24,  Van  Nuys,  CA  91406.  (818) 
988-6870. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate.  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

REAL  ESTATE 

FEATURES  FOR  SALE 

INMAN  REAL  ESTATE 

NEWS  FEATURES 

Cartoon,  illustrated  graphic,  and 
column  (California  only).  Features 
carried  by  Miami  Herald,  Chicago  Sun- 
Times,  New  York  Daily  News,  San  Fran¬ 
cisco  Examiner,  San  Diego  Union  and 
many  others.  Call  or  write  Bradley 
Inman,  5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 

BALTIC  LISTENING  POST 

U.S.  Foreign  Correspondent,  Latvian- 
speaker,  wants  to  sell  regular  features 
on  Baltic  States,  Soviet  affairs,  also 
Scandinavia,  business,  travel.  Based  in 
Stockholm.  Juris  Kaza,  Sorog,  73, 
S-163  41  Spanga,  Sweden.  Tel.  int.46 

8  750  9188. 

HIGH  TECH 

READER/PROMOTIONS 

“1  DIDN'T  KNOW  YOU  COULD  DO 
THAT  WITH  A  COMPUTER!" 
Philadelphia  Inquirer,  Miami  Herald, 
etc.  Makes  high-tech  interesting  and 
fun.  Dan  Gutman,  44  Prospect  Pk. 
West  #D7,  Brooklyn,  NY  11215 
(718)  788-2016. 

ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  1-800 
323-0227  (In  Illinois  312-345-7500) 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  APPRAISERS 

ESTABLISHED  WEEKLY  television 
magazine  franchise  in  Raleigh,  North 
Carolina.  Sixth  year  of  publication. 
Established  contract  accounts.  Owner 
moving  and  must  sell.  Good  price.  Call 
(919)  847-0905. 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205;  (913)  236-5400  or  James  C 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613;  (417)  326-8700. 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

2111  Thomas  Drive 

Panama  City,  FL  32407 
(904)  234-1117 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

Read  E&P! 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights;  or  write  Box 
3364,  Clearwater  Beach,  FL  33515.  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office;  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal»Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  Shoppers  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Rnancial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


NEWSPAPER  CONSULTANTS 

James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 

NEAR  HILTON  HEAD  and  Savanah. 
Profitable  7  year  old  weekly  with  extras. 
Steady  income  growth,  much  more 
potential,  excellent  for  first  time  owner. 
Asking  $100,000,  will  finance. 
BI-MONTHLY  MAGAZINE.  Could  be 
published  anywhere.  Asking  lx  gross 
$75,000,  will  finance. 

95  YEAR  OLD  weekly  plus  monthly 
publication  in  high  growth/income  area 
of  Carolina’s.  Asking  lx  gross  of 
$150,000,  will  finance.  RICHARD 
BRIGGS  &  ASSOCIATES,  Box  579, 
Landrum,  SC  29356,  (803) 
457-3846. 


A  GREAT  STYLE  OF  LIFE  can  be  yours 
in  beautiful  Western  Colorado!  A  profit¬ 
able  biweekly  community  tabloid  in 
growing  area.  $32,500  includes  equip¬ 
ment.  Serious  inquiries  only.  VVrite 
George  Grgory,  416  Independent  Ave., 
#3,  Grand  Junction,  CO  81501. 

WAR  OF  ATTRITION  leaves  $300 
million  retail  market  ripe  for  plucking 
by  prudent  newpaper  investor. 
$200,000  down  and  $100,000 
operating  capital  leaves  you  in  the 
drivers  seat  in  booming  Southwest 
market  $2  milliom  gross  available  to 
bold  and  knowledgable.  Broker  interest 
welcome  Box  2371,  Editor  &  Publisher. 


MIDWEST  WEEKLY  classifeid  with 
unique  second  picture  magazine 
included.  5  Macintosh  plusses  and 
laser  typesetter  in  place.  Also  darkroom 
equipment.  Free  distribution  paper  with 
1,000  racks  in  place  for  30,00C)  weekly 
circulation.  Respond  to  PO  Box  12562, 
North  Kansas  City,  MO  64116. 

NORTH  CENTRAL:  shopper/free  news¬ 
paper  twice  a  week,  carrier  delivery,  4 
unit  web,  building,  solid  market, 
management  in  place,  cash  flow 
$287,000.  Absolutely  top  shelf.  Price: 
$1,800,000  cash. 

John  T.  Cribb  (406)  266-4223 

CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 


ZONE  8.  Paid  weekly  established 
1965.  No  print  competition.  Also  will¬ 
ing  to  sell  partial  interest  to  publisher 
who  relocates.  Send  inquiries  to  Box 
2406,  Editor  &  Publisher. 


PARTNER  or  BUY-OUT  wanted  for 
exciting  weekly  start-up.  Boom  town  on 
fringe  of  major  metro  area,  enthusiastic 
local  response.  Needs  help  to  reach 
impressive  potential.  Box  2378,  Editor 
&  Publisher. 


PROFITABLE  LONG  established  weekly 
in  town  located  in  rural,  high  desert 
area.  Southern  California.  Grossing 
approx.  $105,000;  sale  price, 
$105,000.  Karl  Wray,  Broker,  2420 
South  Ola  Vista,  San  Clemente,  Califor- 
nia  92672.  (714)  492-5241. 

E&P  CLASSIFIEDS 
IT’S  YOUR 

PEOPLE-TO-PEOPLE 
MEETING  PLACE 
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NEWSPAPERS  FOR  SALE 


SOUTH  DAKOTA  weekly  shopper  gross¬ 
ing  $200,000  plus.  $4b,000  down. 
WYOMING  farm  ranch  publication. 
Long  history  of  profit.  Priced  at 
$135,000. 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


STRONG  WEEKLY  in  strong  economy 
with  growth  potential.  Cosmopolitan 
community  in  pituresque  rural  moun¬ 
tain  valley  without  competition.  In 
Pacific  Northwest  tor  under  $200,000. 
Other  West  Coast  listings.  Weeklies, 
shoppers,  specialty  publications  from 
$10(1,000  to  $4  million.  Dave  Gauger, 
Gauger  Media  Service,  PO  Box  643, 
Raymond,  WA  98577.  (206) 
942-2661. 


SMALL  CENTRAL  Texas  weekly,  asking 
$70K.  Owner  financing. 

WEST  TEXAS  county  seat  weekly,  no 
competition.  Asking  $85K.  ATN,  Inc., 
Bill  or  Ed  Berger,  PO  Box  161503, 
Austin  TX  78716-1503,  (512) 
476-3950. 


OHIO:  Shopper,  web  plant,  gross 
$1,550,000,  cash  flow  $119,000, 
includes  4  unit  web  and  building  work 
$145,000.  $850,000  total  price, 
$250,000  down. 

TENNESSEE:  Shopper,  gross 
$820,000,  cash  flow  $150,000,  3 
zones,  half  mail — half  adult  carrier, 
growing  market.  $820,000  total  price, 
$275,000  down. 

WYOMING:  Shopper,  gross  $360,000, 
cash  flow  $60,0(10,  manager  in  place, 
excellent  profit  history,  60  percent 
carrier— 4(1  percent  mail.  $350,000 
total  price,  $100,000  down. 

FLORIDA:  Shopper,  bi-weekly,  gross 
$265,000,  superior  market  growth  and 
lifestyle,  owner  retiring.  $200,000 
total  price,  $50,000  down. 
TENNESSEE:  Shopper,  gross 
$169,000,  cash  flow  $40,000,  solid 
market,  McIntosh  laser,  growth  poten¬ 
tial,  price  includes  building  appraised 
at  $45,000.  $125,000  total  price, 
$35,000  down. 

John  T.  Cribb  (406)  266-4223 

CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 


E&P  Classified 


Selling  Supplies? 
Buying  or  Selling 
Used  Equipment? 


Fut  your  ad  in  E&P  Classified,  where 
you’ll  find  better  prospects  and  better 
buys...  whether  it’s  a  press,  photo¬ 
typesetting  or  mailroom  equipment, 
camera  &  darkroom  equipment  and 
supplies,  or  computers  and  computer 
software. 


Editor  &  Publisher 
11  West  19th  St. 
New  York,  N.Y.  10011 
(212)  675-4380 


WE  ARE  owner/operators  of  35  daily 
newspapers  in  the  United  States,  Cana¬ 
da  and  the  United  Kingdom  and  we  are 
aggressively  seeking  acquisitions  of 
daily  newspapers,  circulation  5,000  to 
25,000.  Contact: 

David  Radler,  (604)  732-4443. 

American  Publishing  Co. 

Sterling  Newspapers  Limited 

Hollinger  Inc. 


WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  to: 
Jack  Einreinhof,  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-7767 _ 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. _ 

Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 

PROFESSIONALISM  AND  POSITIVE 
public  relations  in  boy  crew  and  tele¬ 
phone  sales.  In  house  or  outside  prog¬ 
rams.  Any  size  newspaper.  Permanent, 
temporary  or  periodic  service.  National¬ 
ly  recognized  in  youth  and  adult  sales 
motivation.  (314)  282-0974. 

WOODS  NEWCOMB,  INC. 

The  Marketing  Approach 
High  productivity,  low  charge  backs 
professional  telephone  sales,  low  cost 
with  impeccable  references. 

(901)  761-1692 

CONSULTANTS _ 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  1-800-338-9656. 

WEATHER  SERVICES 

CUSTOM  WEATHER  SERVICE 

Computerized  delivery  of  custom- 
formatted  items,  typesetter-ready. 
Traditional  features  and  custom  items 
you  haven’t  found  elsewhere.  Sketches 
and  camera-ready  full  color  or  black  and 
white  maps,  national  and  regional. 
Excellent  local  forecast.  DEPENDABLE 
delivery  of  all  items.  SKYWATCH 
WEATHER,  347  Prestley  Rd.,  Bridge- 
ville,  PA  15017;  (412)  221-6000. 


PAKO  CR-1  CONTAINER  REPLENISH¬ 
MENT  SYSTEM,  125  volt.  Cost 
$1,995,  Make  offer.  All  reasonable 
offers  considered.  Bob  Roach.  The 
Seattle  P-l,  PO  Box  1909,  Seattle,  WA 
98111,  (206)  448-8173. 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


ONE  MAN  COLOR 
DEPARTMENT  WITH  A 
BARGAIN  PRICED 
COLOR  SCANNER 


$59,500 

/FITS  ANY  BUDGED 

FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


AVERAGE  SET -15  MINS 

NO  PROBLEMS  UPl  OR  AP 

CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 

• 


The  Classified  Pages  of 
EDITOR  &  PUBLISHER 
move  mountains. ..of 
equipment,  supplies, 
services...for  the  news¬ 
paper  trade.  Call  us, 
when  you  need  Class 
ified. _ 

COMPUTER  SOFTWARE 

COMPUTERS/XETA-DATA  SYSTEM 
complete  state-of-the-art  system  for 
receiving,  composing  and  typesetting 
high  speed  stocks,  bonds,  commodi¬ 
ties,  option  prices  and  other  financial 
data.  Inludes  2  XITROM  BOXES  only  9 
months  old.  Randal  Selig,  (312) 
664-8200.  $29,000. 

_ PLATEMAKING _ 

NuArc  Flip-top  mdl  FT62V4UPNS 
NuArc  Flip-top  mdl  FT52LNS 
ONE  Corporation 

(404)  458-9351  Telex  700563 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


(2)  Ideal  Plastic  Wrap  machines  model 
505-30N,  4  years  old,  $10,000.  Call 
Mike  Ptaff  (919)  727-7271. 


KIRK  RUDY  Labelling  Machine,  215 
Base,  211  labeling  head.  Recently 
rebuilt.  New  conveyor  and  new  Heavy 
Duty  Tyer.  Tom  Klaahsen,  3468  US 
Hwy  14-16  East,  Clearmont,  WY 
82835.  (307)  758-4436. 


LONG  LIFE  PLASTIC  PALLETS 
Supplying  “Super  D"  40  x  48  Pallets  to 
Mailrooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)  823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufacturers 
wire  pliers.  (213)  256-4791. 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers 
Baldwin  Count-O-Veyors  104's,  108's 
45°  90°  Floor  Curves 
Signode  MLN  II  Tying  Machines 
3  ML2EES  Signode  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 

25  KVA  LINE  VOLTAGE  REGULATOR, 
phase  3  D-D,  3  Y-D,  3  Y-Y.  Input  160v 
to  228v,  output  208v-120v.  Cost 
$1,133.  Make  offer.  All  reasonable 
offers  considered.  Bob  Roach,  The 
Seattle  P-l,  PO  Box  1909,  Seattle,  WA 
98111,  (206)  448-8173. 


4,000  TO  5,000  GREEN  CARRIER 
ROUTE  TUBES  like  new  with  inprinted 
logo  available  for  immediate  sale.  Best 
offer.  Call  Ed  Williams  at  (814) 
438-7666. 


5  EPIC  Circulators,  Model  301, 
refrigerated,  with  Bal-Control. 

News  King  KJ4  folder  with  15  HP  drive. 
2  EMTEK  air  shafts.  No  300 1 1  fo  Color 
King  press.  New. 

InterWeb  Systems-  (305)  277-9010. 

MULLER  MARTINI  Model  JGV  sattle 
sticher  with  4  stations.  Excellent  condi¬ 
tion.  Phone  Leo  Dorschner,  Daily  News, 
(507)  334-1853. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

APS  5  G,  70  Pica  with  Micro  L-8  Draw¬ 
er,  768K  Memory,  8/1600  Mag  Tape, 
APS  61  Communications,  Serial  1/0 
Option,  3  yrs.,  $55,000.  BOB  WEBER 
(216)  831-0480. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


LASERCOMP  MK-2  100  PICA.  (2)  80 
Mag  Drives.  Dot  Generator,  Extra 
Cassettes,  RS  232  Interface,  Recondi¬ 
tioned,  $42,500.  BOB  WEBER  (216) 
831-0480. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 

PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock.  BOB  WEBER 
(216)  831-0480. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


WE  ARE  OVERLOADED 
Compugraphic  equipment  (5)  350’s  w/ 
communications;  (5)  Ad-Vangages;  (2) 
MDR's;  (2)  7200's  (1)  VID  Universal 
w/12  grids;  (1)  Comp  IV  w/24  fonts;  (1) 
Uniterm;  (1)  Brown  18x24  w/ 
sharpshooter  exposure  system;  Brown 
temp  controiled  sink;  Brown  wash  sink; 
LOGE  LD24  film  processor.  Call  Cort¬ 
land  Hunt,  Production  Director,  El 
Dorado  Newspapers,  Gilroy,  CA  (408) 
842-6411. 


_ PRESSES _ 

COLOR  KING-  Good  operating  order.  5 
units  and  folder.  $66,000.  Price 
reduced  $1,000  a  week  until  sold.  Call 
Derek  Dunn-Rankin,  (813)  484-2611. 

COMPLETE  6  unit  Goss  Mark  one  press 
consisting  of 
6  RTP’s 

1  double  2-1  folder  22  3/4  cut  off 
6  units  82”  side  frames 
3  Half  Decks 
2  high  angle  bar  nest 
1  balloon 

Northeast  Incorporated 
(213)  256-4791 


NEWS  KING  6  units,  1  KJ6  folder,  3() 
HP,  1  KJ  4  folder,  15  HP,  6  roll  stands, 
complete  press.  Can  be  seen  running. 
Available  September  1987.  Call  Web 
Specialties,  Inc.  (916)  635-1610. 


Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  ‘lOOO’series  foider 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 


HARRIS 

Harris  V-25,  6  units,  JF-4  1/4,  1/2  D.P. 
Harris  V15-A,  4  units  1  folder 
Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former  to  fit  JF-25, 

JF-4,  JF-7 

GOSS 

4  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community,  community  folder 
22  3/4  inch 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 

Custom  built  3  knife  trimmer  set  up  for 
Goss  community,  available 
immediatley 

Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43”  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 


HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22V4” 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

MAKE  YOUR  OLD  R.T.P’S  INTO  NEW 
Tension  panel  upgraded  to  simplified 
system. 

Paster  panel  upgraded  to  Goss  digital. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


TWO  GOSS  METRO  7-UNIT  PRESSES 
S/N  3219  &  3220 

Each  consisting  of: 

7  -  Goss  Metro  units 
4  -  Goss  Metro  half  decks 
1  -  Single  3:2  folder,  23  9/16" 
cut-off  w/double  upper  formers 

7  -  Goss  digital  reels  (automatic) 

8  -  Westinghouse  75  HP  motors 
TWO  GOSS  MARK  II  PRESSES  S/N 
2367  &  2644 

Each  consisting  of: 

7  -  Goss  Mark  II  units 
4  -  Goss  Mark  II  half  decks 
(Press  2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2 
folder  w/double  upper  formers 
23  9/16" 

7  -  Goss  digital  40”  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers-  22  3/4” 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  V4"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Cail  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  V15A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


PRESS  EQUIPMENT 

6  Unit  News  King  with  KJ6 

2  News  King  floor  position  add-on  units 
2  Community  oil  lubricated  add-on 
units 

2  Unit  Community  ,  oil  lubricated  with 
Community  folder 

7  Unit  SSC,  1983,  21  1/2”,  4-high,  3 
floor  Community  units 

13  Unit/4-folder  Clommunity  SC  &  SSC 
1975/1985  consisting  of  floor  units; 
4-high;  UOP  unit;  stacked  units;  four 
105  Count-O-Veyors 
6  Unit/l-folder  Goss  Suburban  S-1130 
Press;  4  floor  position;  2  stacked  -  (2 
1500  Series  units). 

4  Unit  Goss  Urbanite  II,  21  1/2"  cut¬ 
off,  3  pasters,  1985  vintage. 

10  Unit  1000  Series  Urbanite;  6  floor 
position;  4  stacked;  upper  former;  skip 
slitter  1973/76 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 

4  Unit  Harris  V-700  with  JFIO  folder, 
Butler  and  heatset  package 

2  Web  Leader  add-on  units,  mfg.  1978 
Community  spacers  manufactured  by 

AMAL;  Imprinter 

CALL  US  IF  YOU’RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


Editor  &  Publisher 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


EDITOR  &  PUBLISHER  for  October  3,  1987 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WANTED  GOOD  used  press  4-8  units 
with  1  or  2  folders.  Would  like  to  see 
press  in  operation.  We’re  ready  now! 
Give  us  a  call.  Patriot  Newspaper  (617) 
943-8784. 


Wanted  to  buy  suburban  press  as  is  but 
usable.  Buckley  Newspapers.  PO  Box 
103,  Brandon.  MS  39042  or 
(601)825-6286. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4”. 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Goss  portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


HELP 


WANTED 


ACADEMIC 


LOUISIANA  STATE  UNIVERSITY  and 
THE  MAINSHIP  SCHOOL  OF  JOUR 
NALISM  invite  applications  for  an  anti 
cipated  faculty  position  at  the  assistant 
or  associate  professor  level,  tenure 
track  beginning  September,  1988 
Responsibilities:  teach  broadcast  news 
writing,  television  news,  radio  news, 
and  other  broadcast  journalism  courses 
in  areas  of  interest.  Qualifications:  Ph 
D.  preferred,  MA  and  professional 
experience  required.  Rank  and  salary 
dependent  upon  qualifications 
Reviews  of  resumes  and  references  will 
begin  November  15th,  1987  but  appli 
cations  will  be  considered  until  position 
is  filled.  Address  applications  to 
Professor  William  E.  Giles,  Mainship 
School  of  Journalism,  Louisiana  State 
University,  Baton  Rouge,  Louisiana 
70803.  Louisiana  State  University  is  an 
equal  opportunity  affirmative  action 
employer. 


KIPLINGER  FELLOWSHIPS 
Journalist  with  three  year’s  or  more 
experience  are  invited  to  apply  to 
Kiplinger  Graduate  Program  in  Public 
Affairs  Reporting  at  Ohio  State  Univer¬ 
sity.  Year-long  mid-career  program 
combines  writing  long-form  articles  for 
publication  with  liberal  arts  studies 
leading  to  a  master’s  degree.  Ten 
fellows  appointed  each  year  receive  free 
tuition  plus  monthly  living  stipends 
Reporting  trip  to  Washington  included 
Selection  is  competitive.  Minorities 
encouraged  to  apply.  Next  class  begins 
Sept.  22,  1988.  Write  or  call  Prof.  John 
Wicklein,  director,  Kiplinger  Program, 
School  of  Journalism,  Ohio  State 
University,  242  W.  18th  Ave.,  Colum¬ 
bus,  OH  43210,  (614)  292-2607 
Prospective  candidates  may  schedule 
interviews  with  director  at  Chicago 
Hilton  Nov.  11-14  during  SPJ.SDX 
Convention. 


HELP  WANTED 


ACADEMIC 


FACULTY  POSITION  WITH 
LAW  EMPHASIS 

Application  deadline:  Dec.  1,  1987 


RANK:/\ssistant  Professor 


RESPONSIBILITIES:Teaching  mass 
communication  law  and  another  appro¬ 
priate  area.  Conducting  and  publishing 
legal  research.  Advising  students  and 
other  typical  duties.  Service  to  the 
profession. 


QUALIFICATIONS:  Ph.D.  (or  near 
completion)  with  emphasis  on  mass 
communication  law,  or  appropriate  law 
degree.  Professional  mass  media  exper¬ 
ience.  Demonstrated  teaching  ability  or 
strong  evidence  of  excellent  potential. 


SALARY:  Competitive  nationally. 
STARTING  DATE:  July  1,  1988 


Applicants  should  send  complete 
letters,  resumes,  at  least  three  letters  of 
recommendation  and  other  supporting 
materials  to: 


Dr.  Donald  L.  Shaw 
Chair,  Law  Search  Committee 
^hool  of  Journalism 
Howell  Hall  021A 
University  of  North  Carolina 
Chapel  Hill,  NC  27514 


The  University  of  North  Carolina  is  an 
equal  opportunity,  affirmative  action 
employer  and  encourages  applications 
from  all  qualified  persons. 


INDIANA  UNIVERSITY 
School  of  Journalism 
Faculty  Openings 


INDIANAPOLIS  CAMPUS 


Editing/Reporting  -  Assistant  or  associ¬ 
ate  professor  rank  (tenure  track)  to 
teach  editing  and/or  reporting,  as  well 
as  another  specialty  such  as  media 
history,  media  management,  or  media 
ethics.  Graduate  degree  and  substantial 
media  experience  required.  Will  have 
responsibility  for  directing  master’s 
students  in  reporting  and  editing  in  a 
metropolitan  environment.  Especially 
interested  in  mid-career  professionals 
with  scholarly  interests  and  a  commit¬ 
ment  to  personal  productivity  in 
research,  journalism,  or  other  creative 
activity. 


HELP  WANTED 


E&P 

CLASSIFIED 


ACADEMIC 


JOURNALISM  AND 
TECHNICAL  WRITING: 
University  of  California,  Irvine.  The 
Student  Recommended  Faculty  Prog¬ 
ram  seeks  a  visiting  lecturer  for  a  one- 
year  appointment  for  the  academic  year 
1988-89  to  teach  courses  in  Journal¬ 
ism  and  Technical  Writing.  Send  curri¬ 
culum  vitae,  three  recent  reference 
letters,  teacher  evaluations  (if  avail¬ 
able),  and  course  syllabi  tO:  Darren 
Smith,  ASUCI-SRFP,  U.C.  Irvine,  CA 
92717.  EOE/AA.  Deadline  to  ensure 
consideration:  Dec.  15,  1987. 


TEACHER/ADMINISTRATOR  with  first- 
rate  professional  editing  or  reporting 
experience  needed  for  innovative, 
professionally-oriented  undergraduate 
and  -  beginning  next  year  ~  graduate 
journalism  program  at  Florida  Interna¬ 
tional  University,  the  state  university 
of  Florida  at  Miami. 


You  will  coordinate  a  growing  print  and 
broadcast  faculty  and  an  adjunct  staff 
from  the  industry  that  covers  one  of  the 
world’s  best  news  towns.  You  will  also 
teach  and  produce  applied  research  or 
creative/professional  work,  a  category 
that  allows  you  to  do  real  journalism  for 
tenure  credit. 


Strong  writing  required.  Print  back¬ 
ground  preferred  but  broadcast  consid¬ 
ered;  a  mix  would  be  best.  Masters 
required;  doctorate  preferred. 
Graduate-level  teaching  experience  a 
plus;  so  is  professional  experience  in 
Latin  America.  Administrative  ability 
obviously  a  must. 


Position  at  assistant  or  associate  level 
opens  in  January,  1988.  However, 
starting  date  of  employment  could  be 
later.  Salary  competitive. 


Journalism,  with  print  and  broadcast 
tracks  is  second  largest  sequence  in  a 
department  of  communications  that  has 
400  undergraduate  majors  and  expects 
to  become  a  school  within  a  year. 


Letter  of  application,  vita,  three  refer¬ 
ences  to  Professor  Mike  Fowler,  Chair, 
Search  Committee,  Dept,  of  Communi¬ 
cation,  Florida  International  University, 
North  Miami,  Florida  33181.  DEAD¬ 
LINE:  OCT.22,1987. 


News-Editorial  -  Assistant  professor 
rank  (tenure  track)  to  teach  news- 
editorial  courses  as  well  as  another 
specialty  such  as  media  history  or 
media  ethics.  Ph.D.  degree,  media 
experience,  and  a  commitment  to  scho¬ 
larly  research  required. 


Appointments  are  for  10-month  school 
year;  two  course  teaching  load  per 
semester.  Equal  Opportunity  Employer. 
Letter  of  application,  resume,  and  three 
letters  of  reference  should  be  sent  tO: 
James  Brown,  Associate  Dean,  School 
of  Journalism,  lUPUl,  Education-Social 
Work  4106,  902  W.  New  York  St., 
Indianapolis,  IN  46223.  Deadline  for 
application  is  January  1.  19R« 


ASSISTANT  TO  ASSOCIATE  Professor, 
non-tenure,  teach  reporting,  editing, 
media-government  in  News-Editorial 
sequence.  MA  or  PhD  and  solid  pro 
experience  required.  SaLry  about 
$32,000  to  $40,000.  Send  resume 
and  dates,  references,  work  samples  to 
Search  Committee,  George  Washington 
University  Journalism  Dept.,  GWU, 
Washington,  D.C.,  20052,  by  Nov.  1. 


Member  of  the  state  university  system  of 
Florida.  An  equal  opportunity/ 
affirmative  action  employer. 


PHOTOJOURNALISM:  University  of 
South  Carolina  College  of  Journalism 
and  Mass  Communications  seeks  a 
photojournalism  professor  beginning  as 
early  as  January  1988.  Tenure  track; 
professional  experience  required;  Ph.D. 
preferred.  Master’s  required.  Teach 
photojournalism  courses,  supervise  lab 
newspaper  photographers,  conduct 
photo  workshops.  Could  teach  non¬ 
photojournalism  courses  as  well.  Send 
application  letter,  vita  and  names  of 
three  references  to  Photojournalism 
Search  Committee,  College  of  Journal¬ 
ism  and  Mass  Communications,  Univer¬ 
sity  of  South  Carolina,  Columbia,  SC 
29208.  Equal  opportunity,  affirmative 
action  employer.  Application  deadline 
December  1. 


THE  UNIVERSITY  OF  MIAMI  School  of 
Communication  seeks  an  assistant 
professor  to  teach  advertising  and/or 
public  relations  courses  including  prin¬ 
ciples,  media  writing,  planning  and 
campaigns.  Salary  is  competitive. 
Appropriate  terminal  degree  and  4  or 
more  years  of  teaching  experience  are 
desirable.  Send  resume  to:  Dr.  Stanley 
Harrison,  University  of  Miami,  School  of 
Communication,  PO  Box  248127, 
Coral  Gables,  FL  33124. 


EDITOR  &  PUBLISHER  for  October  3,  1987 


HELP  WANTED 


_ ACADEMIC _ 

ENGLISH/JOURNALISM:  tenure-track 
position.  Assistant  Professor  of  English. 
Required:  doctorate  in  English  or  jour¬ 
nalism,  with  substantial  academic 
background  in  both  fields.  Applicants 
must  be  prepared  to  teach  undergradu¬ 
ate  courses  in  journalism  and  freshman 
composition.  Send  letter  of  application, 
curriculum  vitae,  three  current  letters  of 
recommendation,  and  official  tran¬ 
scripts  to  Search  Committee,  English 
Department  EPlO-3,  Millersville 
University,  Millersville,  PA  17551  by 
November  15,  1987.  Millersville 
University  is  an  Equal  Opportunity/ 
Affirmative_Action_Emglo^erj^_^^^ 

ADMINISTRATIVE 

INDEPENDENT  DAILY  OWNERS 
IN  REGION  5 

You  don’t  want  to  sell  your  newspaper 
but  its  a  struggle  to  keep  ahead  of  the 
competition  or  earn  a  decent  profit.  We 
may  be  able  to  help!  Increased  profit, 
retention  of  ownership,  competitive 
edge,  an  increased  value  of  your  busi¬ 
ness  are  what  we  can  offer.  We  are  a 
newspaper  company  that  has  a  new  and 
better  idea.  Call  or  write  me  to  explore 
what  we  can  do  for  you.  Tom  Shaw, 
Shaw  News|)apers,  113  Peoria,  (Jixon, 
IL  61021.  (815)  284-2222. 


PUBLISHER/EDITOR  for  quarterly, 
investment  magazine  and  companion 
bi-weekly  newsletter.  15  year  old  publi¬ 
cation,  on  upswing,  needs  dynamic, 
entrepreneurial  leadership  to  acheive 
significant  potential  growth.  Submit 
resume,  writing  samples  and  base 
salary  requirements  to:  Western  Inves¬ 
tor,  400  S.W.  6th  Ave,  Suite  1115, 
Portland,  OR  97204. 


SUNBELT  PUBLISHING 
COMPANY 

Community  publishing  subsidiary  of 
Fortune  200  company  is  expanding 
its  operations  in  the  fast  growing 
Tarryia-St.  Petersburg,  Florida  mark¬ 
et.  Experienced,  innovative,  aggres¬ 
sive  managers  are  sought  for  the 
following  positions: 

GENERAL  MANAGER 

Twice-weekly,  33,000  circulation 
shopper  in  rural,  rapidly  developing 
county  needs  a  leader  with  strong 
sales  and  people  skills.  Demon¬ 
strate  abilities  to  make  sales  artd 
direct  others  to  do  same.  Record  of 
community  involvement  a  plus. 

CLASSIFIED  MANAGER 

Experienced  telephone  sales  mgr. 
competition  tested,  enthusiastic  and 
creative.  Fantastic  growth  opportuni¬ 
ties  with  high  company  visibility  avail¬ 
able  for  right  individual.  Knowledge  of 
front  end  system  a  benefit.  Proven 
abilities  in  rate  structurino,  strategic 
planning  and  successful  people 
management  a  must. 

PREPRESS/COMPOSING 

MGR. 

We  operate  a  fast-paced,  centralized 
production  facility  building  over  650 
tab  pages  per  week,  while  printing 
over  21  seperite  publications.  Candi¬ 
date  must  be  ible  to  manage  multi¬ 
shift  prepress  dept,  from  ty^setting 
through  plating.  We  seek  only  exper¬ 
ienced  managers  who  are  highly 
motivated,  well  organized  and  can 
succesfully  direct  a^ivities  of  a  large 
number  of  people. 

All  positions  offer  excellent  salary, 
bonus  an  benefit  programs.  Please 
send  resumes  with  salary  history  to: 

HUMAN  RESOURCES  MGR. 
Sunbelt  Publishing  Co. 

6214  U.S.  Highway  19 
New  Port  RicheYi  FL  34652 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
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HELP  WANTED 


ADVERTISING 


Retail  Advertising 
&  Seiles  TTainer 

A  great  opportunity 
for  a  real  sales  pro. 

The  Newspaper  Advertising  Bureau  (NAB)  is  the 
sales,  marketing  and  research  eurn  of  the  daily 
newspaper  business.  We  are  searching  for  that 
person  with  solid  knowledge  of  retailing,  strong 
advertising  sales  experience,  good  copy  and 
layout  skills,  ability  to  train  others  in  these  areas, 
and  the  presence  to  make  strong  presentations  to 
large  and  small  groups  of  sales  people  and 
advertisers. 

In  this  New  York-based  position,  you’ll  travel 
and  work  with  a  team  of  professionals  who  share 
resjxjnsibility  for: 

•  Developing  and  conducting  sales  training 
workshops  for  U.S.  and  Canadian 
newspapers: 

•  Updating  and  preparing  new  training 
materials  and  presentations: 

•  Working  with  advertisers— local,  regional 
and  national— on  improving  their  ad  con¬ 
tent,  budgeting  and  scheduling. 

For  creative,  motivated  people  with  something 
to  prove,  NAB  offers  an  environment  that  favors 
achievement.  We’re  prepared  to  make  the  right 
pterson  a  generous  offer,  including  full  benefits 
and  the  support  of  our  professional  staff. 

For  consideration,  send  your  resume  with 
salary  requirements,  in  strictest  confidence,  or 
call:  Steve  Van  Osten,  (212)  704-4527,  Newsjjapier 
Advertising  Bureau.  Inc.,  1180  Avenue  of  the 
Americas.  New  York.  NY  10036.  NAB  is  an  equal 
opfxirtunity  employer. 

iDd 

Newspaper  Advertising  Bureau,  Inc. 


_ ADVERTISING _ 

ADVERTISING  MANAGER  with  strong 
semi-weekly.  Advancement  opportunity 
with  7  paper  weekly  group  for  sales 
person  with  management  desire.  Write: 
Hanes  Byerly,  1000  Armory  Dr.,  Frank¬ 
lin.  VA  23851. 


ADVERTISING  DIRECTOR  Sunbelt 
daily  will  have  opening  after  Christmas 
for  enthusiastic,  experienced  advertis¬ 
ing  director.  Fine  market  and  wonder¬ 
ful,  university  community.  Splendid 
opportunity  for  go-getter  on  the  rise. 
Box  2398,  Editor  &  Publisher. 


ASSISTANT  MANAGER-  growing  group 
of  Brooklyn  New  York  weeklies  has 
outstanding  opportunity  for  experienced 
display  sales  pro  with  telemarketing 
experience  and  management  potential. 
6  month  salary  guaranteed  plus  liberal 
commission.  Resume  and  salary 
requirements  to  Box  2320,  Editor  & 
Publisher. 


MEDIA  SALES  TRAINER 
The  leading  newspaper  in  the  Carolina’s 
needs  a  sales  trainer  experienced  in 
needs  assesment,  design  and  teaching 
of  sales  skills.  Applicants  should  be 
able  to  demonstrate  a  working  know¬ 
ledge  of  training  methodologies,  current 
concepts,  and  audio  visual  experience. 
Both  public  speaking  and  interpersonal 
communication  skills  critical  as  well  as 
effectiveness  in  one  on  one  coaching. 
Perfer  media  training  and  4  year 
degree. 

This  news  position  offers  a  full  range  of 
benefits  and  competitive  salary  in  a 
most  stimulating  environment.  To  be 
considered,  we  need  a  full  resume  and 
complete  salary  history  submitted  tO: 

Personnel  Services  Manager 
Knight  Publishing  Co. 

PO  Box  32188 
Charlotte,  NC  28232 
EOE/MF 


New  England  newspapers  need  repor¬ 
ters,  photographers,  advertising  and 
management  personnel.  Reach  them 
thru  the  New  England  Press  Associa¬ 
tion's  low  cost  Placement  Service.  Write 
for  details  to  Nepa  Placement  Service 
360  Huntington  Ave.  Suite  280  HN, 
Boston,  MA  02115. 


PHILADELPHIA’S  most  successful 
BIK-owned  weekly  is  searching  for  qual¬ 
ified  AD  REPS.  Account  sales  experi¬ 
ence  a  must.  Send  resumes  to  Philadel¬ 
phia  New  Observer,  Attn:  Marketing 
Director,  511  N.  Broad  St.,  Suite  600, 
Philadelphia,  PA  19123. 


HELP  WANTED 


_ ADVERTISING _ 

MASTER  NEWSPAPER  MARKETER 

The  best  newspapers  have  brought  their 
sales  to  a  new  level  of  sophistication,  by 
determining  advertisers’  and  readers’ 
needs  and  responding  in  innovative  and 
effective  ways. 

As  Marketing  Manager,  you  will  be 
accountable  for  advertising  sales,  circu¬ 
lation,  and  the  development  of  a 
strategic  marketing  plan.  You  will  share 
many  general  management  tasks  as  a 
key  executive  team  member. 

We  seek  an  experienced  media  market¬ 
er,  equally  at  home  dealing  with  nation¬ 
al  advertisers  or  a  campaign  to  increase 
$5  classifieds.  Contact  Elaine  Conway- 
Dupuis  at  (514)  876-1500  or  send  your 
resume,  quoting  file  number  6901  to: 

The  Coopers  and  Lybrand 
Consulting  Group 
Le  Wyndsor 
1170  Peel  St. 

Montreal,  Quebec,  Canada  H3B  4T2 


RETAIL  ADVERTISING  MANAGER 
The  Register-Guard,  a  70,000  circula¬ 
tion  A.M.  newspaper  in  Eugene,  OR  is 
accepting  applications  for  a  retail 
advertising  manager.  Successful  appl¬ 
icant  must  have  proven  management/ 
supervisory  skills  and  sales  experience 
in  a  newspaper  that  includes  TMC  deliv¬ 
ery;  strong  organizational  and  leader¬ 
ship  skills;  progressively  responsible 
experience  in  newspaper  advertising 
including  experience  at  the  manage¬ 
ment  level  and  a  college  degree.  Posi- 
ton  responsible  for  managing  assistant, 
14  sales  people,  plus  service  personnel. 
Reports  to  advertising  director  in 
family-owned  newspaper.  Send  letter 
and  complete  resume,  including  experi¬ 
ence,  salary  history  and  expectations  tO: 
RETAIL  ADVERTISING  MANAGER, 
Personnel  Department,  The  Register- 
Guard,  PO  Box  10188,  Eugene,  OR 
97440.  All  applications  must  be 
received  by  Oct.  16th,  1987.  No  tele¬ 
phone  inquiries  please.  Successful 
applicant  must  show  proof  of  employa¬ 
bility  and  acceptable  identification 
upon  acceptance  of  employment.  An 
equal  opportunity  employer. 

SALES  MANAGER-  The  fastest  growing 
newspaper  in  Westchester  (NY)  seeks 
retail  advertising  manager.  Great  growth 
opportunity.  Send  resume  to  Scott 
Swanson,  The  Patent  Trader,  272  North 
Bedford  Rd.,  Mt.  Kisco,  NY  10549. 


NEW  YORK 

ADVERTISING  MANAGER 


The  fastest-growing  travel  magazine  in  America  is  looking  for  a  dynamic  New 
York  Advertising  Manager. 

Continued  growth  has  created  an  exceptional  opportunity  In  New  York  city. 
Reporting  to  our  National  Advertising  Director,  the  New  York  Advertising 
Manager  will  have  hands-on.  bottom  line  responsibility  for  all  advertising 
sales  in  and  around  New  York  city. 

The  successful  candidate  will  have  a  college  degree  and  at  least  six  years  of 
progressively  successful  sales  and  sales  management  experience.  A  back¬ 
ground  in  magazines,  plus  advertising  agency  experience,  would  be  ideal. 
Travel  industry  expertise  is  a  definite  plus. 

The  position  is  based  in  New  York  city  and  is  available  immediately.  The 
compensation  paekage  is  highly  competitive  and  benefits  are  outstanding. 

Please  send  your  resume  with  a  cover  letter  outlining  your  salary  require¬ 
ments  to: 

Box  2408,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 


:  E&P  Classified  : 

A- 

*  A  News  Center  ♦ 

*  in  its  own  right  ...  * 


*  * 

*  When  you  want  to  reach  the  newspaper  trade,  * 

*  E&P  is  your  most  efficient  medium!  * 

*  * 

*  ♦ 

4.  (212)  675-4380  * 

*  ♦ 
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HELP  WANTED 


ARTIGRAPHICS 

ART  DIRECTOR-lmmediate  Opening- 
Dynamic  and  growing  weekly 
shopper-33  employees.  Full  manage¬ 
ment  responsibility  for  all  aspects  of  art 
and  production.  Minimum  5  years 
experience  in  management,  layout  and 
design.  Computer  graphics  experience 
a  plus.  Good  salary  and  benefits.  Send 
resume  to:  Personnel  Director,  PO  Box 
1^. 

Port  Jefferson  Station,  Long  Island, 
NY  11776. 


ART  DIRECTOR  for  Washington,  D.C. 
weekly  magazine  covering  Congress  and 
politics.  Paid  to  design,  layout  experi¬ 
ence  required.  Send  resume,  samples 
to  Box  2388,  Editor  &  Publisher. 


_ CIRCULATION _ 

AREA  MANAGER  -  We  are  looking  for 
aggressive  individuals  for  a  very  compe¬ 
titive  market  in  Northwest  Indiana.  Must 
have  solid  circulation  background  for 
producing  net  gains!  Excellent  salary, 
bonus  and  profit  sharing.  If  you  are 
ready  to  meet  this  challenge,  send 
resume,  salary  requirements  and  refer¬ 
ences  to  MARK  HENSCHEN,  The 
TIMES,  417  Fayette  St.,  Hammond,  IN 
46320. 


ASSISTANT  HOME  DELIVERY 
MANAGER 

100,000  plus  east  coast  daily  seeks  an 
aggressive,  experienced  individual  to  be 
the  number  two  person  in  our  home 
delivery  operation.  Candidate  should 
have  home  delivery  experience,  be  sales 
oriented  and  know  how  to  develop 
people.  Send  resume  and  salary  history 
to:  Box  2356,  Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER 
Zone  4,  metro  daily  is  in  need  of  a  circu¬ 
lation  sales  manager.  Experience  in  all 
phases  of  circulation  sales  and  promo¬ 
tion  required.  Send  resume  with  salary 
history  and  promo  samples  to:  Box 
2357,  Editor  &  Publisher. 


BRANCH  MANAGER 
immediate  opening  for  branch  manager 
who  will  have  direct  responsibility  for 
4-7  district  counselors  and  70  carriers. 
2  years  of  proven  newspaper  experi¬ 
ence.  Highly  competitive  Arkansas 
newspaper.  Experience  with  youth  a 
plus.  Box  2389,  Editor  &  Publisher. 


CIRCULATION  MANAGER  of  15,000 
Pacific  northwest  daily  retiring. 
Replacement  must  be  strong  with  motor 
routes.  Knowledge  of  ABC  and  EMM 
essential.  Excellent  fringe  benefits. 
Letter  and  resume  to  Box  2352,  Editor 
&  Publisher. 


CIRCULATION  MANAGER 
The  Princeton  Packet  Inc.,  publishing 
1 1  weekly  community  newspapers  and 
5  TMC’s  will  soon  have  an  opening  for  a 
circulation  manager  to  be  headquar¬ 
tered  in  Princeton,  N.J.  with  publica¬ 
tions  covering  central  N.J.  The  success¬ 
ful  candidate  will  report  to  the  circula¬ 
tion  director  and  will  be  responsible  for 
working  with  U.S.  Post  Offices,  ABC 
and  CAC.  He/she  will  assist  in  circula¬ 
tion  payroll  preparation,  some  budget 
configuration,  vehicle  maintenance, 
etc.  and  put  special  emphasis  on  assist¬ 
ing  in  the  development  of  circulation 
sales  and  promotion.  Must  be  a  self 
starter  with  good  experience  and  track 
record  able  to  mix  field  and  desk  work 
while  working  well  with  people.  Send 
resume  and  salary  history  to  Edward  M. 
Kelley,  Circulation  Director,  The  Prince¬ 
ton  Packet  Inc.,  PO  Box  AF,  Princeton, 
NJ  08542. 


Editor  &  Publisher 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  Director  for  a  rapidly 
growing  ABC  Arizona  daily,  with  three 
weeklies.  Computerized.  Incentive 
plan.  Good  salary,  fringes.  Don  Kramer, 
Sr.,  Publisher.  Casa  Grande  Newspap¬ 
ers,  Inc.,  PO  Box  639,  Casa  Grande,  AZ 
85222. 


CIRCULATION  MANAGER 
HOME  DELIVERY 

The  Morning  Call,  a  Times  Mirror  news¬ 
paper,  is  seeking  to  fill  a  newly  created 
position.  Responsible  for  home  deliv¬ 
ered  subscription  sales  and  service  and 
implementation  of  circulation  market¬ 
ing  strategies.  The  position  reports  to 
the  director  of  circulation  and  super¬ 
vises  zone  sales  managers  and  district 
sales  managers.  We  are  looking  for  a 
college  graduate  with  5  years  experi¬ 
ence  in  circulation  or  marketing  and 
with  proven  supervisory  skills.  Please 
send  resume  to  Employee  Relations, 
The  Morning  Call,  101  N.  6th  St.,  PO 
Box  1260,  Allentown,  PA  18105.  We 
are  an  equal  opportunity  employer. 


CIRCULATION  DIRECTOR 
The  Columbian  daily  newspaper  in 
Vancouver,  Washington,  (circulation 
47,000)  has  a  unique  opportunity  for  a 
progressive  circulation  professional. 

In  addition  to  department  planning  and 
directing,  you’ll  be  an  active  member  of 
our  top  management  group  involved  in 
corporate  planning  and  decision 
making. 

We  need  a  circulation  professional  with 
a  proven  track  record  in  modern  circula¬ 
tion  management.  The  successful 
candidate  will  have  experience  in  the 
following  areas:  sales,  service,  collec¬ 
tions,  TMC,  ABC,  mail,  rates,  bounda¬ 
ries,  motor  routes,  single  copy  sales, 
and  computerized  systems,  as  well  as 
strong  marketing/sales  experience. 

The  position  reports  to  the  Publisher/co¬ 
owner  of  this  progressive  family-owned 
newspaper.  We’re  located  near  Port¬ 
land,  Oregon  in  the  lovely  Columbia 
River  valley. 

Benefits  include  $50,000-$60,000  to 
start,  plus  bonus,  401  K,  4  weeks  vaca¬ 
tion,  $6,000  per  year  car  allowance. 
Call  or  write  for  your  application  packet: 

Ann  Michael 

Vice  President  of  Human  Resources 
PO  Box  180 
Vancouver,  WA  98666 
(206)  694-3391 
Equal  Opportunity  Employer 


CIRCULATION  MANAGER-The  San 
Antonio  Light  newspaper  is  looking  for  a 
sales-oriented  circulation  manager  with 
a  successful  track  record.  Candidate 
must  possess  the  necessary  leadership 
and  management  skills  to  help  direct 
the  marketing  strategies  for  circulation. 
Please  forward  resume  to  c/o  Sergio 
Salinas,  Director  of  Circulation,  San 
Antonio  Light,  PO  Box  161,  San  Anto¬ 
nio,  TX  78291. 


CIRCULATION  MANAGER 
24,000  morning  daily.  Excellent  oppor¬ 
tunity  for  aggressive  individual  with  at 
least  5  years  experience  in  home  deliv¬ 
ery,  sales  and  single  copy.  Ideal  for 
someone  currently  in  second  position  or 
manager  at  a  smaller  property.  Send 
resume  and  salary  histoi^  to:  Personnel 
Manager,  Box  1387,  Lewiston,  ID 
83501. 


CIRCULATION  MANAGEMENT 
We  are  reorganizing.  Small  daily —  part 
of  fast  growing  newspaper  company  — 
media  news  —  located  in  northwest 
New  Jersey,  Zone  2,  is  looking  for  a 
circulation  promotion  manager  and  a 
motor  route  manager.  Hands-on  experi¬ 
ence  in  building  from  scratch.  Send 
resume  to  James  M.  Jeskie,  Circulation 
Director,  North  Jersey  Advance,  PO  Box 
800,  Flanders,  NJ  07836. 


HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
The  Chillicothe  (Ohio)  Gazette,  a 
15,500  6-day  Gannett  newspaper,  is 
seeking  a  department  head  with  a 
strong  understanding  of  the  circulation 
basics  who  is  ready  to  assume  responsi- 
bility  and  accountability.  Position 
requires  a  sales-oriented  manager  who 
can  motivate  staff  to  achieve  gazette 
and  USA  TODAY  circulation  goals.  Must 
understand  the  mechanics  of  managing 
a  circulation  office  and  have  the  ability 
to  run  a  tight  ship.  Send  resume  to: 
Peter  Horvitz,  Publisher,  50  W.  Main 
St.,  Chillicothe,  OH,  45601  or  call 
(614)  773-2111.  Equal  opportunity 
employer. 


SINGLE  COPY  SALES  MANAGER 
Growing  Zone  4  daily  and  Sunday  is 
seeking  an  experienced  professional  to 
manage  our  single  copy  operation. 
Qualified  applicants  must  have  5  plus 
years  of  circulation  management  exper¬ 
ience.  Preferably  complemented  with  a 
business  degree,  and  a  proven  track 
record  in  single  copy  management.  We 
offer  a  unique  opportunity  to  advance 
your  career  goals  in  an  aggressive 
results-oriented  circulation  department. 
Excellent  salary,  complete  fringe  bene¬ 
fits  package  and  more.  Please  send 
resume,  references  and  salary  require¬ 
ments  to  Box  2354,  Editor  &  Publisher. 


SINGLE  COPY  MANAGER 
The  Daily  News  of  Los  Angeles  is  seek¬ 
ing  a  single  copy  manager.  Send 
resume  to  Karl  Buchmeier,  Circulation 
Director,  The  Daily  News  of  Los 
Angeles,  PO  Box  4200,  Woodland  Hills, 
CA  91365-4200.  All  inquiries  will  be 
confidential.  No  phone  calls. 

SINGLE  COPY  SALES  AGENT 
Outstanding  opportunity  available  on 
the  San  Francisco  Bay  area  peninsula 
distributing  to  newsracks  and  retail 
outlets.  Applicants  should  be  self- 
motivated  for  success  in  this  daily  and 
Sunday  operation.  Management  skills 
in  the  areas  of  sales,  collections  and 
supervision  are  essential.  For  immedi¬ 
ate  consideration  contact  Jon  Gillespie 
at  415-853-5477. 


SINGLE  COPY  SALES  MANAGER 
Rare  management  opportunity  for  an 
experienced  circulation  department 
head  at  a  major  metro  or  circulation 
director  at  a  mid-sized  newspaper.  The 
Baltimore  Sun,  a  Times  Mirror  news¬ 
paper  has  an  opening  for  an  aggressive 
hard  driving  single  copy  sales  manager. 
The  professional  we  seek  will  be  respon¬ 
sible  for  creatively  managing  120,000 
combined  daily  and  175,000  Sunday 
circulation  through  independent 
contractor  agents. 

Minimum  requirements  for  this  position 
include  a  degree,  several  years  experi¬ 
ence,  quantitative  and  analytical  exper¬ 
tise  and  proven  experience  with  budgets 
and  labor  relations.  Attractive  salary, 
bonus  program  and  fringe  benefits. 
Relocation  expense  available.  Send 
resume  with  salary  requirements  to 
Recruiting  Manager,  The  Baltimore 
Sun,  Circulation  Dept.,  501  N.  Calvert 
St.,  Baltimore,  MD  21202. 

TRANSPORTATION 

MANAGER 

We’re  seeking  a  strong  hands  on  person 
to  manage  our  truck  fleet,  maintenance 
facility  and  warehouse  in  direct  relation 
to  the  local  distribution  of  time  sensi¬ 
tive  materials  such  as  packages,  news¬ 
papers,  mail,  etc.  This  individual  will 
possess  a  background  of  five  to  ten 
years  experience  in  light  truck  fleet 
management,  as  well  as  delivery  sche¬ 
dules  and  labor  relations.  We  are  an 
established  company  looking  for  a 
disciplined  self-starter  able  to  correlate 
the  diversified  functions  of  this  posi¬ 
tion.  Send  your  resume  and  cover  letter 
stating  salary  history  and  requirements 
to  Box  2405,  Editor  &  Publisher 


HELP  WANTED 


DATA  PROCESSING 


DATA  ENTRY  MANAGER 

Rapidly  growing  metro  newspaper  in  the 
Baltimore-Washington  area  is  looking 
for  experienced  data  entry  manager  to 
grow  with  us.  If  you  are  presently  in  a 
low  salary  or  no  growth  opportunity;  and 
looking  for  your  chance  to  advance,  we 
want  to  talk  to  you.  The  person  we 
seek  should  have  newspaper  computer 
experience,  excellent  management/ 
surpervisory  skills,  be  detail  oriented 
and  organized.  Programming  not 
required.  Our  people  are  aware  of  this 
position.  Reply  to  Box  2372,  Editor  & 
Publisher. 

EOE 


_ EDITORIAL _ 

AGGRESSIVE  REPORTER  needed  by  a 
progressive,  40,000  circulation  south 
Georgia  daily  to  cover  a  multi-county 
beat.  Want  someone  with  two  years  of 
experience,  capable  of  generating 
feature  stories  and  covering  a  wide 
range  of  breaking  news  (government, 
crim^  and  business)  on  a  lively  rural 
beat.  Send  resume  and  clips  to  David 
Fuller,  City  Editor,  The  Albany  Herald, 
PO  Box  48,  Albany,  GA  31703-4501. 

AGRA  BUSINESS  REPORTER-  The 
Times-News,  a  22,000  7  day  morning 
daily  in  Southern  Idaho,  is  looking  for 
an  experienced  agriculture  and  busi¬ 
ness  reporter.  Applicants  should  be 
familiar  with  agriculture  economics, 
diversified  farming  and  ranching  as  well 
as  with  the  full  range  of  Amercian 
businesses,  from  Main  street  to  Wall 
street.  Our  reporting  in  this  area  is 
among  the  best  in  the  region.  We  re 
looking  for  an  experienced  and  well 
educated  professional  to  continue  that 
tradition.  Send  resume,  references  and 
work  samples  to  Stephen  Hartgen, 
Managing  Editor,  The  Times-News,  PO 
Box  548,  Twin  Falls,  ID  83303, 


ARE  YOU  interested  in  running  your 
own  show?  If  so,  we  need  an  editor  for  a 
three-person  staff.  Must  be  self-starter 
capable  of  doing  it  all,  from  editorials  to 
helping  little  old  ladies  with  their  tea 
stories.  Twice  weekly  with  shoppers  near 
metro  midwest  city.  Reply  with  resume, 
salary,  clips  and  references  to  Box 
2404,  Editor  &  Publisher. 


ASSISTANT  SPORTS  EDITOR 
Knight-Ridder  PM  in  Fort  Wayne  is  look¬ 
ing  Tor  a  creative  innovative  take  charge 
person.  A  chance  to  make  an  impact 
from  planning  to  production.  Strong 
editing,  layout  and  supervisory  skills. 
Great  opportunity  for  growth.  Apply  to 
Kerry  Hubartt,  Executive  Sports  Editor, 
The  News-Sentinel,  600  W.  Main  St., 
Fort  Wayne,  IN  46802.  An  equal  oppor¬ 
tunity  employer. 

ASSISTANT  CITY  EDITOR 
47,000  circulation  daily  wants  a  strong 
news  supervisor  who  works  well  with 
reporters;  primary  supervisor  or  daily 
wire  service  report;  direct  business 
coverage.  Applicants  from  northeast 
only.  Send  resume  and  work  samples  to 
Neil  Roiter,  Managing  Editor.  The 
Standard-Times,  555  Pleasant  St., 
New  Bedford,  MA  02742.  No  calls, 
please. 


AU  BORD  DE  LA  MER 
The  Westerly  Sun  is  a  12,000#  circula¬ 
tion  daily  on  the  Atlantic  covering 
southwestern  Rhode  Island  and  south¬ 
eastern  Connecticut.  We  need  an  exper¬ 
ienced  desk  person  to  help  reporters 
turn  out  their  best  work.  If  qualified, 
this  person  will  also  take  over  layout  and 
assigning  duties  for  large  zone.  Writing 
experience  in  arts  and  serious  music  is 
a  help.  Send  cover  letter  and  resume 
with  recent  clips  and  tearsheets  to 
Robert  D.  Utter,  56  Ma>n  Street, 
Westerly,  Rl  02891. 


EDITOR  &  PUBLISHER  for  October  3,  1987 
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HELP  WANTED 


_ EDITORIAL _ 

BLUE  RIBBON  award-winning  central 
Indiana  daily  seeking  general  assign¬ 
ment  news  person  wno  can  work  slot 
desk  two  days  a  week.  Good  benefits. 
Salary  based  on  experience. 

Contact  Jim  McKinney,  Executive 
Editor,  Shelbyville  News,  PO  Box  750, 
Shelbyville,  IN  46176  or  call 
(317)  398-6631. 


CITY  EDITOR 

The  Herald,  an  aggressive  26,000 
circulation  daily  in  the  beautiful  San 
Francisco  bay  area  is  seeking  a  city 
editor.  The  person  we  need  must  be 
able  to  lead  and  develop  a  talented 
reporting  staff  so  it  produces  a  thorough 
insightful  local  report.  We’re  looking  for 
someone  with  a  proven  track  record  and 
previous  management  experience. 

The  Herald  serves  a  growing  suburban 
area,  which  offers  a  variety  of  meaty 
community  issues.  The  subjects  range 
from  chronicling  explosive  residential 
and  commercial  growth  to  scruitinizing 
one  of  the  nation’s  two  nuclear  weapons 
laboratories.  Please  provide  a  resume 
and  a  cover  letter  explaining  your  philo¬ 
sophy  on  a  local  news  report,  how  you 
would  sharpen  the  reporter’s  writing 
and  reporting  skills,  and  why  you’re  the 
right  person  for  the  job.  Mail  to:  Tim 
Hunt,  Managing  Editor,  PO  Box  3000, 
Dublin,  CA  94568. 


COPY  EDITOR 

32,000  PM  daily  in  university  city  is 
looking  for  an  eager,  aggressive  copy 
editor.  We  want  a  desK  person  who 
writes  crisp  heads,  makes  mundane 
copy  sing  and  produces  pages  that 
make  readers  sit  up  and  take  notice. 
Send  resume  and  salary  history  to  Box 
2376,  Editor  &  Publisher. 

COPY  EDITOR 

PM  competitive  paper  looking  for  a  real 
pro:  cool,  confident,  self-demanding. 
Heavy  experience.  Sound  judgment, 
sharp  editing  skills.  Headlines  must  hit 
mark  and  grab.  Layout  a  plus.  John 
Genzale,  A.M.E.,  The  Miami  News,  PO 
Box  615,  Miami,  FL  33152. 


COPY  EDITOR  for  rim  of  respected 
Philadelphia  Jewish  weekly.  Immediate 
opening,  full-time,  day  side.  Jewish 
background  helpful.  (215)  893-5732. 

COPY  EDITORS:  We’re  a  family 
oriented  city  in  the  Midwest  with  first- 
class  schools,  affordable  housing, 
friendly  people,  one  of  the  best  park 
systems  around,  and  a  very  lively  arts 
community.  We’re  an  afternoon  daily, 
so  we  don’t  work  nights  or  Sundays. 
We’re  part  of  Knight-Ridder,  and  we’ve 
won  a  Pulitzer  Prize.  We’re  the  News- 
Sentinel  in  Fort  Wayne-a  good  place  for 
your  family  and  a  great  one  for  you. 
Apply  to  8.  Gary  Peterson,  Copy  Desk 
Chief,  The  News-Sentinel,  600  W.  Main 
St.,  Fort  Wayne,  IN  46802.  An  equal 
opportunity  employer. 


PAGE  DESIGN  WITH  OOMPH 
That’s  what  we  need:  speed  and  accura¬ 
cy  at  deadline,  creativity  and  a  flair  for 
features  design  the  rest  of  the  day.  We’re 
a  Knight-Ridder  PM  (circulation 
58,000)  with  a  design  staff  of  4, 2  heavi¬ 
ly  used  Macs  and  a  Flexo  press  upgrade 
on  the  way.  For  our  5th  design  spot,  2 
years  of  copy  desk  or  layout  desk  experi¬ 
ence  are  preferred,  but  recent  grads  with 
a  flair  for  design  will  be  considered. 
Macintosh  experience  a  plus.  Send  re¬ 
sume  and  work  samples  to  J.  Small,  De¬ 
sign  Editor,  The  News-Sentinel,  PO  Box 
102,  Fort  Wayne,  IN  46801.  An  equal 
opportunity  employer. 


COURTHOUSE  REPORTER  needed  by 
9,000  circulation  county-seat  daily 
interested  in  improving  coverage  of 
county  government.  Apply  to  Robert 
Nitzel,  Managing  Editor,  Delaware 
Gazette,  Delaware,  Ohio  43015. 
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HELP  WANTED 


EDITORIAL 


DAILY  LAW  newspaper  in  Los  Angeles 
seeks  wire  editor  with  experience  in  wire 
copy  and  photos.  Send  resume  and 
clips  to  Editorial  Dept.,  Daily  Journal 
Corp.,  PO  Box  54026,  Los  Angeles,  CA 
90(354. 


EDITOR 

For  a  heavily  media  oriented  publica¬ 
tion.  Should  have  substantial  business 
reporting  experience  preferably  with  a 
sizeable  newspaper  or  a  national  busi¬ 
ness  magazine.  New  York  based.  Salary 
tied  to  experience.  Box  2393,  Editor  & 
Publisher. 


EDITORIAL  PAGE  EDITOR 
41,000  circulation  A.M.  in  south  centr¬ 
al  Pennsylvania  is  looking  for  a  writer  of 
clear  thought,  persuasiveness,  and  a 
scholarly  bent.  Must  have  absolute 
understanding  of  the  role  an  editorial 
page  has  in  setting  a  community’s  agen¬ 
da.  Thoughtfulness  and  clarity  of  writ¬ 
ing  are  a  must.  Send  a  resume  of  your 
experience  and  a  letter  explaining  your 
approach  to  such  a  position.  Samples 
welcome.  Reply  in  confidence  to:  Sam 
Fosdick,  York  Daily  Record,  1750 
Industrial  Highway,  York,  PA,  17402. 


MANAGING  EDITOR  for  upstate  New 
York  daily  with  10,000  circulation. 
Must  have  strong  community  experi¬ 
ence.  Send  clips  and  salary  require¬ 
ments  to  Box  2380,  Editor  &  Publisher. 


Exciting  project  creates  two  new  posi¬ 
tions  bn  midsize  Midwest  daily.  First 
position  involves  editing,  copy  editing 
and  reporting.  Second  job  involves  copy 
editing  and  reporting.  Help  create 
something  new.  Send  clips,  layout 
samples  and  resume  to  Box  2379. 


EDITORIAL 

WRITER  EDITOR 

National  magazine-tops  in  its  field- 
needs  a  seasoned  pro  who  can  deliver 
clear,  conversational  features  that  go 
beyond  straight  reporting,  our  readers 
expect  us  to  analyze  problems  and 
convey  authoritative  advice,  your 
credentials  will  be  even  stronger  if 
you’re  adept  at  improving-even  rewrit¬ 
ing,  if  necessary-the  copy  of  others. 

This  is  a  demanding  job.  We  spend  far 
more  time  on  the  typical  story  than  a 
newspaper  does,  and  our  standards  are 
higher.  To  find  out  if  an  applicant 
measures  up,  we  insist  on  a  trial 
assingment. 

If  you  qualify,  we’ll  give  you  regular 
hours  and  a  pleasant  place  to  work, 
surround  you  with  competent  colleau- 
ges,  pay  you  top  dollar  (starting  salary 
$35,000  to  $45,000),  and,  if  you 
wish,  put  you  on  a  patch  toward  editor¬ 
ial  management.  Send  a  resume  and 
samples,  but  make  your  best  case  with 
a  letter  that  shows  how  well  you  put 
thoughts  on  paper. 

MBW  4254 
One  Lincoln  Plaza 
New  York,  New  York  10023 
An  equal  opportunity  employer 


EDITOR-IN-CHIEF 

National  business  newspaper  covering 
the  fast  growing  health  care  industry 
based  in  Northern  California  saeks  an 
experienced  professional  editor  with  3 
lus  years  business  news  experience, 
esponsibilities  will  include:  Managing 
news  staff  &  bureaus,  editing  and  some 
writing.  Knowledge  of  health  care 
industry  desirable.  Send  resume  in 
confidence  to:  Box  933EP,  12  West 
37th  St.,  10th  Floor,  New  York,  NY 
10018. 


HELP  WANTED 


EDITORIAL 


EDITOR  for  expanding  weekly  group  in 
NYC.  Products  emphasize  community 
news,  solid  reporting.  Responsibilities 
include  staff  management,  story  assign¬ 
ment  and  supervision,  layout,  commun¬ 
ity  relations.  Challenging  role  requires 
commitment  to  excellence.  Prefer  NYC 
native,  but  will  consider  outstanding 
out-of-towner.  Starting  salary 
$24-$30M  depending  on  experience. 
Send  cover  letter  and  resume  to  Box 
2341,  Editor  &  Publisher. 


EDITOR 

The  Prince  George’s  Journal,  in  the 
Maryland  suburb  adjoining  Washington 
D.C.,  needs  an  innovative  journalist  and 
skilled  manager  to  continue  directing 
its  gross  of  the  county’s  major  source  of 
local  news.  You  will  run  the  paper’s 
daily  coverage  of  county  news  and 
photo,  sports,  copy  desk  and  editorial 
page  operations.  'Tou  must  be  a  hands- 
on  editor  and  a  newsroom  leader.  The 
Prince  George’s  Journal  is  part  of  a 
group  of  5  newspapers  covering  the 
Washington  suburbs.  We  offer  competi¬ 
tive  salary  and  an  excellent  full  range  of 
company  paid  benefits.  Send  resume 
and  salary  history  to  John  Greenwald, 
Editorial  Director,  The  Journal  News¬ 
paper,  Springfield,  VA  22159.  EOE. 

EDITOR  with  business  news  experience 
for  plastics  industry  biweekly  newsletter 
published  by  multi-publication 
company.  Need  self-starter  who  can 
develop  sources  and  enterprise  stories. 
Good  |»y,  benefits,  bonuses;  no  smok¬ 
ers.  Full  resume,  clips  and  salary 
history  to  JG,  1117  N  19,  200,  Arling¬ 
ton,  VA  22209. 


ENERGETIC  EXPERIENCED  reporters/ 
researchers  to  cover  Washington  for 
monthly  start-up.  Northeast  Interna¬ 
tional  Business.  Part-time  at  first.  Write 
Editor,  Northeast  international  Busi¬ 
ness,  350  Theodore  Fremd  Ave.,  PO 
Box  1122,  Rye,  NY  10580. 


ENERGETIC  REPORTER  sought  for 
staff  of  aggressive  62,000-circulation 
morning  daily.  Seek  person  who  can 
cover  hard  news  and  also  find  the 
stories  behind  breaking  events.  Contact 
Jim  Willis,  M.E.,  Birmingham  Post- 
Herald,  PO  Box  2553,  Birmingham,  AL 
35202. 


ENTRY  LEVEL  Sports  Writers  and  Copy 
Editor  sought  by  New  Jersey  daily. 
Recent  grads  ok.  Box  2382,  Editor  & 
Publisher. 


EXECUTIVE  EDITOR 
Award-winning  Zone  2  paid  circulation 
weekly  group  (9  newspapers)  seeks 
editor  with  strong  management  skills  to 
take  over  our  editorial  division.  You  will 
have  total  responsibility  for  the  editorial 
product  plus  hands-on  editing  responsi¬ 
bility  for  largest  paper  in  group.  We  are 
looking  for  a  proven  veteran  with  experi¬ 
ence  in  all  aspects  of  editorial  including 
staff  training,  news  product  develop¬ 
ment,  organization,  design  and  coordi¬ 
nation  between  departments.  Send 
resume  including  sala^  requirements 
to  Box  2362,  Editor  &  Publisher. 


EXPERIENCED  JOURNALIST  with  all 
around  newspapering  skills  to  back  up 
editor-publisher  for  growing  southern 
Nevada  small  town  weekly.  Box  2402, 
Editor  &  Publisher. 


FASHION/FURNISHINGS  WRITER 
The  Des  Moines  Register  (Sunday  circ. 
375,000)  is  seeking  a  self-motivated 
reporter,  lively  writer  to  develop  fashion/ 
furnishings  beat.  Must  be  good  trend 
spotter,  able  to  develop  network  of  sour¬ 
ces,  work  effectively  with  models, 
photographers,  art  director.  Daily  news¬ 
paper  experience  preferred  but  not 
essential.  Send  detailed  resume  and 
work  samples  to:  Pat  Denato,  Features 
Editor,  Des  Moines  Register,  P.O.  Box 
957,  Des  Moines.  Iowa  50304. 

EDITOR 


HELP  WANTED 


EDITORIAL 


EXPERIENCED  ASSIGNMENTS  editor 
wanted  to  get  the  most  out  of  a  staff  of 
reporters  covering  one  of  the  fastest 
rowing  areas  of  the  nation  at  Port  St. 
ucie,  Florida.  Make  your  pitch  to 
Robert  N.  Enns,  Executive  Editor,  News 
Tribune,  PO  Box  69,  Fort  Pierce,  FL 
34954.  No  phone  calls. 


FEATURES  COPY  EDITOR 
Growing  Southern  California  daily  with 
dynamic  feature  and  Sunday  sections  is 
looking  for  an  experienced,  aggressive 
copy  editor  who  writes  sparkling  head¬ 
lines,  enjoys  working  with  reporters  and 
other  editors  to  improve  writing  and  can 
take  a  turn  filling  in  for  copy  desk  chief 
during  vacations.  Send  resume,  clips 
and  printouts  of  a  story  before  and  after 
your  editing  to  Box  2399,  Editor  & 
Publisher. 


FIELD  EDITOR 

Multi-title  trade  magazine  publisher 
seeks  energetic  self-starter  to  cover 
editorial/sales  responsibilities  for  key 
territory  along  the  Gulf  Coast.  Position 
will  be  based  at  our  New  Orleans-area 
offices  but  will  involve  extensive  travel 
through  the  states  of  Texas,  Louisiana, 
Mississippi,  Alabama  and  Florida. 
Complete  responsibility  for  all  news¬ 
gathering  activity  in  this  territory, 
coupled  with  companion  advertising 
sales  functions.  Excellent  "all-around” 
position  for  an  editor  who  can  sell,  or  an 
ad-person  who  can  write.  Newspaper  or 
magazine  experience  essential.  Send 
complete  resume,  non-returnable  clips, 
and  salary  history  to  Box  2394,  Editor  & 
Publisher. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/vr.  Now  Hiring.  Call  (805) 
687-600(3.  Ext.  R-4261  for  current 
federal  list.  (Fee  required) 


GRAPHICS  EDITOR 

ART  DIRECTOR 

NIGHT  PHOTO  EDITOR 

PAGE  DESIGNER 

The  Asbury  Park  Press,  New  Jersey’s 
third-largest  and  fastest-growing  daily  is 
expanding  its  visual  team.  We  are  look¬ 
ing  tor  experienced  graphics  journalists 
and  designers  to  meet  our  committment 
to  excellence  of  content  and  presenta¬ 
tion.  We  are  one  of  the  country’s  top 
color  newspapers,  centrally  located  in 
the  Northeast  Corridor. 

GRAPHICS  EDITOR:  A  visual  reporter 
who  loves  to  make  complex  news  easier 
to  understand  through  its  graphic 
display.  Will  develop  your  own,  and 
direct  artists  in  graphics  production. 
News,  Mac  experience  a  must. 

ART  DIRECTOR:  A  top  hands-on 
designer/department  supervisor  to 
develop  excellence  and  consistency  in 
page  design,  work  with  editors  and  lead 
grov.'ing  art  staH. 

NIGHT  PHOTO  EDITOR:  Key  member 
of  a  new  night  page  layout  desk  to  craft 
photo  use  in  breaking  news  pages. 
Photo  experience  necessary. 

PAGE  DESIGNER:  Idea-rich  person 
with  top  typographic  skills.  Mac  skills 
helpful. 

An  ability  to  communicate  your  ideas 
and  work  with  others  is  a  must  for  all 
positions. 

Send  resume,  samples  and  references 
to:  Nancy  Tobin,  Design  Director,  The 
Asbury  Park  Press,  3601  Hwy.  66,  Box 
1550,  Neptune,  NJ  07754.  No  calls, 
please. 

&  PUBLISHER  for  October  3,  1987 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


Exciting  project  creates  two  new  posi¬ 
tions  on  midsize  Midwest  daily.  First 
position  involves  editing,  copy  editing 
and  reporting.  Second  job  involves  copy 
editing  and  reporting.  Help  create 
something  new.  Send  clips,  layout 
samples  and  resume  to:  Box  2377, 
Editor  &  Publisher 


JOURNALIST  WITH  GOOD  INSTINCTS 
and  ability  to  lead  sought  as  night  city 
editor  at  amressive,  quality-conscious 
AM  daily.  Desk  experience  preferred. 
Tell  us  how  you  will  teach,  challenge 
and  inspire  the  staff.  Send  resume, 
references,  samples  to  Jim  Willis,  M.E., 
Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 


KIPLINGER  FELLOWSHIPS 
Journalist  with  three  year's  or  more 
experience  are  invited  to  apply  to 
Kiplinger  Graduate  Program  in  Public 
Affairs  Reporting  at  Ohio  State  Univer¬ 
sity.  Year-long  mid-career  program 
combines  writing  long-form  articles  for 
publication  with  liberal  arts  studies 
leading  to  a  master's  degree.  Ten 
fellows  appointed  each  year  receive  free 
tuition  plus  monthly  living  stipends. 
Reporting  trip  to  Washington  included. 
Selection  is  competitive.  Minorities 
encouraged  to  apply.  Next  class  begins 
Sept.  22^  1988.  Write  or  call  Prof.  John 
Wicklein,  director,  Kiplinger  Program, 
School  of  Journalism,  Ohio  State 
University,  242  W.  18th  Ave.,  Colum¬ 
bus,  OH  43210,  (614)  292-2607. 
Prospective  candidates  may  schedule 
interviews  with  director  at  Chicago 
Hilton  Nov.  11-14  during  SPJ,SDX 
Convention. 


LEADING  COMPUTER  industry  journal 
seeks  experienced  reporter.  Must  have 
solid  reporting  background  and  exten¬ 
sive  industry  knowledge,  especially  in 
mainframe  and  minicomputer  fields. 
No  beginners.  Non-smoker.  Salary  to 
$40,000.  Send  resume,  clips  tO: 
United  Communication,  4550  Mont- 

RAve.,  Suite  700N,  Bethesda, 
814.  Attention:  Doug  O'Boyle. 


LIFESTYLE  REPORTER 
Lincoln  (Neb.)  Journal  is  seeking  a 
versatile  reporter  for  its  lifestyle 
section.  Duties  include  covering  relig¬ 
ion  and  science.  Journal  is  44,000  PM 
and  80,000  Sunday.  Prefer  at  least  1 
year  reporting  experience.  Send 
resume,  writing  samples  and  salary 
history-requirements  to  Gary  Seacrest, 
Lincoln  Journal,  PO  Box  81689, 
Lincoln,  NE  68501. 


MANAGING  EDITOR  for  San  Diego 
based  art  and  entertainment  alternative 
monthly.  Send  resume  and  salary 
requirement  to  Publisher,  PO  Box  f 

2506,  La  Jolla,  CA  92038. _ 

MANAGING  EDITOR  Beginner  t 

Central  Texas  publisher  of  leading  safe-  Lakes  regii 
ty,  health  and  dental  magazines  seeks  resume,  c 
aggressive,  energetic  managing  editors.  Daily  Me; 
Strong  editing,  writing  skills  necessary;  Canandaig 
technical  side  can  be  learned.  Top 
growth  opportunity.  Send  resume  tO: 

Box  2372,  Editor  &  Publisher. 

ENTERTAINMENT  writer  for  locally  reporters  v 
oriented  section  of  Zone  2  daily.  report  hard 
Resume,  clips  to  Box  2385,  Editor  &  reporter,  gi 
Publisher. _  editor  and 

REPORTER-  New  Hampshire's  largest  fotiiiwing®' 
newspaper,  the  New  Hampshire  Sunday  /\||  5 

News  is  seeking  a  reporter  with  4  years  ynique  ooc 
of  daily  news  experience,  proven 
investigative  ability,  a  polished  writing  cg^j^g  || 
style  and  photographic  skills.  We  offer  qaqah’ 
top  wages  ($625  per  35-hour 

week)  and  generous  benefits,  a  4-day  — - - - 

schedule  and  challenging  assignments.  PAGE  DES 
Applicants  with  knowledge  of  New  at  mediui 
Hampshire  preferred.  Please  send  someone 
resume,  clips  and  references  to  C.  graphics  . 
Perkins,  Managing  Editor,  The  Union  design  pa 
Leader,  PO  Box  780,  Manchester.  NH  Sencf  resu 
03105.  Box  2386. 

EDITOR  &  PUBLISHER  for  October  3,  1987 


OVERNIGHT  WIRE  EDITOR  for  regional 
wire  service  in  Los  Angeles.  Wire  service 
experience  preferred.  Immediate  open¬ 
ing.  Apply  to  Pat  Teague,  Editor,  City 
News  Senrice,  Suite  1905, 6255  Sunset 
Blvd.,  Los  Angeles,  CA  90028. 


PAGE  DESIGNER 

The  Commercial  Appeal,  a  morning 
tradition  striving  for  excellence  in  the 
growing  Mid-South  since  1840,  is  look¬ 
ing  for  a  page  designer  to  join  its  Design 
Desk.  The  Design  Desk  team  works 
together  to  design  both  feature  and 
news  sections  striving  for  the  best 
possible  combination  of  text,  photo¬ 
graphs,  graphics  and  art.  Candidates 
should  have  a  wide  visual  vocabulary 
and  be  capable  of  using  design  to 
enhance  written  and  visual  content  for 
maximum  communication  and  impact. 
Along  the  Mississippi  and  home  of  the 
blues,  Memphis  Tenn.,  is  home  base  for 
The  Commercial  Appeal,  a  Scripps 
Howard  newspaper.  If  interested  in  join¬ 
ing  an  energetic,  dedicated  team, 
please  send  a  cover  letter  outlining 
career  goals,  a  current  resume,  refer¬ 
ences  and  portfolio.  No  calls,  please. 

Send  to:  Robert  L.  Wilson 
Design  Desk  Editor 
The  Commercial  Appeal 
495  Union 

Memphis,  Tenn.  38103 


REJUVENATED,  ambitious  northwest 
Illinois  daily  needs  two  pros:  exper¬ 
ienced  education-schools  reporter  to 
add  overview  perspective;  plus  general 
reporter  equally  at  ease  with 
government-Mlitics-police-courts-even 
sports.  Box  2390,  Editor  &  Publisher. 


REPORTER 

To  cover  city  and  county  government 
and  politics  for  25,000-circulation 
weekly  in  fastest  growing  area  of  metro 
Phoenix  market.  Also  a  chance  to  write 
environment  features  in  superfund  clea¬ 
nup  area.  State-of-the-art  tour-person 
newsroom,  competitive  pay.  Resume, 
clips  to  demonstrate  in-depth  writing  on 
diverse  topics  to  Box  2381,  Editor  and 
Publisher. 


REPORTER 

Mid-sized  Zone  5  PM  seeks  general 
assignment  reporter  specializing  in 
coverage  of  local  government  and  the 
criminal  justice  system.  Degree,  2-3 
years  experience  required.  Send  to  Box 
2387,  Editor  &  Publisher. 


REPORTER/COPY  EDITOR 
Resume  and  clips  to  Editor 
Pulitzer-Lerner  Newspapers 
7519  N.  Ashland,  Chicago,  IL  60626 

REPORTER-  General  assignment. 
Beginner  to  3  years  experience.  Finger 
Lakes  region,  12,500  PM  daily.  Send 
resume,  clips  to  Robert  Matson,  The 
Daily  Messenger,  73  Bufalow  St., 
Canandaigua,  NY  14424. 


REPORTER 

We're  growing.  We  need  experienced 
reporters  willing  and  able  to  learn  to 
report  hard  news  on  busines".  Start  as  a 
reporter,  great  potential  for  advance  to 
editor  and  beyond.  You  must  be  a  self¬ 
starter,  capable  of  discovering  stories, 
following  leads  and  researching  the 
facts.  All  by  telephone.  To  apply  for  this 
unique  opfMrtunity  rush  your  resume  tO: 
IPersonnel,  Dept.  E,  Crittenden  News 
Service,  Inc.,  Box  1150,  Novato,  CA 
94948. 

PAGE  DESIGNER-Excellent  opportunity 
at  medium-sized.  Zone  3  daily  for 
someone  who  can  use  text,  photos, 
graphics  and  Macintosh  systems  to 
design  pages.  Experience  required. 
Sena  resume,  clips,  and  references  to 
Box  2386.  Editor  &  Publisher. 


REPORTER  WANTED  for  daily  (43,000 
Sunday  circ.)  in  heart  of  Montana. 
General  assignment  beat  with  emphasis 
on  local  and  state  business  issues. 
Good  pay.  Send  resume,  clips  and  cover 
letter  to:  Managing  Editor,  Great  Falls 
Tribune,  Box  5468,  Great  Falls,  MT 
59403. 


SMALL  DAILY,  1  hour  drive  from 
Dallas,  seeks  copy  editor,  photogra¬ 
pher,  reporter  candidates.  Ideal  posi¬ 
tions  for  weekly  journalists  who  want  to 
go  daily.  Advancement  opportunities 
within  progressive  chain.  Send 
resumes,  non-returnable  clips  to  Box 
2392,  Editor  &  Publisher. 


SPECIAL  SECTIONS  EDITOR:  Growing 
Zone  2  daily  seeks  creative,  imaginative 
editor  with  a  flair  for  graphics  to  help 
start  two  major  special  sections. 
Resume,  samples  to  Box  2383,  Editor 
&  Publisher. 


REAL  ESTATE  writer  for  small  but  grow¬ 
ing  Zone  2  daily  in  vibrant  area. 
Resume,  clips  to  Box  2384,  Editor  & 
Publisher. 


SPORTS  EDITOR:  The  Virgin  Islands 
Daily  News,  a  13,000  AM  Gannett 
newspaper,  is  looking  for  an  energetic, 
versatile  editor  to  put  out  a  comprehen¬ 
sive  daily  package  of  national  and  local 
sportsnews.  Two-person  staff  with  strin¬ 
gers  on  neighboring  islands.  Good  writ¬ 
ing,  copyediting,  headline  writing  and 
layout  skills  essential.  Prefer  at  least 
two  years  experience.  Local  sports 
include  sailing  and  other  water  sports, 
tennis,  golf,  basketball,  softball  and 
baseball,  and  horce  racing.  Great 
opportunity  for  a  talented  journalist  who 
loves  water  sports  and  wants  a  beautiful 
place  to  live  and  work.  Immediate  open¬ 
ing.  Send  resume  and  clips  to  Executive 
Editor,  The  Virgin  Islands  Daily  News, 
PO  Box  1510,  St.  Thomas,  V.l.  00801. 


SPORTS  EDITOR  for  10,000  AM  daily, 
Seattle  area.  Daily  experience  required. 
Valley  Daily  News,  PO  Box  130,  Kent, 
WA  98032. 


SPORTS  EDITOR 

12K  circulation  Southern  California 
AM.  Minimum  2  years  sports  experi¬ 
ence.  Send  resumes  to  Harold  Kinsch, 
PO  Box  107,  Camarillo,  CA  93011. 


SPORTS  REPORTER 
A  Zone  7  60,000  morning  circulation 
newspaper  is  looking  for  an  energetic 
person  to  fill  a  full-time  sports  job.  Writ¬ 
ing  includes  preps,  features  and 
college.  The  job  also  includes  some 
desk  and  layout  work.  The  candidate  we 
hire  must  have  strong  reporting  and 
writing  skills.  Minimum  of  2-3  years 
experience  on  a  daily  newspaper  and  a 
journalism  degree  or  equivalent.  Inter¬ 
ested  candidates  must  be  willing  to 
work  as  part  of  a  winning  team.  If  inter¬ 
ested  please  submit  a  letter  of  applica¬ 
tion,  a  complete  resume,  list  or  refer¬ 
ences,  salary  history  and  your  best  clips 
to  Box  2397,  Editor  &  Publisher. 
Resumes  must  be  received  on  or  before 
Tuesday,  Oct.  2C)th.  EOE,  M/F. 


STAR  MAGAZINE  America's  brightest 
weekly  is  looking  for  reporters  to 
strengthen  its  teams  in  Los  Angeles  and 
New  York.  If  you've  got  what  it  takes  to 
write  show  biz  stories  and  lively  human 
interest  features  write  with  resume  to 
News  Editor,  Star  Magazine,  660  White 
Plains  Road,  Tarrytown,  NY  10591. 

STATE  CAPITAL  BEAT.  Excellent 
career  opportunity  for  experienced  jour¬ 
nalist.  1  person  bureau  most  of  the 
year.  Confidential  written  application 
only;  no  telephone  inquiries.  Nelder 
Dawson,  Personnel  Director,  Alexandria 
Daily  Town  Talk,  PO  Box  7558,  Alexan¬ 
dria,  LA  71306. 


THE  FORT  LAUDERDALE  NEWS  AND 
SUN  SENTINEL  is  looking  for  a  general 
assignment  feature  writer  for  the  lifes¬ 
tyle  department.  Applicants  need  at 
least  five  years  experience.  Send 
resume  and  5  clips  to  Robin  Doussard, 
101  North  New  River  Dr.  East.  Fort 
Lauderdale,  FL  33301.  No  phone  calls 
please. 


THE  FORT  LAUDERDALE  NEWS  AND 
SUN  SENTINEL  is  looking  for  an  assis¬ 
tant  features  editor  to  oversee  the 
travel,  food,  fashion,  home/garden 
sections  and  coverage.  Candidates 
should  have  at  least  two  years  manage¬ 
ment  experience  and  five  years  profes¬ 
sional  experience.  Send  resume  and 
statement  of  management  philosophy 
to  Robin  Doussard,  101  North  New 
River  Dr.  East,  Fort  Lauderdale,  FL 
33301. 


TWO  MINUS  ONE  EQUALS  ONE  - 
opening  on  a  lifestyle  team  that 
produces  daily  local  features,  colorful 
layouts  an  innovative  food  section  and 
plenty  of  good  reading.  Successful 
applicant  must  have  excellent  writing 
skills,  layout  experience  and  ability  to 
work  with  talented  network  of  stringers. 
We're  a  25,000  AM  in  a  booming  beach 
area.  Send  resume,  clips,  references  to: 
Stephan  J.  Sosinski,  Editor,  Ocean 
County  Observer,  8  Robbins  St.,  CN 
2449,  Toms  River,  NJ  08754.  No 
phone  calls. 


WASHINGTON  D.C.  One  dozen  repor¬ 
ters  needed  for  some  of  the  most  chal¬ 
lenging  assignments  in  the  nation's 
capital.  Hard  work,  low  pay.  hard  daily 
news  background  required.  Apply  to 
Managing  Editor,  States  News  Service, 
1333  F  St.,  NW.  Washington,  DC 
20004.  EOE. 


WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J.  Lacey,  WA  98503. 


WEEKLY  BUSINESS  newspapers  seeks 
experienced  editor  for  themed  maga¬ 
zine  section,  and  experienced  reporters 
to  cover  breaking  news.  Send  resume  to 
Kent  Kravss,  editor.  The  Business  Jour¬ 
nal,  3737  N.  Seventh  St..  Suite  200, 
Phoenix,  AZ  85014. 


MARKETING 


SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems— the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company's  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


HELP  WANTED 


SALES  MANAGER-Aggressive  person 
needed  in  Southern  California  for  rapid¬ 
ly  growing  100,000  circulation  bi¬ 
weekly  lifestyle  publication  to  take 
charge  of  sales/staff.  Must  have  strong 
marketing  and  personnel  skills  and  a 
solid  knowledge  of  media  and  retailing. 
Major  account,  ad  agency  knowledge  a 
definite  plus.  Salary  plus  commission. 
Reply  in  confidence  to  L.A.  ALIVE, 
2029  Century  Park  East,  Suite  1320, 
Los  Angeles,  CA  90067,  or  call  (213) 
556-0600. 


VENDOR  SUPPORT 
SALES  REPRESENTATIVE 
Major  communuication  company  seeks 
sales  representative  to  call  on 
manufacturers,  suppliers  and  retailers 
and  design  multi-media  promotions  in 
advertising  campaigns  (vendor  support 
program).  Midwest  location  with  exten¬ 
sive  travel.  Base  salary  plus  commis¬ 
sion.  Send  resume  and  salary  require¬ 
ments  to  Box  2364,  Editor  &  Publisher. 
An  equal  opportunity  employer. 


SALES  REPRESENTATIVE 
Mailroom  Equipment  Sales, 

Eastern  U.S.,  Newspaper  Production 
Experience  Desirable.  Send  Resume 
and  Salary  Requirements  to  Box  2369, 
Editor  &  Publisher. 


HELP  WANTED 


MAILROOM  SUPERINTENDANT 
Zone  6  large  metropolitan  newspaper 
seeking  an  experienced  mailroom 
manager.  Excellent  opportunity  for 
career  growth  and  fringe  benefits. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment, 
including  state-of-the-art  computerized 
packaging  and  distribution  equipment 
and  procedures.  Ability  to  evaluate, 
recommend  and  implement  changes  to 
improve  current  operation.  Send 
resume  to  Box  2339,  Editor  & 
Publisher. 


MAILROOM  ASSISTANT  FOREMAN 
ZONE  2 

Large  Metropolitan  Newspaper  seeking 
an  experienced  Machine  Operator  for 
Harris  1472P  and  1372P.  Mechanical 
and  supervisory  background  required. 
Excellent  opportunity  and  challenge  for 
the  right  individual. 

Send  resume  and  salary  requirement  to 
Box  2374,  Editor  &  Publisher. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 


A  news  center  in  its  own  right...the  Classi¬ 
fied  Pages  of  EDITOR  &  PUBLISHER, 
where  thousands  of  newspaper  people  get 
together  every  week! 


SALES  PROFESSIONALS 

PCS  has  just  intrcxluced  the  Tribune  Publishing 
System,  the  first  affordable,  non-stop  newspap¬ 
er  system  using  Tandem  fault-tolerant 
computers. 

This  state-of-the-art  system  requires  state-of- 
the-art  sales  professionals.  We  need  representa¬ 
tives  with  experience  in  selling  large-scale 
computer  systems  to  sophisticated  customers. 
Publishing  experience  is  a  plus,  but  not  a 
requirement. 

We  are  a  dynamic,  growing  company  with  more 
than  50  installations  in  the  U.S.  and  Europe. 

To  match  our  aggressive  product,  we  offer  a 
very  aggressive  compensation  package  with  full 
company -paid  benefits. 

If  you  are  among  the  best  we  want  to  talk  to  you. 
Call  or  send  resume  to: 

Press  Computer  Systems 

Director  Human  Resources 
244  W.  Pattrick  St. 

Frederick,  MD  21701 
(301)  662-7331 

Equal  Opportunity  Employer 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $3.50  per  insertion  lor  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 

HELP  WANTED 

MAILROOM 

PRODUCTION 

MACHINE  OPERATOR 
Experience  in  supervisory  quality- 
minded  people.  Excellent  opportunity 
tor  the  right  people.  Apply  to  Box  2345, 
Editor  &  Publisher. 

CAMERA  SUPERVISOR 

The  Anchorage  Daily  News,  Alaska’s 
largest  newspaper,  has  an  immediate 
opening  tor  an  experienced  camera 
manager  tor  a  staff  of  12.  Five-plus 
years  of  camera  supervision  preferred. 
Must  have  demonstrated  organization¬ 
al,  scheduling,  and  communications 
skills.  Extensive  knowledge  of  camera 
equipment  and  all  phases  of  camera 
department,  including  color  separation, 
required.  Understanding  of  plating 
operation  is  desired  .  Please  send 
resume  and  brief  outline  of  accomplish¬ 
ments  to:  Personnel,  Anchorage  Daily 
News.  P.O.  Box  149001,  Anchorage, 
AK  99514-9001. 

MAILROOM  FOREMAN-Zone  2,  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 

PUBUC  RELATIONS 

ENTRY  LEVEL  position  with  a  top  New 
York  City  public  relations  agency.  Must 
be  good  news  and  feature  writer.  Agri¬ 
cultural  experience  helpful,  but  not 
necessary.  A  career  opportunity.  Box 
2400,  Editor  &  Publisher. 

PEOPLE  ORIENTED-  machine  know¬ 
ledge  -  good  communication  skills, 
excellent  opportunity.  Send  resume  to 
Box  2358.  Editor  &  Publisher 

MARKETING  RESEARCH 

PROMOTION 

RESEARCH  MANAGER 

We  are  seeking  an  individual  who  will  be 
responsible  for  the  development  and 
analysis  of  propriety  and  secondary 
research  to  support  the  entire  marketing 
efforts  of  Arkansas’  leading  newspaper. 
The  successful  candidate's  primary 
responsibility  will  be  to  provide  support 
to  the  sales  department  and  to  develop 
sales  strategy  and  sales  presentations. 
Minimum  requirements  include  college 
degree,  3  years  experience  in  market¬ 
ing,  sales  and/or  research.  Send  resume 
to  Wanda  Bynum,  Personnel  Admini¬ 
strator,  PO  Box  1821,  Little  Rock,  AK 
72203. 

MARKETING  SERVICES  MANAGER 
The  Wausau  Daily  Herald,  a  daily  news¬ 
paper  with  a  circulation  size  of  approxi¬ 
mately  25,000,  needs  a  high-energy 
person  for  a  growing  market  whose 
primary  responsibility  will  be  to  support 
the  advertising,  circulation,  and  editor¬ 
ial  departments,  as  well  as  coordinate 
projects  between  these  departments. 
This  individual  must  be  able  to  organize 
and  interpret  market  data  and  develop 
sales  presentations  and  materials  for 
the  advertising  and  circulation  depart¬ 
ments.  He/She  will  also  be  responsible 
for  developing,  designing  and  executing 
media  campaign  for  print,  radio,  TV, 
and  other  vehicles  in  support  of  circula¬ 
tion  and  advertising  sales.  Must  be  a 
strong  verbal  communicator,  be  able  to 
write  clearly,  creative  copy  and  be  able 
to  react  to  change  productively  and 
handle  other  tasks  as  assigned.  News¬ 
paper,  advertising,  or  promotion  experi¬ 
ence  preferred.  Send  resume  to: 
Publisher,  Wausau  Daily  Herald,  PO 
Box  1286,  Wausau,  Wisconsin 
54402-1286  before  Oct.  23rd. 

PRESSROOM 

ONE  OF  INDIANA'S  fastest  growing 
web  printing  operations  seeks  exper¬ 
ienced,  quality-conscious  press  opera¬ 
tor  to  run  8-unit  Goss  Community. 
Starting  wage  commensurate  with 
experience.  Second-,  third-  and  split- 
shifts  available.  Full  benefits.  Send 
resume  to  General  Manager,  The  Post  & 
Mail,  PO  Box  128,  Columbia  City,  IN 
46725. 

POSITIONS 

PRESS  OPERATORS 

Excellent  opportunity  for  qualified  oper¬ 
ators  and  press  persons  to  join  rapidly 
expanding  commercial  printing 
company  in  the  beautiful  Pacific  North¬ 
west.  We  are  now  installing  a  new 
S.S.C.  Community  Press  with  five 
4-highs,  three  folders,  infeeds  and  five 
splicers.  Wages  competitive  with  area. 
Relocation  allowance.  Benefits  include 
medical,  dental,  and  profit  sharing. 
Send  resume  and  salary  requirements 
to  RFD  Publications,  6960  SW  Sand¬ 
burg,  Tigard,  Oregon,  97223. 

PRESSROOM  SUPERINTENDENT 

The  Kansas  City  Star  Company  {morn¬ 
ing  and  evening  daily)  has  an  immedi¬ 
ate  opening  for  pressroom  superinten¬ 
dent.  Must  have  experience  in 
managing  a  pressroom.  We  offer  an 
excellent  benefits  package,  salary 
commensurate  with  experience.  Call 
Bayliss  Wikle,  Production  Superinten¬ 
dent,  (816)  234-4227.  An  equal 
opportunity  employer. 

WANTED 

ADMINISTRATIVE 

PUBLISHER/GENERAL  MANAGER 
Successful  publisher  seeking  career 
opportunity  with  individual  or  group. 
Proven  record  in  management.  Experi¬ 
ence  in  advertising,  circulation,  produc¬ 
tion  and  TMC  and  free  shoppers.  Now 
publisher  of  daily  and  free  shopper. 
Consider  any  Zone.  Box  2229,  Editor  & 
Publisher. 

AMBITIOUS  YOUNG  COUPLE  with 
solid  experience  wants  opportunity  to 
prove  their  worth.  Willing  to  run  your 
newspapers  and  take  just  enough  salary 
to  pay  the  bills  with  remaining  compen¬ 
sation  used  toward  eventual  ownership. 
She  knows  editorial  side,  he  knows 
business  side.  Combined  they’re  a  great 
management  team.  Let’s  talk.  Any  area, 
prefer  Zone  5.  Call  (404)  295-7759. 

PRESSROOM  MANAGER 

Major  daily  (200,000  daily.  380,000 
Sunday)  in  Zone  4  seeks  an  experienced 
pressroom  manager.  Qualified  candi¬ 
date  will  have  excellent  organizational 
and  communication  skills  with  the  abili¬ 
ty  to  plan,  organize  and  manage  the 
operating  activities  of  this  5-9  unit 
offset  pressroom.  Previous  managerial 
experience  in  offset  pressroom 
required.  We  offer  a  competitive  salary, 
a  comprehensive  benefits  package  and 
excellent  career  opportunities.  Send 
confidential  resume  and  salary  require¬ 
ments  to  Box  2391,  Editor&  Publisher. 

GENERAL  MANAGER  UNDER  25  M/ 
ADVERTISING  DIRECTOR  available 
immediately.  Experience  includes  13 
years  advertising,  7  years  as  advertising 
director,  active  owner/publisher  of 
weekly  newspaper,  commercial  print¬ 
ing,  circulation  director,  composing 
function,  editorial  page.  Full  production 
background  in  press,  camera,  plate  and 
mailroom.  Quantitative  P  &  L  analysis. 
Box  2407,  Editor  &  Publisher. 
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POSITIONS  WANTED 

POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

experience-dedication 

Family  man,  48,  with  30  years  experi¬ 
ence  as  editor,  publisher,  general 
manager,  ad  director,  seeks  new  chal¬ 
lenge  with  daily  or  weekly.  Hamrick 
(912)  756-2888  in  Zones  3  and  4  only. 

SEASONED  COPY-managing  editor  with 
law  degree  seeks  $20,000-$35,0(X)  in 
midwest.  Ran  business  weekly,  bureau 
through  hurricane.  (203)  469-2701. 

U.S.  FREELANCE  journalist,  48,  living 
in  Lima,  Peru  seeks  full  time  position  in 
Latin  America.  Strong  background  in 
editing,  religion  and  business  reporting. 
Fluent  in  Spanish.  Mark  Day,  Apartado 
Postal  18-1437,  Lima,  Peru.  Ph. 
44-30-96.  or  (713)  668-0505. 

YOUR  BUSINESS  COVERAGE 

LACK  ZEST,  RELEVANCE, 

CLEAR  PURPOSE? 

A  tested  business  editor  with  entrepre¬ 
neurial  background — a  prize-winning 
alumnus  of  the  top  U.S.  business 
publishing  organization — seeks  a 
busines-finance  editorship  and  the 
challenge  of  directing  and  training  staff 
to  produce  clear,  lively  and  thoughtful 
business  coverage  for  your  publication. 
Box  2370,  Editor  &  Publisher. 

GENERAL  MANAGER/AD  MANAGER 
Results  oriented  with  15  years  experi¬ 
ence,  excellent  at  building  and  training 
staff,  special  sections/promotions, 
acquiring  new  business.  Any  area. 
Experienced  at  budgeting,  hiring,  major 
accounts,  all  facets:  daily,  weekly, 
TMC.  Box  2401,  Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  DIRECTOR  with  excel¬ 
lent  credentials  seeks  position  with 
daily.  If  you  are  looking  for  a  director 
with  an  extensive  background  in  promo¬ 
tions,  co-op  advertising  and  can  moti¬ 
vate  your  staff,  write  Box  2403,  Editor 
&  Publisher. 

DATA  PROCESSING 

PHOTOJOURNAUSM 

DATA  PROCESSING  MANAGER  with 
16  years  experience  in  data  processing 
and  last  10  years  in  newspapers, 
seeks  new  career  opportunity.  Experi¬ 
ence  includes  business  systems, 
circulation  systems,  Sll  classified  and 
editorial  systems,  and  personal  compu¬ 
ters.  Jim  Clement  (512)  886-3698 
(office),  (512)  643-9078  (home). 

PHOTOJOURNALIST  with  imagination 
and  energy,  coupled  with  layout, 
advertising,  editing  and  distribution 
experience  on  weekly  and  family  owned 
monthly  publication,  is  seeking  chal¬ 
lenging  work  on  a  Zone  7,  8,  or  9  daily. 
J-degree  to  boot.  1  know  the  business. 

R.  Jonathan  Rehg,  7610  N.  Sunset  Dr., 
St.  Louis,  MO  63121.  (314) 
382-4762. 

EDITORIAL 

ASSISTANT  EDITOR/reporter  based  in 
N.Y.  for  top  trade  publication  group 
with  considerable  daily  experience 
seeks  return  to  consumer  press  prefer¬ 
ably  as  news  reporter/entertainment 
writer.  Zones  3  &  5.  Box  2366,  Editor  & 
Publisher. 

PRESSROOM 

“PRESS  FOREMAN  with  15  years 
hands  on  experience  on  Goss  Single  and 
Double  width  Offset  press  operation. 
Including  Plate  and  Camera  operation. 
Quality,  cost  and  newsprint  waste 
concious.  Looking  for  challenging  posi¬ 
tion.”  Box  2322,  Editor  and  Publisher. 

CITY  EDITOR  on  41,000  daily  seeks 
new  challenge.  Capable  of  handling 
significant  responsibilities  on  larger 
paper  or  managing  editorship  of  small- 
to  medium-sized  operation.  Excellent 
people,  copy  editing,  layout,  slot, 
reporting  and  editorial  writing  skills. 
Reply  to  Box  2368,  Editor  &  Publisher. 

SPORTS  WRITER  with  three  years  daily 
experience  covering  preps,  college  and 
pro’s.  Seeks  position  with  daily. 
Covered  a  variety  of  sports  including  ice 
hockey  and  auto  racing. 

Call  Dan  Currier  (312)  693-1238. 

SHIFT  SUPERVISOR-  ready  for  bigger 
challenge.  14  years  experience  on 
Goss,  Harris,  King  presses.  6  years 
management.  Strong  quality,  mainte¬ 
nance  background.  Box  2365,  Editor  & 
Publisher. 

SALES 

GENERAL  SALES  MANAGER  with  flair 
for  sales  training,  collections,  economic 
development.  15  years  experience: 
classified  reader  sales  to  community 
newspaper  publishing.  Record  of 
results.  (602)  364-3284. 

SUCCESS  FOR  SALE 

Ad  sales,  sales  management  pro  with  7 
yrs.  successful  track  record  in  So.  (^1. 
daily  and  weekly  newspaper  advertising, 
a  Retail  Classified,  and  Major  Accounts 
star  performance.  If  you  are  serious, 
spend  to  buy  the  best.  To  read  the 
resume  and  meet  the  man,  call  (714) 
740-0925. 

PHOTOGRAPHER 

ENERGETIC,  AGGRESSIVE  free  lance 
photographer  with  degree,  daily,  and 
magazine  experience  in  color  and  black 
and  white  seeks  staff  position.  Call 
(804)  460-4887  for  copy  of  resume/ 
portfolio. 
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SHOP  TALK  AT  THIRTY 


Your  newspaper:  people  serving  people 

National  Newspaper  Week  —  Oct.  4-10 
International  Newspaper  Carrier  Day  — Oct.  10 


By  George  Wilson 

National  Newspaper  Week  each 
year  offers  us  an  opportunity  to 
recognize  the  unique  and  significant 
role  newspapers  play  in  helping  to 
foster  and  preserve  the  rights  and 
liberties  of  free  citizens  in  our  free 
society. 

It  is  particularly  fitting  this  year  — 
the  200th  anniversary  of  our 
Constitution  —  to  reflect  on  the  wis¬ 
dom  of  our  nation’s  Founding  Fathers 
in  recognizing  the  responsibility  of  a 
free,  independent  and  unrestrained 
press  to  provide  information  that 
gives  free  citizens  the  means  to  make 
informed  and  responsible  decisions. 

In  the  words  of  James  Madison, 
“Nothing  could  be  more  irrational 
than  to  give  the  people  power,  and  to 
withhold  from  them  infor¬ 
mation  .  .  .” 

In  the  United  States  each  day,  more 
than  400,000  newspapermen  and 


(Wilson  is  chairman  and  president, 
American  newspaper  Publishers  Asso¬ 
ciation  and  publisher  of  the  Concord 
[N.H.]  Monitor.) 


-women  go  about  their  jobs  writing, 
editing,  printing  and  distributing  news 
and  information  to  their  fellow  citi¬ 
zens,  their  neighbors,  friends,  rela¬ 
tives,  countrymen. 

Simply  defined,  and  1  believe  in 
keeping  with  the  spirit  of  our  Consti¬ 
tution,  newspapers  are  basically  peo¬ 
ple  serving  people,  providing  not  only 
news  and  information  with  which  to 
evaluate  significant  local,  national 
and  international  events,  but  also 
facts,  opinions,  advertisements, 
schedules,  advice  and  other  informa¬ 
tion  to  help  people  plan  and  conduct 
their  daily  lives,  to  lead  better  lives, 
safely  and  successfully. 

Newspaper  people,  keenly  aware 
of  the  high  degree  of  responsibility 
they  bear  as  guardians  of  the  people’s 
right  to  freedom  of  the  press,  strive 
hard  to  fulfill  that  responsibility. 

We  must  continue  to  give  our  very 
best  to  improve  our  performance,  to 
produce  the  best  newspaper  within 
our  capabilities,  to  provide  the  infor¬ 
mation  and  analysis  our  readers  want 
and  need  to  make  responsible,  intelli¬ 
gent  and  effective  decisions. 


We  who  are  privileged  to  work  in 
the  newspaper  business  accept  our 
responsibilities  and  daily  challenges 
and  will  continue  to  strive  to  improve 
our  performance  by  upgrading  the 
professional  competence  of  our  peo¬ 
ple,  our  reporters,  editors,  managers, 
production,  sales  and  distribution 
people  —  and  by  utilizing  the  latest 
technological  advances  in  collecting, 
storing,  printing  and  distributing 
accurate  and  timely  information  to 
our  readers  as  efficiently  as  possible. 

As  we  observe  National  Newspa¬ 
per  Week,  we  take  this  opportunity  to 
pay  tribute  to  the  dedicated  newspa¬ 
per  people  who,  in  the  performance  of 
their  daily  jobs,  actually  make  our 
free  press  the  unique  and  effective 
democratic  instrument  our  Founding 
Fathers  envisioned. 

Your  newspaper,  people  serving 
people,  epitomizes  the  spirit  and 
intent  of  our  constitutional  heritage  of 
a  free  press  serving  to  protect  the 
rights,  freedoms  and  security  of  free 
citizens  in  our  free  society. 

All  of  us  together 
must  ensure 
a  free  press 

By  Richard  Nafsinger 

Community  newspapers  in  this 
year  of  the  bicentennial  of  our  Consti¬ 
tution  conclude  their  annual  National 
Newspaper  Association  convention 
in  Portland,  Ore.,  Oct.  3  —  a  good 
kickoff  for  National  Newspaper 
Week,  Oct.  4-10. 

The  idea  of  a  free  press  is  a  uniquely 
American  concept,  but  the  concept  of 
a  free  press  is  not  an  end  in  itself. 
Rather,  it  is  a  means  toward  the  main¬ 
tenance  of  a  free  society,  the  right  of 
each  of  us  to  be  informed  of  what  is 
going  on,  whether  in  Washington,  at 
the  state  capitol  or  on  Main  Street. 

There  are  more  than  8,000  weekly 
newspapers  in  the  United  States, 
some  large,  others  small.  National 
Newspaper  Week  calls  attention  to 
the  fact  that  all  of  us  are  committed  to 
bringing  you  accurate,  timely  infor- 
( Continued  on  page  49) 


.Carrier- 

Insurance 


(213)474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 


Up  to  $750,000  on- 
duty  medical  protection 
for  youngsters  under  18. 
24-hour  protection  on  and 
off  duty  for  carriers  1 8  and 
older. 

The  cost?  Just  pennies  a 
day.  Call  for  details.  Ask 
about  Carrier  and  Dealer 
Bonding,  too. 

Originator:  Carrier  Accident 
Insurance.  Newspaper  Independent 
Contractor  Bond 


LEANE 

WEINraiG 

INSURANCE  AGENCY,  INC. 
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Quality  and  commitment: 
The  best  in  sports  coverage 


1 

\ 


A  ten-year  reporting/editing  staff  AP’s  219  offices  around  the 

veteran  of  AP,  she  knows  members  world  are  dedicated  to  giving  these 

hold  space  for  late  SportStats  agate  members  the  highest  quality  service 

and  game  stories  and  demand  in  the  news  industry  —  a  goal  that 

comprehensive  coverage  of  big  is  a  continuing  commitment  by 

events  such  as  the  Super  Bowl,  everyone  in  AP. 

World  Series  and  Olympics.  “We  all  have  egos  in  this 

She  and  her  colleagues  make  business,  and  when  you  change  a 

sure  these  features  are  delivered  to  word  here  or  there  it  makes  a  lot  of 

the  thousands  of  member  difference  to  our  writers.  But  we  all 

newspapers  and  broadcasters  who  know  we're  working  for  the  same 
own  AP.  thing  —  to  put  out  the  best  story  we 

Like  her,  the  2,850  people  who  can  on  the  wire." 


Terry  Taylor  at  Indianapolis  Motor  Speedway 


AiP  Associated  Press 

Quality.  Commitment. 


“I  think  it’s  the  liveliest  writing  in 
any  section  of  a  newspaper.” 

Terry  Taylor,  Associated  Press 
deputy  sports  editor,  is  talking  about 
sports  coverage.  She  thinks  sports  is 
the  best-read  part  of  a  newspaper.  “I 
know  I’ve  done  my  job  when  I  see  a 
story  that  we’ve  planned  and  fine- 
tun^  appear  in  hundreds  of 
newspapers.” 

The  five  annual  sports  packages, 
containing  news  and  photos  aimed 
at  special  newspaper  supplements, 
are  Terry  Taylor’s  responsibility,  as  is 
the  sports  enterprise  report,  fifteen 
in-depth  stories  each  week  for 
newspapers. 


THE  FOUNDER 

He  called  his  company  ‘  ‘  The  Concern.’  ’  And  to  leave  the  jury  in  the  case — the  public — to  find 

aptly  so,  because  concern  for  honesty  and  the  public  the  verdict.’  ’ 

good  quickly  became  its  hallmark.  \\^en  E.  W.  E.  W.  was  also  a  feisty  warrior  against  the  status 

Scripps  started  the  Penny  Press  in  1878,  it  embodied  quo.  A  century  later,  Scripps  Howard  Newspapers 
his  personal  belief  that  the  truth — and  newspapers  strive  for  those  same  principles  that  meant  so  much 

that  printed  it — could  bring  democracy  to  life.  to  E.W.  Scripps:  honesty,  public  service  advocacy 

He  trusted  in  people,  once  informed,  to  find  for  those  without  power,  distrust  of  pow  ^r  for 

their  own  way.  “  It  is  no  part  of  a  newspaper’s  busi-  power’s  sake,  and  faith  in  the  absolut '  \  alue 

ness  to  array  itself  on  the  side  of  this  party  or  that  of  truth. 

party,  or  fight  or  lie  or  wrangle  for  it.  The  newspaper  E.  W.  Scripps.  Entrepreneur,  visionary,  advo- 

should  simply  present  all  the  facts . . .  and  then,  after  cate.  The  founder  whose  ‘  ‘concern’ ’  guides  more 

having  discharged  its  duty  as  witness,  be  satisfied  than  8 ,000  people  at  Scripps  Howard  Newspapers. 

PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
i!i  NEWSPAPERS 


